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Ollie’s Folly? 


Conventioneers will see plant man- 
ager F. Ollie Gardner and this com- 
pleted structure which serves a use- 
ful purpose at the American Linen 
Supply Co. in Las Vegas, Nevada. 
See page 26 








Here’s how laundrymen are helping 
Hungarian freedom fighters 


Washington lore lures traffic 
to Washington Laundry 





Your 
shirts are 
your 
showcase 


Want him to wear no man’s collar but yours? 


Better make sure this gentleman isn’t calling his good wife 
with a firm order: “‘Find a new laundry. This shirt looks 
awful and feels worse.” It might be your plant that had 
his shirts . . . and, of course, that big, fat family bundle 
that makes all the effort worth while. 


Best way to make sure, naturally, is to give shirts exactly 
what they need and their wearers want .. . the VELVET 
RAINBOW feel and finish. This justly respected starch pro- 
duces crisp but comfortably pliable collars and cuffs, 
bodies that are soft ’n’ easy while never slouchy. Your 
press operators can tell you more about VELVET RAINBOW 


shirts: they lay easier, dry faster and fold better. 


The most independent man wears your VELVET RAINBOW 
collar without thinking you a tyrant. And when he’s happy, 
you're happy ... all at less than one penny for every five 
shirts. Why not collar your jobber today? 


Ask your laundry supply jobber about Huron’s free 
newspaper mats and other promotional material 
designed to help you sell your professional laundry 
service to the public. 


VELVET RAINBOW STARCH 


GUARANTEED 50% VELVET WHEAT 


THE HURON MILLING COMPANY. Executive Office: 3101 N. WOODWARD, P. O. BOX 9, ROYAL OAK, 
MICHIGAN. Sales Offices: 9 PARK PLACE, NEW YORK 7; 161 E. GRAND AVE., CHICAGO 11; 383 BRANNAN ST., 
SAN FRANCISCO 7; 607 SECOND NATIONAL BLDG., CINCINNATI 2. Factory: HARBOR BEACH, MICHIGAN. 
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Silent Treatment 


A number of successful businesses have drawn a 
lot of attention to themselves by using a peculiar 
brand of advertising that says nothing but does it 
very effectively. 

As a case in point take the Wrigley Company 
building in Chicago. Comes nightfall the entire 
structure is bathed with enough spotlights to keep 
two night baseball parks going for a week. Yet there 
isn’t a sign on it to indicate what it might be. But 
the taxi cab driver knows (and so does everyone 
else) that this is the Wrigley Building—“You know, 
the people that make chewing gum.” Makes you 
stop and think how many blazing neon signs you’ve 
seen that have failed to make as lasting an impres- 
sion. 

The same sort of psychology is being applied by 
several laundries that identify their route trucks, 
drycleaning and laundry bundle work with nothing 
more than the name of the plant—no phone num- 
bers, addresses or branch store locations. Such dis- 
tinctiveness does a job. 


Cost-conscious plantowners take heed: Accord- 
ing to a survey made by a West Coast university 
it was shown that the average business letter costs 
a firm between $1 and $1.25. This includes the cost 
of dictation, stenographic time and wages, overhead, 
postage, stationery, filing, etc. 

Wonder what it costs to have someone go out in 
“the rain, sleet, snow and dark of night” to deliver 
these things? Seems like we’re paying for that, too. 


New words—old story: “Under conditions of nor- 
mal and healthy functioning, a person never achieves 
his goal because the aspired goal moves ahead as 
it is approached. This permits the person to con- 
tinue to exert effort.” So says author Norman R, F. 
Maier in his book “Psychology in Industry.” 
—Henry Mozdzer 
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All colors...in all sizes...all of the time... 


Best for _— Best for 
NIE quality and 
entification performance 














GIBRALTAR 


“NEW GOVERNOR’ 
NYLON xnitteo NETS 


comes incboie st — Gpommet Grip 


six colorfast stripes: 
A New plastic-reinforced grommet 
+ adds life to nets; permits quick 


RED ° GREEN i GOLD pinning; nets open to full width. 
BLUE * BROWN ¢ BLACK * THEY'RE GIBRALTARIZED 


and all WHITE ” This means they're pre-shrunk to retain 


shape and size for life of net 


KNITTED, HEAVY CONSTRUCTION 


Zolam (olate MILi-Mmelale Mi coltlelaMmalelarelilare 


GUARANTEED NOT TO OPEN AT SEAMS 


double-sewn with overlock and lock stitch 


ny 74 0 @) ae 10 ee 
14x20 21 x 36)... Zima 26 x36 
18x30 24x36 30x 40 


There is no better net on the market 


at any price. 


All Gibraltar Products are sold by 
leading distributors everywhere. 


> GIBRALTAR FABRICS, wc 


254 - 36th Street, Brooklyn 32, N.Y. 
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It Takes a Matched Team to Get Best Results! 





That’s why you get 
CLEANER CLOTHES 
GREATER PRODUCTION 
LOWER WASHING COSTS 


every time with 


ow MTD 


Uy, 
Remarkable is the only way to describe MT'D’s 
crossfire cleaning action! By using two specially 
matched cleaning agents—Bilt and Orvus Hy- 
temp—clean, white bundles are turned out every 
time . . . and at lower cost. Here’s why: 

Crossfire cleaning action combines the advan- 
tages of two basic types of cleaning agents, each 
with its own ability to remove different types 
of soil. Bilt is a high-powered soap base break 
that loosens and suspends heavy soils. Then 
Orvus Hytemp, scientifically developed to wash 
at high temperatures, steps in to complete the 
washing job. Together they catch every type of 
soil in an efficient crossfire of cleaning action 
and give you results that satisfy the fussiest 
customer. 

Remarkable, too, is the improvement in rins- 
ing efficiency that MTD offers. Many laundries 
report reduction in rinsing operations of up to 
50% —and how that saves on time, money 
and steam! 

You and your customers will be pleased with 

the matchless results that only 
Matched Team Detergency pro- 
duces. Try it for 30 days and you’ll 
be convinced. 





Bulk Soap Sales Department, P.O. Box 599, Cincinnati 1, Ohio 
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Put your name on this map 


to save time, money 


use TROY FLEXIMATIC air jet folders 


It’s no accident why users of Troy Fleximatic Air 
Jet Folders across the country are speeding up flat- 
work finishing and cutting labor costs, Consider 
these exclusive Fleximatic features: 


positive air folding, only Troy has it 


from 1 to 5 independently operating lanes, only 
Troy has it 

lint-proof electric timers assure automatic opera- 
tion, only Troy has it 


single or quarter fold performance, only Troy 
has it 


Tnoy 


LAUNDRY MACHINERY 


Division of 
American Machine and Metals, Inc. 
EAST MOLINE, ILLINOIS 
“Worlds oldest builders of power laundry equipment” 
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@ timing and measurement of as many as four 
pieces in each lane simultaneously, only Troy 
has it 


© two points for lubrication, only Troy has it 


These time and money saving features point to this: 
Before you invest another dollar in folding equip- 
ment, investigate Troy Fleximatic Folders, Visit 
with the man who operates one. There’s an installa- 
tion in your area, And send for free, illustrated 
bulletin for complete information. Check and mail 
coupon today. 


TROY LAUNDRY MACHINERY, Dept. SLJ-157 
Division of American Machine and Metals, Inc, 
East Moline, Illinois 


Yes, please send Catalog YF-31-55 with full information on 
the Fleximatic Air Jet Folder. 
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One-Girl Work Shirt Unit Shown by Unipress 


The Unipress One-Girl Work 
Shirt Unit offered by The Uni- 
press Company is capable of 
producing over 100 quality-fin- 
ished shirts per hour when a 
central folding system is used, 
the manufacturer states. The 
complete finishing job can be 
done in three lays. 

The Unipress One-Girl Work 
Shirt Unit consists of three ma- 
chines: a Model SA press which 
finishes both sleeves in one lay, 
a Model STH which finishes 
collar and cuff in one lay, and 
a Model BAY which finishes 
body, bosom and yoke in one 
lay and features a special at- 
tachment to eliminate the need 
for a separate yoke press. When 
finishing is completed the buck 
automatically returns to the 
original position. Collar and tail 





YOUR REQUEST 


for further information 
will get quickest and most 
complete attention as a 
worthwhile inquiry when 
it’s written on your letter- 
head. Be sure to mention 
STARCHROOM LAUNDRY 
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clamps automatically release, 
making easy removal of the 
shirt possible. 

Gliding action, equalized 
pressure and highly chromed 
heads are features of the unit. 
All three machines in the unit, 
plus a damp box, can be fitted 
into a minimum of floor space. 

Additional information about 
the Unipress One-Girl Work 
Shirt Unit can be obtained by 
writing to the Unipress Com- 
pany, 2800 Lyndale Ave. S., 
Minneapolis, Minn. 


Cissell Pleat Setter Assembly 


W. M. Cissell Manufacturing 
Company, Inc., announces a 
new type pleat setter rack and 
Support Assembly for the Cissell 
steam finishing board. The new 
assembly permits movement of 
the pleat setters forward onto 


the board in one_ horizontal 
motion—rather than being lifted 
and then brought forward and 
down onto the board. On the 
new assembly, the pleat setters 
do not rest firmly against the 
metal rack, An air space is pro- 
vided between the pleat setters 
and rack which permits the 
cloth coverings to dry out 
quickly. 

The steam finishing board in- 
cludes, as standard equipment, 
one 12-inch and one 18-inch 
pleat setter, since these sizes 
are easiest to handle and most 
frequently used. The 24-inch is 
available at extra charge. 

For complete information 
write to W. M. Cissell Manu- 
facturing Company, Inc., 831 
S. First Street, Lousiville, Ky. 


New P & G Detergent 


Bilt, a new, complete first- 
suds detergent, has been de- 
signed by Procter & Gamble 
for those laundries which gen- 
erally take in heavily soiled 
family bundles. Bilt is a blend 
of high-titer neutral soap with 
carefully selected alkalies to 
give maximum soil removal. 

In a Matched Team Deter- 
gency formula, Bilt used with 
Orvus Hytemp Granules is ide- 
ally suited because of its excel- 
lent soil and stain removal and 
its quick solubility and free 
rinsing. Bilt, the company states, 
will produce a lasting suds 
throughout the break operation, 
and with Matched Team Deter- 
gency, tends to reduce the 
amount of Orvus Hytemp 
needed on _ succeeding suds 
baths. 

For further information write 
to Procter & Gamble Distrib- 
uting Company, P. O. Box 599, 
Cincinnati 1, Ohio. 


““Dex-knit’’ by Whitehouse 


Many months of research and 
testing were devoted to Dex- 
knit, the all-Dacron knit net re- 
cently introduced by Whitehouse 
Nylon Products. Jack Osborne, 
sales manager for Whitehouse, 
describes the net as virtually un- 
affected by bleaches. Field tests 
and actual commercial service, 
he states, verify that it gives 
much longer wear than any 
knitted net ever tested by 
Whitehouse Laboratories. The 
knitted construction permits a 
ready flow of the washing solu- 
tion through the net for easy 
and efficient washing operations. 
Dex-knit nets come in all popu- 
lar sizes. 

This product is the third 
Dacron product to be announced 
by Whitehouse in recent months. 
A heavier - construction Dexco 


cover material and an all-Dacron 
tape for ironers were marketed 
earlier this year. 

For full information on Dex- 
knit nets or other Whitehouse 
products write to Whitehouse 
Nylon Products, 360 Furman 
St., Brooklyn 1, N. Y. 


Monarch Offers Drier 


The Monarch Laundry Ma- 
chinery Corp. has announced 
its new Monarch Special 37- 
inch drier. J. A. King, president 
of the firm, cites several unique 
features of the machine. One 
of the most outstanding is the 
large floodlight which goes on 
automatically inside the tumbler 
when the door is opened. This 
light is designed to eliminate 
the possibility of losing small 
items such as socks and hand- 
kerchiefs. 

Also standard equipment on 
this drier is the ultraviolet sani- 
tizing lamp for killing bacteria. 
This lamp is continuously in 
operation when the tumbler is 
turning. Another improvement 
is the “all fabric” temperature 
control, especially important 
when drying woolens and many 
of the new synthetics. 

The drier is available in all 
standard colors and has a built- 
in lint trap. 

For additional information 
and descriptive literature, write 
to Monarch Laundry Machinery 
Corp., P. O. Box 620, Fort Lau- 
derdale, Fla. 


Plant Manager’s Manual 


The Vic Cleaning Machine 
Company is offering its custom- 
ers a new Plant Manager’s Man- 
ual, which gives helpful advice 
on business operation for plant- 
owners. The guide is divided 

Continued on page 87 
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load it... 
flip the switch... 
come back in 

50 minutes 


ILLUSTRATED HERE, 
THE NEW AUTOMATIC 
BRAUN 50-LB. 

UNIT WASH. 





washes... 

extracts... 

shakes out...in one 
automatic operation 


BRAUN UNIT WASH 


combination washer-extractor 


SAVE LABOR COSTS 

With speedy, easy-to-operate Braun Unit 
Wash, one man can out-produce three or four 
men using conventional equipment. Braun elim- 
inates heavy lifting and hauling of wet loads... 
leaves the washman free for other duties. 


INCREASE WASHING QUALITY 

Braun Unit Wash controls washing speed pre- 
cisely, feeds all supplies uniformly and uses a 
unique washing action to give you the finest 
quality wash you’ve ever enjoyed. A big, 44-inch 
drop, combined with a wet-rub and squeeze gives 
phenomenally high whiteness retention with no 
loss of tensile strength. 


You'll get extra years of dependable operation from 
Braun Unit Wash. Superbly constructed, it is backed by 
an expert, factory trained, service staff. Compact Braun 
Unit Wash takes only half the space of the machines it 
replaces, and is available in 35, 50, 100 and 200 pound 
capacities to match all production needs in single or 
multiple installations. 
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OVER 50% WATER REMOVAL 

Load it... flip the switch . . . go on to another 
job while the entire washroom cycle is completed 
in one automatic operation. The Braun Unit 
Wash will automatically flush, wash, rinse, 
bleach, treat, dump and extract in any sequence 
and in any combination. Water retention less 
than 50% after extraction. Of course, there are 
semi-automatic and manually controlled models 
to fit every operation. 


SAVE WATER, SUPPLIES 

Faster, more efficient washing action and ad- 
vanced cylinder design will give you savings of 
up to 50% of your present water, fuel and sup- 
ply bills. Compare the 4.5 to 6 gals. of water per 
pound of wash consumed by conventional equip- 
ment with Braun’s average of 2.2 gals. 


WRITE FOR FULL INFORMATION TO Dept. 21. 


GC. A. BRAUN, we. 
HE; Hower iw Aulomaliow 


461 E. Brighton Ave., Syracuse 5, N. Y. 





Starchrwom Editorial 


Wolf at the door 


We don’t want to cry “wolf” too often, but the men who sense 
the tenor of the times on Capitol Hill in Washington feel the legisla- 
tive outlook for management is not especially rosy. 

Specifically, the primary concern is that the 85th Congress, which 
convenes this month, will attempt to broaden the provisions of the 
Federal Wage-Hour Act from which the laundry industry is pres- 
ently exempt. 

There is an uneasy feeling that the extension of coverage can go 
through if it gets a nudge from the Administration. It is common 
knowledge that labor did not fare too well in the last election. And 
some observers believe that the Administration will feel obliged to 
do something for it. Revising the present Wage-Hour Law may be 
the answer. 

The leaders of both parties have already gone on record as favor- 
ing broader coverage. And the complexion of the new Congress is 
such that the industry does not have too many friends to fight labor 
laws for it. 

On top of that, laundry operators who are already paying more 
than the $1 minimum cannot see any reason for opposing such legis- 
lation. Their attitude is “We have to pay it; why shouldn’t everyone 
else?” This attitude could prove costly, however, if an increase in 
the minimum wage sets off another round of demands for even 
higher wages. 

One thing laundrymen can do at the moment is to cooperate with 
the American Institute of Laundering which is currently surveying 
its membership to determine who and how many are acquainted 
with their Congressmen and Senators. Such a file could be helpful 
the next time we cry “wolf” and mean it. 


We know that other plant- 
owners who would have liked to 
help, but didn’t know just how 
to go about it, will be better pre- 
pared to sponsor such drives be- 
cause of your example. For more 
details see the “Clothing Crusade” 
stories in this issue. 


Helping Hand: We are proud of 
the associations and plantowners 
who have put aside their own 
problems for the moment to lend 
a helping hand to the suffering 
peoples of Eastern Europe. 
Many have volunteered their 
personnel, equipment and _ serv- 
ices to gather, process and deliver 


clothing and linens to welfare Nyet, Not Yet: The Voice of 


agencies for shipment overseas. 
To all we say “well done.” 

There's no telling how many 
extra pieces of clothing found 
their way to the needy because 
you have eliminated some of the 
major deterrents — laundering, 
cleaning and packaging — which 
keep even the best intentioned 
folks from giving to such a worthy 
cause. 


America will soon beam a typical 
American success story behind 
the Iron Curtain, hoping in par- 
ticular to reach the city of Minsk, 
Russia. 

The broadcast will tell of the 
“Horatio Alger” rise to business of 
Jerome Andrews, who came to 
this country from Minsk as a 
penniless immigrant lad at the 
turn of the century. Last month 


Mr. Andrews celebrated his fif- 
tieth anniversary with Consoli- 
dated Laundries, where he started 
in 1906 as a horse-and-buggy de- 
liveryman. He is now general 
manager of what is believed to 
be the world’s largest linen di- 
vision. 

A copy of the Andrews success 
story was sent to Tass, Pravda, 
the Minsk Star and other Russian 
news agencies. So far, there has 
been no comment from the Soviet 
press. The hometown-boy-makes- 
good story just doesn’t seem to 
have any appeal for editors be- 
hind the Iron Curtain. 


Convention Change: The 1957 
American Institute of Launder- 
ing’s convention-exhibit has been 
changed to February 23-26, 1958, 
and will take place at the Inter- 
national Amphitheater in Chicago. 

The change is designed to 
strengthen some of the weak spots 
in the previous convention-ex- 
hibit policy. Under the old sys- 
tem, the national laundry and 
drycleaning associations were 
each to have an exhibit conven- 
tion every other year, and a non- 
exhibit alternate years. 

The plan was designed to re- 
lieve some of the financial and 
transportation burdens from ex- 
hibitors who were formerly 
obliged to set up two exhibits a 
year. The policy of having the 
shows every other year seemed 
to be more reasonable. But the 
timing just didn’t work out satis- 
factorily. There was one 18-month 
gap in which no exhibits were 
shown and then only a five- or 
six-month gap in the year the ex- 
hibits were to be held. Much too 
close to guarantee the success of 
each show. And it’s the exhibits, 
after all, that draw the crowds. 

The new plan seems more equi- 
table, calling for one national ex- 
hibit approximately every 12 
months. 

During the “off-year” AIL may 
consider holding a series of re- 
gional meetings such as the one 
slated for Las Vegas in February. 
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’ SHIRT-BIN UNITS 
for Any Loft System 
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FOLDER-SORTING SHIRT-BIN UNITS ARE ADJUSTABLE TO ANY TABLE HEIGHT 


Bid goodbye to the shirt-sorting department . . . its labor, its space, its 
walking and handling. Stop mix-ups, losses, service delays. Now your 
folders can-do the sorting—faster, better, more economically, and give 
you 50% more sorting—with Bishop Folder-Sorters. You save at least 
one handling per shirt. Bundles go direct from folder to checker-wrapper 
without in-between handling that causes losses and breaks down quality. 
With a Bishop 10-Bin, 15-Bin or 20-Bin Folder-Sorter at each shirt table, 
your folders sort as they go—without loss of folding production, with 
fewer sorting errors—and cut hours per day from bundle- we time. 
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MODELS & PRICES UNITS UNITS or more 


FOR SHIRTS ONLY (BINS 10’ WIDE, 15” HIGH, 18” DEEP) 


10-Bin Unit, Model B29-1010H...............$77.50 ea. $76.00 ec $74.50 ec 
10-Bin Unit, Model B29-1010W 79.50 ea. 78.50 ea 76.50 ea 
15-Bin Unit, Model B29-1510 TS 97.50 ea. 95.50 ea 93.50 ec 
20-Bin Unit, Model B29-2010.. 112.50 ea. 110.00 ea. 107.50 ec 


FOR SHIRTS & WEARING APPAREL (BINS 13’ WIDE x 15° x18”) | 


10-Bin Unit, Model B29-1013H.... ° — a 
10-Bin Unit, Model B29-1013W........... 89.50 ea. 87.00 ea. 85.00 eo 
15-Bin Unit, Model B29-1513 ----- 105.00 ea, 102.50 ea. 99.50 ea 
20-Bin Unit, Model B29-2013............ 119.50 ea. 117.50 ea. 115.00 eco 
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Thirty route trucks line up to transfer first load of collected clothing to large van for shipment overseas to needy peoples in Eastern Europe 


Laundries Sponsor Clothing Crusade 


District of Columbia drive nets 34 tons 


for needy Hungarian refugees 


SPURRED TO ACTION by the re- 
volts in Eastern Europe, laundrymen 
in Washington, D. C., organized a 
Clothing Crusade which in three 
weeks time netted more than 67,000 
pounds of clothes and bedding for 
destitute refugees. 

The program was conceived during 
the first week of November when 
members of the Laundry and Dry- 
cleaning Association of Greater Wash- 
ington met and expressed the desire 
to do something for the homeless vic- 
tims of Communist oppression in Hun- 
gary. While all agreed that it was a 
worthy cause, they were not sure of 
the best way to approach the public 
with the idea. After due deliberation, 
it was decided that the problem be 
turned over to an agency (one not 
presently doing public relations work 
for any of the member plants). And 
a $5,000 budget was set up to see the 
compaign through. 

Once the plan was worked out sub- 
committees were appointed to carry 
out the details of the program: 

The Public Relations Committee 
was charged with the responsibility 
of developing stories for release to 
newspaper, radio and television me- 
dia. On November 12 it released the 
following statement to the press: 

“The residents of the Washington 
area are deeply sympathetic over the 
series of events that have made many 
of the freedom-loving peoples in East- 
ern Europe destitute, homeless and in 
desperate straits for clothing, medi- 
cine and food. 

“As one segment of the Washington 
area community, we are happy to con- 
tribute the services of our personnel 
and equipment to pick up any cloth- 
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ing or bed linen the public wish to 
give in this humanitarian cause. We 
will clean or launder the clothes or 
linens free of charge and deliver to 
accredited relief agencies for immedi- 
ate shipment overseas. 

“In this hour of crisis, we ask our 
fellow citizens to contribute what- 
ever clothing or bed linen they may 
have. Suits, dresses, children’s clothes, 
sheets, pillowcases, blankets, etc. The 
same free service will be provided for 
any clothes brought in to the conveni- 
ently located stores of the Laundry 
Association member plants, (Call 
HUdson 3-7141 for store locations. )” 

All local radio and television sta- 
tions were furnished with a shorter 
version of the appeal for clothing and 
the announcements were broadcast 
and televised free as a public service. 
The copy prepared read as follows: 


“Join the Clothing Crusade. Rise to 
the cries of the destitute and ragged 
in Hungary, Poland and Eastern Eu- 
rope. Any member of the Laundry- 
Drycleaning Association will be glad 
to pick up any clothes and bed clothes 
you can contribute, clean them with- 
out charge and arrange for immediate 
shipment. Phone HUdson 3-7141.” 

The Association also placed several 
ads in local newspapers calling atten- 
tion to the campaign. They were pub- 
lished at charity rates (at about 40 
to 50 percent of cost). The first ad 
listed the names of all the 31 laundry, 
cleaning, linen supply and diaper serv- 
ice firms participating in the Crusade. 
But the names were dropped in subse- 
quent ads as every effort was made to 
keep the commercial aspects out of 
the project. 

In addition to these notices, part 


Bundle Brigade goes into action at transfer point located just behind the White House in 


Washington, D. C. 
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of the $5,000 budget went for bumper 
strips, bundle inserts and badges for 
route salesmen and store clerks, These 
were distributed to all participating 
plants. 

The Crusade got its biggest boost, 
however, when Drew Pearson heard 
about the campaign and mentioned it 
in his syndicated column. The item 
created a lot of local interest and 
brought inquiries from as far away as 
Boston, Massachusetts, and Tampa, 
Florida. Everyone was anxious to 
know how they could help. (Distant 
callers were advised to work directly 
with relief agencies in their own local- 
ities to save shipping costs. ) 

The Packing, Shipping and Distri- 
bution Committee was charged with 
the responsibility of issuing instruc- 
tions for the distribution of the clothes 
after they had been processed. This 
was one of the most important facets 
of the campaign since the accumu- 
lated clothing meant nothing unless it 
could be gotten to the people who 
needed it. 

In this case, the Washington group 
made arrangements to distribute the 
clothing to the following accredited 
agencies: the Church World Services, 
the International Rescue Committee 
and Catholic and Jewish charitable or- 
ganizations, all of whom had been 


approved by the U, S. State Depart- 
ment. 

The Telephone, Route and Store 
Collection Committee was charged 
with the responsibility of issuing in- 
structions on the handling of calls by 
the Association and assigning names 
of donors to the various plants. 

Three extra phones were installed 
in the Association office and two girls 
assigned to the full-time task of an- 
swering them. During the three-week 
campaign period they accepted some 
3,000 calls. 

All callers were asked their names 
and addresses and if they had a regu- 
lar laundry. If they did not deal with 
any laundry, then a truck from the 
nearest plant in the neighborhood was 
assigned to make the pickup. About 
one-half were found to be regular 
users. 

This last named committee also 
answered specific questions of policy 
which came up in the course of the 
campaign. In this connection the com- 
mittee made these suggestions: 

—Route salesmen calling at a don- 
ors home for the purpose of picking 
up a “crusade bundle” should state 
that they are from the “Clothing Cru- 
sade” and not from a specific plant. 

—When the route salesmen, store 
clerks or telephone operators were 


asked whether this crusade conflicted 
with other charitable or church cloth- 
ing drives, the committee suggested 
that the questioner should be encour- 
aged to contribute through his favor- 
ite channel, as the purpose of all the 
drives was the same—namely, relief of 
suffering. 

—Route salesmen and store clerks 
were also instructed not to accept 
monetary contributions from anyone. 

The quality of the merchandise re- 
ceived during the campaign was espe- 
cially good and included a number of 
brand-new blankets, dresses, suits and 
even a fur coat. 

According to Wilmer H. Balderson, 
executive secretary for the Associa- 
tion, this was one of the most suc- 
cessful joint campaigns ever spon- 
sored. The drive resulted in the 
collection of 67,000 pounds of cloth- 
ing and bedding. And there was a pos- 
sibility that the figure might climb 
as high as 75,000 pounds when com- 
plete results are tabulated. 


° ao oO 


Plans for a “Clothing and Linen 
Crusade” were announced for metro- 
politan New York by the linen supply 
and laundry industry December 10, 
and eight of the largest plants are 
currently active in the campaign. O10 


Operation Overcoat 


Here's how one laundry conducted 


an independent clothing campaign 


THE MANAGEMENT of Rite-Way 
Laundry, Brooklyn, New York, was 
much impressed by Danny Kaye’s 
work with children under the UNI- 
CEF program and wondered if it 
couldn’t do something for the chil- 
dren of Hungary who may have been 
orphaned by the fortunes of war. 

The owners contacted the United 
Nations offices directly and were even- 
tually steered to the International Res- 
cue Committee. 

This committee informed Rite-Way 
that the great need of the moment was 
for heavy clothing, particularly over- 
coats, to see the refugees through 
the winter. The contributed items had 
to be cleaned but not necessarily 
pressed since they were to be bun- 
dled for easier handling in shipment. 

Rite-Way offered to do its part by 
agreeing to collect and clean up to 
5,000 overcoats for distribution over- 
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seas. (Some limit had to be set since 
the management had no idea just 
how great the response would be in 
an area as heavily populated as Brook- 
lyn. ) 

To concentrate its efforts effective- 
ly, the plant contacted local churches 
and synagogues to serve as collection 
points for persons interested in helping 
the cause. It also assigned a telephone 
operator to take calls from persons 
who requested the bundles to be 
picked up at home. 

The New York World Telegram & 
Sun and the Journal American publi- 
cized the campaign as did several lo- 
cal radio stations. 

Operation Overcoat ran for five 
days, from December 17-22. While 
it had not yet been concluded at this 
writing, the management reports it 
had already collected, cleaned and 
turned over 800 coats to the Interna- 


tional Rescue Committee. And _ it 
seems likely that the 5,000-coat quota 
would be met. OO 





More Help Needed 


Returning from a_ seven-day 
study of the Hungarian refugee 
situation, Vice-President Richard 
M. Nixon urged all Americans to 
contribute freely to relief agencies 
whom he praised for giving the 
type of care and personal touch 
that our Government is unable to 
provide. He appealed to all to give 
twice as much as has already been 
given. Americans can _ provide 
clothes for children, help families 
stay together and help keep the 
spirit of freedom alive. There is 
no finer gift, he said, than a contri- 
bution to a voluntary relief agency. 
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Three simple steps in laundering cotton rugs are washing, extracting and tumble-drying. For easiest handling it is recommended that rug washing 
equipment be grouped together in separate departments. Nearly 50 9-by-12 cottons can be processed daily in this equipment with topnotch 
results. Machines shown here are 48-inch extractor (left), 42-by-84-inch washer (center) and 42-by-42-inch tumbler-drier (right) 


How To Wash Cotton Rugs 


Laundry-type equipment produces top quality, 


excellent finish; achieves high daily volume 


STRANGE AS IT SOUNDS, most 
laundries are probably better equip- 
ped to clean cotton rugs than the av- 
erage professional rug cleaning plant. 
With the proper techniques, it is not 
difficult te turn out a highly satisfac- 
tory—and profitable—job. The Amer- 
ican Institute of Laundering, the Na- 
tional Institute of Rug Cleaning, the 
Tufted Textile Manufacturers Asso- 
ciation and a number of major equip- 
ment manufacturers all agree on the 
idea] method—wash cottons in a wash- 
wheel, extract them and tumble them 
dry. 

Most women with home washing 
machines know this and the ladies 
don’t seem to mind taking care of 
their bath mats, small scatter rugs, 
toilet-seat covers and the like, Com- 
mercial laundries, most of which have 
the equipment to handle at least 9-by- 
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By GERALD WHITMAN 
Editor, National Rug Cleaner 


12 cotton rugs very nicely, are awak- 
ening to the fact that cotton rug laun- 
dering is a very profitable sideline. 

Although cotton seems to have de- 
clined from its former peak in popu- 
larity as a floor covering fiber, it 
nevertheless still accounts for about 
15 percent of the total poundage con- 
sumption of all fibers used in rugs and 
carpets. The fact is that there are mil- 
lions of square yards of cotton floor 
coverings now in the home and mil- 
lions more will be sold. The launderer 
who knows how to do the job can cash 
in on this vast potential. 

An added fillip is that the cotton 
fiber has a greater affinity for attract- 


ing and holding soi] particles than 
most other natural or synthetic fibers. 
Cotton rugs, therefore, require clean- 
ing more frequently than do wool, es- 
pecially in the light pastel shades that 
are so popular now. Many customers 
find it convenient to send their cotton 
rugs out to laundries or bring them in 
to quick-service establishments as 
often as they are soiled, sometimes 
as frequently as two or three times a 
year. 


What about equipment? 


Assuming that the washwheel-ex- 
tractor-tumbler will be used, it is well 
to remember that a high percentage 
of cotton rugs that will come in for 
laundering will be large—9 by 12 
feet or bigger. Home washing type 
equipment can handle anything up 
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> DAYS’ TUMBLER OUTPUT 
IN 3% DAYS 


More successful laundries DEPEND on the 


E 
C 


LINT COLLECTOR 
to increase Output and Profit up to 30% 


If you seek better methods to cut operating costs—in- 
crease tumbler production per day, or per week—cer- 
tainly you should investigate the solid advantages of 
an E/C Lint Collector. For, without effective lint trapping 
you run increased risk of fire hazards, and serious 
‘*down-time’’ losses. Why put up with it when you 
can easily install an E/C and knock these problems out 
. . cold! 


Right now 43 commercial and institutional laundry 
managers have taken a fresh look at their lint problem. 
Then acted. They bought E/C’s engineered for their tum- 
blers and capacities. They depend on its performance 
as a big help to increase production up to 30%. 

You ask the questions. We'll give complete facts. 
Show where this real performer fits into your plant, 
and makes itself indispensable. Contact us now for an 
E/C Representative or distributor to discuss your require- 
ments. You'll get attentive, prompt action. 

13) 
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* THE E/C LINT COLLECTOR 
WILL ELIMINATE YOUR FIRE HAZARD 
AND CUT ‘‘DOWN-TIME”’ LOSSES, TOO! 





12 Page booklet available by 
letterhead request on E/C 
Specialized Laundry Equipment 


Write EASTERN 


876 VAN HOUTEN AVE. CLIFTON, NEW JERSEY 











Manufacturers of: Circulating Soap Systems-Loading Hoppers 
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Operation Time 


TYPICAL COTTON WASHING FORMULA 


Temperature 


Water Level Supplies 





1 - suds 10 minutes 


2 - suds 10 minutes 


3 - rinse minutes 


4 - rinse minutes 


5 - sour minutes cold 


6 - extract 8-10 minutes 


7 - tumbling 30-40 minutes 





120° F. 


120° F. 


120° F. 


120° F. 


1 Ib. neutral 
detergent 


10 inches 


Y. |b. neutral 
detergent 


inches 


inches 
inches 


VY. Ib. silica 
fluoride (sour) 


inches 








to a 4-by-6. Consequently, it is best 
to operate in larger size equipment, 
particularly if you plan to use only 
one wheel for rugs. 

You can figure that a cotton 9-by- 
12 weighs about 40 pounds. Some of 
the heavier rugs weigh as much as 
70 pounds, while some of the shags 
weigh less than 40 pounds. It prob- 
ably wouldn’t be prudent to employ 
a washer whose capacity is less than 
three 9-by-12’s. 

Under some circumstances the use 
of a 50- or 100-pound open-end wash- 
er is justified. Plantowners handling 
a considerable volume of cottons may 
find one or two of these machines use- 
ful for situations where a number of 
different classifications must be proc- 
essed at once, or in the slack season 
when large machine capacity might 
not be needed, It is advisable to use 
wheels with stainless-steel or Monel 
shells and cylinders. These offer the 
solid advantages of being easier to 
maintain, longer usefulness and less 
danger of snagging a loop. 

How many rugs can the various 
size washers handle in one load? A 
machine with a 40-by-54-inch cylin- 
der has a dry weight capacity of three 
to four 9-by-12’s, A 42-by-64-inch ma- 
chine will hold five, and a 44-by-84- 
inch washer can handle six. You may 
be able to get by with a 30-inch ex- 
tractor, but this size is really too 
small. Forty-inch machines are better; 
the 48-inch size is better still and will 
hold a dry weight load of 250 pounds 
or the equivalent of five 9-by-12 medi- 
um-weight cotton rugs. 

Essentially, the washing of cotton 
rugs is fairly simple. Where difficul- 
ties arise, however, is in the finishing 
of the pile. Cotton fibers, when wetted 
out, have an affinity for crushing and 
matting down and only mechanical 
action of some sort will cause the pile 
to become erect again and produce 
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the fluffy appearance the rug had 
when it was purchased. 

While most professional rug clean- 
ers have to resort to conventional 
hang-up drying, followed up _ by 
whiskbrooming or raking with a bam- 
boo or rubber rake to produce pile 
erection, launderers have in their 
plants the ideal method for combina- 
tion drying-finishing—the tumbler. 
The fluffing action of a tumbler can- 
not be duplicated. Tumblers are what 
give cotton rugs that soft, fluffy look 
that customers find so appealing in 
the showroom, and when used by the 
launderer will restore this look as noth- 
ing else will. 

A 44-by-42-inch tumbler has a dry- 
weight capacity of 110 pounds and 
will take care of two 9-by-12’s with a 
scatter size or two thrown in. It is 
very important that the tumbler be 
of the reversing type, as larger rugs 
will ball up and take much longer 
to dry otherwise. Gas-fired units are 
available if a plant does not have 
steam. 

Another thing a launderer must 
watch out for in accepting cotton rugs 
for laundering is the hard-back type. 
These backings may be damaged by 
the mechanical action of a washer, 
extractor or tumbler. Very little trou- 
ble may be expected from the soft- 
backed types. 

Many firms have also found it ad- 
visable to gear down their washers 
to run at about 14 r.p.m. in order to 
avoid rough treatment and abrasion 
to the rug fibers, and to reverse its 
rotation every four or five revolutions. 
Having a removable shelf or divider 
in the washer is also very helpful in 
unloading, since it eliminates the back- 
breaking work of lifting soggy, tan- 
gled carpets up from the bottom of 
the wheel. The shelf should be in- 
serted after the washing cycle is 
completed. The washer is then turned 


one-half revolution, lifting the load to 
the top of the shelf and greatly assist- 
ing the removal of wet rugs. These 
can then be placed on a dolly or slid 
along a portable chute to the extractor. 


Washing procedure 


As colors in cotton rugs have a 
tendency to bleed, it is necessary to 
classify them before washing. They 
should generally be separated into 
four groups as follows: 


1. White. 


2. Light colors (off-white, beige, 
light gray, etc.). 


3. Dark colors (except reds). 
4, Red, wine, mulberry, etc. 


The reasons for color separation 
are threefold. First, white goods are 
washed at 120 degrees and reds at 
tap-water temperature. Operating wa- 
ter temperatures are reduced as the 
loads proceed toward the darker col- 
ors. Within reason, the temperature 
of the water assists in washing but 
this must be balanced against color 
loss. 

Second, white goods can be 
washed with mild alkali, if necessary; 
the other colors at neutral, and the 
darks and reds on the acid side. Third, 
lint from the light and dark rugs in 
a combined load would create a lint 
problem and removal would take con- 
siderable extra time. 

Each color group is given a 29-min- 
ute washing cycle in the washer, ex- 
tracted for 8 to 10 minutes and then 
tumble-dried in the tumbler for 30-40 
minutes unless a large quantity of rugs 
is waiting. In the latter case, they can 
be tumbled for 10 minutes and hung 
vertically in an open space for com- 
plete drying. This schedule would 
permit the handling of approximately 
48 cottons a day if one washer, ex- 
tractor and tumbler were used. 

The short 29-minute washing cycle 
is used to prevent the unraveling of 
loops and to eliminate the rough treat- 
ment and abrasion which cause loss 
of tensile strength in the pile. It also 
prevents disturbance to the latex 
backs of some rugs. 

The large volume of water used 
during this cycle—300 to 400 gallons 
—contributes to the ultimate washing 
job. The pH of the detergent solu- 
tion is lowered continuously with the 
temperature of the water as the loads 
proceed from the whites to the bleed- 
ers, such as darks and reds, The wash- 
load is soured in the last rinse since 
acids brighten most of the direct dyes 
used on cottons and neutralize any 
residual alkali. The cost for materials 

Continued on page 19 
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happy customers... happy pressers ... HAPPY YOU 


with a new 
HOFFMAN PRES 


ces 
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Everybody’s delighted with the results turned out by a new Hoffman press _— \ | 


Your customers come back time and again when their clothes carry that meetin 
carefully-pressed-by-hand look. Your pressers welcome the easy handling a 

that makes pressing with a Hoffman so much less fatiguing. You enjoy 

lower costs of operation, meaning higher profits, because the Hoffman 

whips through more work every day—yet will give you years of trouble- 

free service. 

Whether you prefer foot-pedal or “Aero-draulic” operation, get a Hoffman 

and get happier pressing. Your distributor will tell you all about the easy, con- 

venient terms. Call him today, or write: 


U.S.HOFFMAN MACHINERY CORP. 


105 FOURTH AVENUE, NEW YORK 3, N. Y. 
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Whitehouse 
— does it again! 


CUT YOUR COSTS with amazing new 
DEX-KNIT nets—first practical all dacren laundry 
nets and latest product of Whitehouse’s program 
of development and research. 


This new example of progress in laundry products 
offers you what we believe to be by far the finest 
knit net ever constructed. DEX-KNIT dacron nets 
are made to WEAR .. . and WEAR. 


COMMERCIAL TESTS PROVE DEX-KNIT SUPERIORITY 


Actual tests in leading laundries prove that 
DEX-KNIT nets will definitely outwear all other 
knitted nets tested. They'll save you money in 
replacement costs, in efficient operation. 


THESE NETS ARE NOT AFFECTED BY 
BLEACH OR CHEMICALS. They resist shrinkage 
to an amazing degree, which gives you peak capac- 
ity. TRY THEM! You'll see for yourself why we 
call them the finest knit nets ever made! 
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with Revolutionary New 


"Wear like Granite”’ 


Cut your Costs! 





first practical all-dacron nets 
EMOUSE| 


NYLON PRODUCTS 


360 Furman Street, Brooklyn 1, New York 





*‘Continued Leadership Through Constant Research’’ 
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Gives Top Production... 
Quality Finishing... 
Outstanding Performance 
... Automatically! 


The famous Unipress skilled engineering and 
expert craftsmanship have developed the amaz- 
ing new UNIPRESS GLIDE-O-MATIC ONE LAY 
BOSOM AND BODY PRESS. Its simplicity of design 
and ease of operation makes it possible for you 
to enjoy new economy and shirt finishing pro- 
duction records. 

Just one simple, speedy lay and both bosom 
and body of shirts are beautifully finished . . . 
automatically! Operator merely lays shirt over 
form and engages safety control. When com- 
pleted, the form automatically returns to original 

UNIPRESS position where the neck clamp and tail clamp 


2 OR 3 GIRL GLIDE-O-MATIC SHIRT FINISHING UNIT automatically release for speedy removal of shirt. 
Designed for balanced and rhythmic operation, the The new UNIPRESS 2 OR 3 GIRL GLIDE-O-MATIC SHIRT FIN- 


UNIPRESS 2 OR 3 GIRL GLIDE-O-MATIC SHIRT FINISHING UNIT ’ ISHING UNIT is tested and proven to produce quality finished shirts 


saves floor space, cuts operator fatigue and in seconds rather than minutes. 
sets quality shirt finishing records. For the finest in shirt finishing on the world’s fastest shirt presses, 


contact your nearest UNIPRESS distributor at once about the new 
UNIPRESS 2 OR 3 GIRL GLIDE-O-MATIC SHIRT FINISHING 
UNIT featuring the new GLIDE-O-MATIC ONE LAY BOSOM 
AND BODY PRESS. 


FINER FINISHING FASTER WITH... ¥ THE UNIPRESS COMPANY 


802-A Lyndale Avenue South, Minneapolis 8, Minnesota 
\ Please rush floor plans and complete information on: 
{ GLIDE-O-MATIC BOSOM AND BODY PRESS 
THE UNIPRESS COMPANY 2 OR 3 GIRL GLIDE-O-MATIC SHIRT FINISHING UNIT 
REI NES ES Ce APE RS RR ST 
MINNEAPOLIS 8, MINNESOTA ws mre Se 
a 
S| ODOT | State. 
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} when Washington can beautifully — and econ- 
S comically — restore them to a like-new appearance. 
emoee 





‘You can have them dyed in virtually any color 
you prefer — there are 70 decorator shades from 


which to choose. Your rugs come back to you 

fresh and bright, ready for extended and satisfying 

service. Call Washington right now for full 
x information. 














Rug laundering promotion is growing as 
plantowners become aware of great profit 
potential in washing shags. Many firms are 
devoting entire ads to this lucrative sideline, 
some offering color dyeing as part of service 


Continued from page 14 
for each 9-by-12 is estimated roughly 
to be about 15 cents. 

A number of plants use carboxy- 
methyl cellulose which is said to do a 
beautiful job of promoting detergency, 
to improve whiteness retention and, 
most important, help retard soil rede- 
position, At least one firm adds a 
small amount of carboxymethy] cel- 
lulose to its synthetic detergent, and 
adds another dose of it to the last 
rinse at the rate of 2 ounces per 100 
pounds of load. This treatment makes 
a cotton rug much easier to clean the 
next time it is washed. It also seems 
to impart a resilience to the pile. Both 
of these qualities have interesting pro- 
motional possibilities. 

In addition to the regular procedure 
for washing most cottons—as de- 
scribed in the table on page 14—a 
special method should be employed 
for handling yellow-stained white cot- 
ton rugs: 

1. A cold water break. 

2. A half pound of hydrosulphite 
and 2 ounces of 6 percent acetic acid 
at 140 degrees F. in an 8-inch water 
level, run for 5 minutes. 

3. The regular formula for soaping 
white cottons extended an additicnal 
5 minutes to allow time for neutraliza- 
tion. Add one-half pint of 20 volume 
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hydrogen peroxide to the alkali and 
detergent. The rocking of stains with 
reducers and alkalies is an old trick. 
The hydrogen peroxide must be alka- 
line in order to work, Hence, an extra 
quarter pound of alkali is added to the 
normal half pound. When washing 
stained rugs, it is safer to keep un- 
stained rugs out of the wheel to avoid 
the risk of transferring stains. 

Where the special procedure on 
stubbornly stained white rugs is nec- 
essary, requiring extra handling time, 
an additional charge over and above 
the normal price should be asked of 
the customer. 

The technique of extracting is sim- 
ple enough. Wrap the rugs around 
the outer edge of the basket and work 
inward so as to balance the load and 
eliminate the danger of tearing the 
carpet. One rug may be difficult to 
balance, so extract two or more at a 
time. 

Rubber backs used to be a tum- 
bling hazard, but this has been pretty 
well licked. If the tumbler doesn’t get 
above 140 degrees, you shouldn't 
have any trouble. Feel the rugs after 
30 minutes. If they are dry, fine. If 
they are still a little damp, leave them 
in a little longer. When the dry rugs 
are removed, immediately spread 
them out or hang them up for a few 
minutes until they cool down and 
the danger of spontaneous combustion 
is past. Then you can wrap them. Do 
not leave the rugs in the basket any 
longer than absolutely necessary. 

One type of cotton floor covering 
merits caution, Cottons with a jute or 
paper back may be damaged in a 
washwheel-extractor-tumbler _ proce- 
dure. Probably the best way to stay 
out of trouble with these—if you don’t 
possess facilities for normal on-the- 
floor rug cleaning—is not to accept 
them. In other words, don’t try to 


wash rugs that shouldn’t be washed. 

Shrinkage can be a problem, too. 
When rugs and carpets are woven at 
the mills the process is accomplished 
under great tension. Through normal 
wear on the floor, the fibers will tend 
to relax somewhat and come together. 
This coming-together process is tre- 
mendously speeded up when the fib- 
ers are wet out. A few makes of rugs 
are preshrunk after the dyeing proc- 
ess in huge tumblers at the mill. Most 
makes are not, however, and it isn’t 
uncommon to find a 6-inch shrinkage 
in a 12-foot length. 

If the rug is not to be used wall-to- 
wall, this isn’t serious, As a matter of 
fact, after the rug has shrunk during 
the first washing or two, the fibers are 
actually stronger than before. On a 
wall-to-wall cut-out it can be serious 
because it will not fit the room dimen- 
sions. It is best to let the customer 
know beforehand that it is possible 
for her rug to shrink so that she will 
thoroughly understand the problem. 
At most rug cleaning plants where 
rugs are hung in conventional dry- 
rooms, weights can be attached to 
bottom edges of the rugs to bring 
them to their original sizes. 

When the rugs are dried and pass 
final inspection, roll them up and 
wrap them in paper to make a good 
impression on the customer. It is wise 
to roll them around special bamboo 
poles available from most of your lo- 
cal suppliers. These poles prevent 
longer rugs from buckling during de- 
livery and your routemen can slip 
the poles out of the packages after 
delivery for reuse. 

Last, but not least, rug laundering 
will not only make your various serv- 
ices more complete but can get you 
into many new homes and may lead 
to greater volume in your already ex- 
isting services. OO 
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‘‘We'd best walk around this one. It has such 
a deep pile." 












After weighing and pricing 
rugs ure loaded into wash- 
wheel in 250-pound loads. 
After 15-minute extraction they 
are trucked to tumbling unit 
for drying 


Don’t Miss the Boat on 


Those Washable Rugs 


Volume doesn’t grow — it's there from the start 


RUG LAUNDERING became a prof- 
itable sideline during the very first 
week it was advertised as a new 
service of the Cherokee Laundry and 
Drycleaners, Louisville, Kentucky. 
Rug sales jumped to $500 in the first 
month of operation and they've been 
climbing ever since. 

For many years the plant had 
washed cotton rugs in its washwheels 
but there had never been an adequate 
method of fluffing the pile. Cotton 
pile, when wet out, has a tendency 
to mat down and requires mechanical 
action to bring it back to its original 
erect state. At Cherokee cottons were 
formerly hung in an open space for a 
three-to-four-hour drying period after 
washing, with blowers forcing air on 
the rugs. This method failed to pro- 
duce a fluffy appearance. 

As a result counter girls and route- 
men were forced to say “no” to the 
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By HARRY YEATES 


housewife when she requested a fin- 
ished service. But with more and more 
washable rugs being used in the home 
every year the demand for rug serv- 
ice continued to increase steadily. 

To keep from missing this business 
plantowner Dan Chitwood installed 
oversized tumble-drying equipment 
and now realizes additional profit from 
the huge potential market for this pro- 
fessional laundry sideline. 


Weighing in 

Washable rugs are weighed in on 
a scale and are priced by the pound. 
Every order is handled separately be- 
cause of the variation in weight and 
size of the rugs. According to plant 
superintendent Jesse Prising, pricing 
by the pound is a more adequate way 
to charge the customer than establish- 
ing a set price for each rug. The aver- 


age 9-by-12-foot shag rug weighs ap- 
proximately 40 pounds. 

Rugs are priced 20 cents a pound 
for a regular wash and 50 cents a 
pound on rugs that are to be washed 
and dyed. Around 10 to 15 percent 
of the monthly volume from this serv- 
ice is dye work. The firm offers one- 
week service on cotton rugs. 


Washing 


After the rugs have been weighed 
and priced the baskets are trucked to 
the washwheels and loaded into a 44 
by-84-inch washwheel. Rugs are 
washed in 250-pound loads, in a high 
water level—15 to 16 inches of water 
in the cylinder. This prevents exces- 
sive pounding and friction. The wash- 
ing process takes 45 minutes for a 
complete load. The process includes 
a 10-minute bath, a 20-minute suds, 

Continued on page 24 


STARCHROOM LAUNDRY JOURNAL 





Callaway’s two layer 
pads are equal to 74’ of padding 
average wt 


120’’ weighs approx 


110’’ weighs approx 


Steam Chest Contact 


x 37’’ ONE WRAP 


13 Ibs 
14.3 Ibs 





A one layer pad less than approx 


alia 


might lack necessary weight and thickness 


Beware of Penny Pinching Pads — buy Weight! 


.».- pound for pound, Callaway Pads weigh more, cost less 


It may seem “‘penny-wise”’ to use 
cheap ironer padding on your roll- 
ers. But more and more smart 
operators are finding this to be 
“pound foolish.” 

Cheap padding can rob you of 
profits—and customers! It packs 
down quickly. And once it’s com- 
pressed to less than 12) in., you 
start extracting with excess pressure. 

Packed-down padding cuts the 
number of pounds per operator, 
per ironer. It increases ‘‘go-backs”’ 
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and gives flat work an unsightly 
“rough-dry” finish. Time costs 
shoot up, customers blow up! 


Don’t be “pound foolish” with 


Callaway Mills we. 


295 Fifth Avenue. New York 16. N.Y 
34+ Koston 11+ Detroit I Atlanta 

San Francisco 3 + Los Angeles 12 + Dallas 7 
Towel Ensembles » Rugs and Carpets 


Laundry Textiles - Terry Mats 


your padding. Caliper your rollers 
regularly and keep them padded 
for top efficiency with Callaway’s 
famous double-filled patented 
padding that’s doubly absorbent, 
doubly efficient, doubly buoyant. 
You'll maintain an efficiency-peak 
longer with Callaway padding... 
and do a finer finishing job. 


CALLAWAY DOUBLE-FILLED 
PATENTED PADDING 
Doubly Absorbent 
Doubly Buoyant Doubly Efficient 
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"| have given New Ad-Dri Bleach a thorough test and 
am convinced of its superiority over liquid bleach. 
Formerly | thought dry bleaches were not safe, but ! 
have used New Ad-Dri Bleach on more than $10,000 
worth of home laundry and find it to be completely 
safe to use. In addition, our experience has proven that 
New Ad-Dri Bleach turns out high quality work. 

I particularly like the consistency of strength and the 
ease of handling New Ad-Dri Bleach.” 


Mr. J. M. Mitcham, Superintendent 
Stoddard Cleaners, Inc. 
Atlanta, Georgio 


“We like New Ad-Dri Bleach in our plant. 
It’s so convenient to use, and it’s a good 
stain remover, too.” 


Mr. Marvin James, Jr. 
Istrouma Fabric Cleaners 
Baton Rouge, Louisiana 


“There's no mixing or messing with bleach 
preparations. | just put New Ad-Dri Bleach in 
my regular bleach operation in dry form, 
that’s all.” 


Mr. Edward Croak, Manager 
Selmier Peerless Towel and Linen Service 
St. Lovis, Missouri 


“It’s really simple to use New Ad-Dri Bleach. 
We just fill the Dri-Ader measuring cup 
to the proper mark and add it dry to our 
regular bleach operation.” 





Mr. Cecil C. Collins, Superintendent 
Oak Park Cleaners and Laundry, Inc. 
Tampa, Florida 
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New Ad-Dri Bleach is packed in 100-Ib. 
Leverpak drums. Each drum contains a 
convenient Dri-Ader measuring cup. 


Ad-Dri® is a trademark 
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AND THAT'S ALL THERE IS TO IT! 


Here’s the modern, convenient product designed to eliminate 
the spillage and breakage, the time-consuming bother, 

the guesswork and errors of “‘do-it-yourself”’ bleach 
solutions—New Ad-Dri Bleach. 


It’s as easy to use as putting in the soap. All you do is to 
add New Ad-Dri to the wheel at the beginning of your 
normal bleach operation. 


New Ad-Dri does the rest! Turns out wash after wash with 
extra stain removal, maximum whiteness retention and 
minimum tensile strength loss. 


Buy New Ad-Dri Bleach now and get controlled bleaching 
with no waste of bleach power. With New Ad-Dri, you'll see 
the difference for yourself at once—the right bleach, the 

right amount, the right strength! Order from your 

laundry supply house or write directly to us. 


MATHIESON CHEMICALS 


OLIN MATHIESON CHEMICAL CORPORATION 
INDUSTRIAL CHEMICALS DIVISION + BALTIMORE 3, MD. 








Tumbler is easily set, enabling operator to handle other duties in plant. Inspection and wrap- 


ping table is located to right of the machine 


Continued from page 20 
and three 5-minute rinses at the high 
water level. After experimenting with 
different suds and rinses this formula 
has proved to be the best for use in 
the Cherokee plant with no damage 
to the rugs regardless of size. 


Extracting 


At the completion of the wash cy- 
cle the wheel is stopped before dump- 
ing. Rugs are trucked to an extractor 
and run for 15 minutes. The rugs are 
“ringed” around the basket to prevent 
damage. The extractor baskets are 
then moved to the tumbling depart- 
ment. 


Tumbling 


Rugs are tumbled in a 100-pound 
steam-heated chamber. An average 
load comprises two rugs measuring 9 
by 12 feet. It takes 35 minutes at a 
temperature of 160 degrees to dry a 
‘oad. Rubber-backed cottons are 
dried at 135 degrees to prevent de- 
terioration of the latex from excessive 
heat. 

The new reverse tumbler, which 
cost $2,000, provides a faster drying 
cycle and makes the nap on shag and 
textured rugs more fluffy. It also mini- 
mizes the possibility of scorching or 
shrinking caused by overheating. The 
plant tumbles 18 or 20 rugs a day 
in the machine during an eight-hour 
day. An adjustable heat control with 
eight settings permits the operator to 
set the length of cooling time for the 
load. Not more than 10 minutes are 
required to cool an entire rug load. 
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With the installation of the 42-by- 
42 tumbling unit several girls in the 
plant can alternate between other 


functions and the operation of the ma- 
chine. After the unit was installed the 
plant superintendent and the floor 
lady explained the simple operation to 
the girls. There has been absolutely 


no confusion as to how to handle the 
unit when the tumbler is ready to 
unload or load, 

After rugs are removed from the 
tumbler they are folded or rolled de- 
pending on the size and type of the 
rug. Rugs are examined by the floor 
lady or one of the operators. All wash- 
able rugs are wrapped in paper before 
delivery to the customer. 

Although the plants gets a good 
number of small 4-by-6 throw rugs, 
it has handled rugs as large as 27 by 
54 feet. The new tumbler is adequate 


for almost any size of washable rug 
coming into the plant. 


Dyeing 


Rugs that require dyeing are held 
in the washroom until the end of 
the week. The regular washman han- 
dles the operation when the work 
load is lighter after the last regular 
wash run on Friday. One washman 
and an extractor operator handle the 
rugs in the plant. Rugs to be dyed are 
washed in the wheel and _ then 
stripped of their original color. They 
are dyed in the same wheel. A chart 
in the washroom indicates whether 
or not the particular color will take 
another dye. The washman can tell 
from his chart which colors will pro- 
duce the desired results. 

Routemen and counter girls are 
furnished with this chart and can 
conveniently point out to the customer 
which colors will be effective and 
those that will not be successful. 


Promotion 


Management spent $450 a month 
for the first three months of operation 
to promote the new sideline. Radio 
spot commercials were used twice a 
day and a three-column newspaper 
advertisement was run once a week. 
In addition, 20,000 bundle inserts 
were distributed to inform the public 
that the plant was now equipped to 
finish rugs professionally. 

The processing of washable rugs 
at Cherokee has worked two ways 
in building volume in the plant. First, 
the old customer who had been re- 
questing this service is now sending 
additional volume in rugs. Second, 
the countless number of new custom- 
ers attracted to the plant by the rug 
washing department has created busi- 
ness for other laundry services. (0) 
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HUEBSCH gives you a new, easy-to-operate 


TEMPERATURE CONTROL 


THE NEW, EASILY OPERATED 
TEMPERATURE CONTROL LEVER 
on steam-heated tumblers can be 

set from “all cold’’ to ‘‘all hot” — 

or any desired temperature stage in 
between—and setting will be 

accurately maintained! 


ALL THESE 
OTHER ADVANTAGES 


@ Oversized parts, designed for 
added strength, longer wear. All 
parts accessible for easy servicing. 


Choice of four sizes: 36’’ x 18”’, 
36/'x24"’, 36'’x30"", 42’'x42”’. 
Choice of dry cleaning or laundry 
models. Choice of any color at no 
extra cost. 


Famous Huebsch open-end design 
assures fast and efficient loading 
and unloading. 


Low in original cost, economical to 
operate and maintain. 


Built by the world’s largest maker 
of commercial drying tumblers. 
More than 100,000 now in use! 


HUEBSCH MANUFACTURING COMPANY 


3775 N. HOLTON STREET @ MILWAUKEE #, WISCONSIN 


OPEN-END 
TUMBLERS 
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Loaded trolleys are shown 
about to enter opening in plant 
wall at left of picture, after 
journey across alley from the 
storage tracks 


Open-Air Conveyor 
Solves Storage Problem 


Industrial linen supply plant provides outdoor storage for incoming bundles 


STORAGE SPACE for bags of soiled 
linen supply work has been provided 
in a decidedly different manner by the 
American Linen Supply Company in 
Las Vegas, Nevada. The firm recently 
completed construction of an open-air 
conveyor system designed for that 
purpose. 

A framework of 6-inch pipe col- 
umns and steel I-beams supports six 
parallel tracks, each 140 feet long, at 
a height of about 25 feet above a lot 
used for loading and unloading the 
company’s trucks, This steel frame- 
work is 42 feet high, 20 feet wide and 
140 feei long, over a 50-by-140-foot 
lot separated from the rear of the 
plant by an alley. 

According to F, Ollie Gardner, the 
plant manager, rapid growth of busi- 
ness indicated the need for buying 
additional property to provide over- 
night parking of the route trucks since 
the present lot was inadequate for 
both trucks and soiled bundles. It was 
finally decided to use “air rights” and 
go up instead of out. It was no prob- 
lem to work out a workable system . . . 
although for a time the structure was 
often referred to as “Ollie’s Folly” by 
various punsters in the community. 
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By LOU BELLEW 


The property occupied by the open- 
air conveyor structure is located across 
the alley from the rear of the plant in 
such a fashion that the lot and the 
plant form an L-shape. The conveyor- 
supporting structure is the same 
height as the plant. The tracks are in- 
clined, permitting the soiled bundles 
from the storage tracks to enter the 
plant by gravity and still clear the 
alley above the 14-foot-6-inch height 
required by the city fire ordinance. 
In fact, this is done with room to 
spare since the bags enter the rear of 
the plant at a point a good 20 feet off 
the ground, near the high ceiling of 
the ground floor. 

From this height the conveyor 
track drops down to the usual serpen- 
tine path for getting the bundles to 
the proper stations for counting or 
sorting. Empty trolleys travel on to 
a point alongside the alley wall at the 
rear of the room. There a motorized 
lift hoists the trollies to a proper 
height for them to clear the alley and 
drop back to the point where they 


will be reloaded with more bags of 
soiled linen supply work. 

One man does all the loading of 
the bundles on the trollies. His station 
is beside the motor-driven lift which 
pulls the loaded trolleys to a point 
slightly above the level of the six 140- 
foot-long storage tracks. From the 
ground level the bundle loader is able, 
through a series of rope-controlled 
switches at the head of each of the 
half-dozen tracks, to guide bundles 
onto any track he desires. This permits 
using different tracks for various work 
classifications. Similar rope-operated 
switches on the downhill end of each 
storage track permit instant entry into 
the plant of any desired classification 
of work at any time of the day. 

E. T. Sherwin, chief engineer in the 
Chicago office of the American Linen 
Supply Co., designed the structure. 
The maintenance crew of the Las 
Vegas plant prefabricated the entire 
affair on the ground, It took just a 
day and a half for them to erect the 
whole thing with the aid of a local 
crane crew. 

A corrugated metal roof at a point 
about 15 feet above the ground level 
was included as a protection from the 
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possibility of dropped bundles. It also 
served as shelter for various pieces of 
equipment stored under it during the 
plant remodeling process. 

Each of the storage tracks is sus- 
pended from the steel cross-members 
at the top of the all-metal structure 
by half-inch steel rods. The length of 
these rods determines the proper 
slope of the tracks. 


Advantages of installation 


Although the structure may at first 
glance have the appearance of an 
unfinished building it is certainly 
serving a number of purposes for the 
American Linen Supply Co.: 

1, Since one man is able to handle 
the loading of the bag-carrying trol- 
leys right on the lot where the trucks 
are unloaded, it means incoming work 
is handled only once before it gets 
inside .the plant for processing. No 
longer is there need for loading and 
unloading the wooden trucks and 
carts previously used to transport the 
work from the truck-unloading area 
across the alley and into the plant. 

2. Each of the half-dozen 140-foot- 
long storage tracks can be used for a 
different work classification. Any one 
of these can be instantly channeled 
into the plant simply by operating the 
proper switch control. 

3. Since each bag is hung on its 
individual trolley and hoisted up to its 
proper storage track as the trucks 
bring it in, the lot is kept clear for 
unhampered loading and unloading 
of the route trucks, At night the lot 
is left open for route-truck parking, 
eliminating the need of more real 
estate for this purpose. 
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4, Fire hazard has been eliminated 
since each bag is suspended high in 
the air away from spontaneous com- 
bustion or a carelessly tossed match. 

5. Mildew is less a threat in damp 
bundles of soiled work since the sus- 
pended work allows free circulation 
of air around the entire area of the 
bags and the sunshine hastens the dry- 
ing. Rain in this arid region is uncom- 
mon and constitutes no problem, The 
bottom-up position of the bags permits 
most water to be shed by the canvas 
containers, and the washman, who is 
on a bonus, profits only slightly by the 
added weight of the water. 

Actual dollars-and-cents savings are 





Bundles shown entering wall 
opening near ceiling of ground 
floor of plant are engaged at 
this point by motor-driven de- 
vice to slow their drop to lower 
level from which they proceed 
to counters 


hard to estimate since this open-air 
conveyor idea is a sort of grande finale 
to a big remodeling job on the plant 
itself which has just been completed. 
In fact, a complete new building was 
erected around the old quarters. The 
old walls and roof were removed later, 
without loss of a single work day, 
although even the equipment was re- 
arranged. 

At present there are 40,000 square 
feet under roof, with 160 employees 
on a two-shift arrangement handling 
the work of 10 routes. A far cry from 
the beginning eight years ago when 
one half-ton truck handled the plant’s 
entire volume. (0) 

















Pw 
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Work is shown proceeding by gravity to counter's stations at right foreground. Empty trolleys 
proceed to right (out of picture) for boost up motor-driven lift to point where they will drop 


across alley and back to unloading lot 
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Longer body life 





One of 9 reasons why dry cleaners find 


International Trucks 


with Metro 


Bodies 


cost least to own! 


There are no short-cuts in Metro 
body construction. 


Because of this, INTERNATIONAL 
Trucks with Metro bodies remain in 
profitable service longer than ordi- 
nary multi-stop trucks. 


INTERNATIONAL spends more to 
build a truck so that it will cost you 
least to operate. Fleet operators’ rec- 
ords prove* this. Their figures show 
that over the years, INTERNATIONALS 
cost least to own! 


4 Longer body life, less weight result 
from using corrosive-resistant high tensile 
steel. All metal parts are painted before 
assembly. Joints are securely sealed. This 
special protection against rust, dust and 
corrosion cuts maintenance costs. 


4 Forward position of driver in roomy 
compartment assures excellent vision 
through the big windshield and side win- 
dows. Controls are conveniently located. 
Hinged engine cover provides easy access 
to engine, serves as handy package shelf. 


Sales records tell a significant 
story, too: Every single year since 
1938, more INTERNATIONAL-Metros 
have been sold than any other make 
of multi-stop delivery truck. 


Why wait longer to reduce your 
delivery costs? Check your INTER- 
NATIONAL Dealer now and find out 
just how much you can save by 
switching to INTERNATIONAL-Metro 
multi-stop trucks. 


*Signed statements in our files, from fleet opera- 
tors throughout the U.S., back up this statement. 


2 Improved steering wheel position, 
seat location and angled toe boards pro- 
vide superior ease of entry and exit. 
Makes driving easier and safer. Exclusive 
foam rubber cushioned seat swings for- 
ward and folds easily out of the way. 


eos i hi tts 


5 Side and rear doors for every need. 
Easy-operating sliding side doors stand- 
ard, folding type optional. Standard dou- 
ble rear doors are 38 inches wide, 67-inch 
width optional. Full partition with sliding 
door behind driver available. 


® 


INTERNATIONAL HARVESTER COMPANY, CHICAGO 
Motor Trucks * Crawler Tractors 
Construction Equipment *« McCormick® 
Farm Equipment and Farmall® Tractors 





3 High, wide and handsome Metro bod- 
ies. Full 6-foot headroom for no-stoop 
load working. Payload width 70 inches. 
Body capacities range from 243 to 417 cu. 
ft. Short wheel-base with streamlined ap- 
pearance attracts favorable attention. 


6 Low cost, dependable power with two 
short-stroke, 6-cylinder engines. 108 hp. 
standard and 131 hp. optional. Both are 
all-truck built to give top economy for 
idling and full- power operations . . . top 
durability for long-lasting service. 
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FLUFFY WHITE 


Laundry & Ceamens 





Some Las Vegas Laundries. Top row, left: Nevada Laundry & Dry Cleaners, owned and operated by Art Gustin and Doug Rather. Center: Ameri- 


can Linen Supply Company is said to be largest industrial linen supply plant west of Mississippi. Certainly it is most unique . 


. see cover story 


this issue. Right: City Laundry & Cleaning is owned and operated by Cal Liles. New plant in another location will be operating in time for in- 
spection by delegates to February Conference. Bottom row, left: Las Vegas Laundry and Cleaners is operated by Mark Gamett. Right: Western 
Laundry, under guidance of Stuart Case, operates exclusively in hotel and motel linen supply 


Las Vegas Ready for AIL Conference 


Western Laundry and Linen Supply to meet same week 


By LOU BELLEW 


WESTERN LAUNDERERS and linen 
suppliers are pulling out all the stops 
to insure the coming AIL Management 
Conference in Las Vegas, Nevada, 
will be one of the most talked-about 
affairs of its kind ever held. 

Las Vegas will play host to the an- 
nual Conference on February 13 
through 17, complete with all the 
spectacular entertainment for which 
the city is world-famous. Western 
launderers will certainly be well rep- 
resented since the sixth Western Laun- 
dry and Linen Supply Round-Up will 
be held there during the same week, 
featuring a dynamic linen supply 
panel discussion as part of the Man- 
agement Course. 

Visitors are assured ample accom- 
modations either at the three official 
headquarters hotels (Riveria, El 
Rancho Vegas and Thunderbird) or at 
other equally famous hotels and mo- 
tels which have in the neighborhood 
of over 15,000 rooms available for 
guests, according to reliable sources. 
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In order to present a pre-conference 
picture of the meeting place it seemed 
only fitting your correspondent should 
pay Las Vegas a short visit ahead of 
the festivities. It was quite a surprise 
to find four prosperous power laun- 
dries in this city of less than 50,000 
. . . plus an industrial linen supply 
firm with a fabulous volume, and a 


hotel and motel linen supply firm that 
turns out 50,000 sheets per week dur- 
ing the busy season. 

These launderers were all members 
of the Las Vegas Laundry and Linen 
Association. If their hospitality is any 
indication of what is going to happen 
between February 13 and 17 of 1957 
... then it’s “Katy, bar the door!” OO 





Something new in the form of 
area membership meetings is com- 
ing up for Laundry and Cleaning 
Allied Trades Association members. 
President Morris Landau has no- 
tified American Institute of Laun- 
dering’s President G. Louis “Mike” 
Dodge that the Board of Directors 
has selected the occasion of the 
Western Laundry and Linen Sup- 
ply Round-Up in Las Vegas next 
February 14 through 17 as a pilot 
for possible LCATA meetings 
around the country. All LCATA 
members and their representa- 
tives are invited to an LCATA 





LCATA Meeting in 'Vegas 


luncheon meeting at 1:00 p.m., 
Friday, February 15, at the Riviera 
Hotel. 

The Western Round-Up will 
bring together plantowners and al- 
lied tradesmen from all over the 
West. It will be sponsored by the 
AIL and the California and Las 
Vegas Laundry and Linen Supply 
Associations. 

An AIL Management Clinic will 
occupy the first 24% days of the 
meeting. The California and Las 
Vegas groups will sponsor the re- 
mainder of the program. Plan now 
to be there. 
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A RETURN TO PROSPERITY — The Domestic Laundry Service of Kankakee, Illinois— with two modern stores 
and 12 trucks— provides a unique “one-stop” service for the 100,000 residents in its area. In addition to home laundering 
and dry cleaning, Domestic operates a full-scale diaper service, an industrial linen and garment finishing service, and 
complete facilities for fur storage. For years, Domestic has used Prosperity laundry aprons almost exclusively for the produc- 
tion of its quality flat work. Although other brands have occasionally been tried, Domestic has always returned to Prosperity. 
This is another example of how the fabrics produced by Mount Vernon Mills and the industries they serve are serving America. 


UNIFORMITY 
Motes tre “.—) Wlount Vernon Ttills, Tuc. Gia 
Big Difference A LEADER IN INDUSTRIAL TEXTILES ig Ngewts 


In Industrial 


Fabrics 
Main Office: 40 Worth Street, New York, N. Y. * Branch Offices: Chicago * Atlanta * Baltimore * Boston * Los Angeles 


Always look for this purple stripe in all PROSPERITY* and ORIOLE® fabrics. It’s your 


assurance of fine performance and longer life in apron duck and cover cloth fabrics. 


PROSPERITY and ORIOLE purple stripe fabrics are available ONLY from these laundry supply jebbers: 


THE CARMAN CO., Denver, Col. * CARMAN-CONLEY, INC., Chicago, Ill., Indianapolis, Ind., Milwaukee, Wis. * CARMAN-MITCHELL-WING CO., 
Stonehaven, Mass. * CARMAN OHIO CO., INC., Cincinnati, Ohio * CARMAN PITTSBURGH INC., Pittsburgh, Pa. * CARMAN SUPPLY CO., Cleveland, 
Ohio * C. C. CHEMICAL CO., Sunnyside, L. |. © JOHN P. LYNCH CO., San Francisco, Calif., Los Angeles, Calif. © MORRIS & ECKELS, INC., Alexandria, 
Va., Norfolk, Va., Baltimore, Md. © MORRIS & ECKELS CO., Jacksonville, Fla., Atlanta, Ga. * OSMUND & CO., Portland, Ore. * ROCHESTER 
CARMAN SUPPLY CORP., Rochester, N. Y. * JAMES E. ST. JOHN, Philadelphia, Pa. * E. J. THOMAS CO., Columbus, Ohio * THOMPSON-HAYWARD 
CHEMICAL CO.—CARMAN DIVISION, Fort Worth, Tex., Houston, Tex., Kansas City, Mo., Omaha, Neb., St. Louis, Mo., San Antonio, Tex. 


*Trademark Mount Vernon Miils, Inc. 
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PROGRAM 





Western Laundry and Linen Supply Roundup 
With A.I.L. Management Conference 


Las Vegas. Nevada 
February 14, 15, 16 and 17, 1957 


PRESENTED BY: 


AMERICAN INSTITUTE OF LAUNDERING 


CALIFORNIA LAUNDRY & 
LINEN SuPPLY ASSOCIATION 
Las Vecas Launpry & LINEN SuPPLY 


ASSOCIATION 





All Wednesday, Thursday and Friday business sessions at 


Thunderbird Hotel 


WEDNESDAY, FEBRUARY 13 


5:00 to 
7:00 p.m. 


THURSDAY, FEBRUARY 14 


8:00 a.m. 
9:45 a.m. 


Registration and get-together cocktail party 


Registration 

Introduction and opening of conference, G. Louis 
Mike’ Dodge, president, American Institute of 
Laundering, Dodge Laundry and Linen Supply, 
Fresno, California 

Chairman: Jack E. Bariteau, president, California 
Laundry and Linen Supply Association, Consolidated 
Laundry, San Jose, California 

“How To Cut Costs,’’ A. L. Christensen, manager, de- 
partment of production and engineering, AIL 

“Over-the-Counter Is Big Business,’’ George H. Isaac- 
son, director of service departments, AIL 

“Prices Are Management's Problem, Too,"’ Robert O. 
Brown, manager, department of accounting, AIL 

Chairman, Stuart Case, president, Las Vegas Laundry 
and Linen Supply Association, Western Laundry and 
Linen Rental Company, Las Vegas, Nevada 

“Public. Relations—an Overlooked Sales Weapon,'’ 
Ward A. Gill, director of industry relations, AIL 

Brain-Storming Sessions—Production 

Discussion chairmen: Ward A. Gill, George H. Isaac- 
son, A. L. Christensen and Robert O. Brown 


11:00 a.m. 
11:50 a.m. 


2:00 p.m. 


3:00 p.m. 


FRIDAY, FEBRUARY 15 


9:45 a.m. Chairman: Earl A. Fast, Soft Water Laundry Company, 
Long Beach, California 

“Facts on Marking and Distributing,"’ A. L. Christensen 

“What To Do About Routes That Aren't Growing," 
George H. Isaacson 

“Increasing Volume With Credit,’’ Robert O. Brown 

Buffet luncheon. Chairman: G. Louis ‘“‘Mike'’ Dodge 

““Money You Pay Out When People Are Not Work- 
ing,"’ Albert Johnson, general manager, AIL 

Chairman: Mark Gamett, las Vegas Laundry & Dry 
Cleaning Company 

‘From Contours to Bath Towels—New Production 
Standards,’’ George H. Isaacson 

Brain-Storming Sessions—Sales 


10:45 a.m. 


11:45 a.m. 
12:40 p.m. 


2:00 p.m. 


3:00 p.m. 
SATURDAY, FEBRUARY 16 


9:45 a.m. Chairman: G. Grenville Whyte, Southern Service Com- 


pany, Pomona, California 


‘Is Your Quality Cool, Real Cool, or Cold, Man, Cold?” 
A. L. Christensen 

“How To Sell With Direct Mail,"’ Ward A. Gill 

“How To Save on Taxes,’’ Robert O. Brown 

Brain-Storming Roundup. Chairman: Robert M. Place, 
executive secretary, California Laundry and Linen 
Supply Association 

Buffet luncheon. Chairman: Cal Liles, City Laundry, Las 
Vegas, Nevada 

“The Research Report,’’ Albert Johnson 

Chairman: Vern Moss, Mission Linen Supplies 

Linen Supply Panel 
Stuart Case, Western Laundry and Linen Service, 
Las Vegas; Ollie Gardner, American Linen Supply, 
Las Vegas; Harold Horton, Vegas Linen Supply, Las 
Vegas; Jack Landale, Colonial Textile Service, San 
Diego, California; Ed Sherwin, American Linen Sup- 
ply Company, Chicago; G. Grenville Whyte, South- 
ern Service Company, Pomona, California, and Louis 
Zipperman, Community Linen Rental Service, Los 
Angeles, California 


10:30 a.m. 
11:15 a.m. 
12:00 a.m. 


12:40 p.m. 


2:00 p.m. 


SUNDAY, FEBRUARY 17 


10:00 a.m. Cal Liles Bracer Breakfast. Clover Room, Riviera Hotel 

Session chairman: Stuart Case 

Welcoming Address, Honorable C. D. Baker, Mayor of 
las Vegas 

The Las Vegas Story, Honorable Rex Bell, Lieutenant 
Governor of Nevada, businessman and star of 
western movies 


12:00 a.m. Adjournment 


SPECIAL ACTIVITIES 


THURSDAY, FEBRUARY 14 


Ladies’ Day, Riviera Hotel. Special lectures and demonstrations in sta- 
tistics of games 


FRIDAY, FEBRUARY 15 


Bus trip for ladies to Hoover Dam, Lake Mead and other points of in- 
terest. Sectional luncheon meeting, Laundry and Cleaners Allied 
Trades Association, Riviera Hotel 


SATURDAY, FEBRUARY 16 


Fashion luncheon for the ladies at El Rancho Vegas 

Available sports activities include swimming, bowling, tennis, fishing. 
Special arrangements can be made for golfing at the Desert Inn 

A special attraction for which Las Vegas is celebrated is the variety of 
floor shows featuring famous entertainers 
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| By simply moving this small lever . . . 


CHICAGO 
pos 


IRONERS 


CAN BE CONVERTED TO 
FRONT OR REAR 
RETURN OPERATION 


Only CHICAGO Ironers have this Exclusive Feature! 


Chicago type R Ironers are designed so linens can be folded at front 
or rear of machine. This allows two girl front return operation 
under normal conditions or rear take-off of linens with three or four 


girls to handle peak loads. 
Type F Ironers for front return operation only are also available. 


Contact your jobber or write for literature today. 


2212 NORTH PULASKI ROAD e CHICAGO 39, ILLINOIS 


FLATWORK IRONERS ¢ WASHERS e¢ EXTRACTORS « DRYERS 
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Faultless recaptured its dwin- 
dling laundry volume by making 
it conveniently available to cus- 
tomers at 104 drycleaning lo- 
cations throughout Greater 
Kansas City area. Shirts make 
up bulk of work; are finished 
on one of plant's four three- 
girl shirt units 


Mass Distribution... 
by Greater Exposure 
With Longer Hours 


THE TITLE of my subject was care- 
fully phrased to excite your interest 
but like the adage, “Nothing new un- 
der the sun,” it is nothing more or less 
than the application of modern ideas 
to an old method of laundry selling. 

So that you may have a better per- 
spective of our operation, I would like 
to give you a bit of our background. 
We're located in Kansas City, Missouri 
—generally we refer to “Greater 
Kansas City” because there are only 
imaginary boundaries separating the 
several municipalities which expand 
into a five-county area with a popula- 
tion approximating 850,000 to 900,- 
000. 

Our plant is presently in its sixty- 
first year under continuing family 
management. I am succeeding my 
father and am proud to state that my 
son is succeeding me, and he has three 
fine sons who I trust will continue the 
succession. 

In this sixty-one-year period there 
have been five locations; we've been 
in our present one since 1932 on a 
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By JOHN B. SPENCE 
Faultless Laundry Company, Kansas City, Missouri 


main artery at the edge of the down- 
town district. A multiple-story opera- 
tion (three floors), we employ 170 
persons, involving five unions of AFL, 
becoming unionized in the organiza- 
tion sweep of 1937. 

The present volume is divided 50 
percent linen supply, 45 percent laun- 
dry, 5 percent drycleaning. We oper- 
ate 17 routes—12 linen supply, 5 
laundry, and a cash-and-carry outlet, 
with parking facilities at the plant. 

Having been actively engaged in 
the business for over 40 years, I can 
verify the adage that “History repeats 
itself”; at least it certainly has in our 
operation. Recollections of our first 
convention in 1912 or °13 are of the 
burning question of agencies, com- 
missions, territorial boundaries of 
service, prepayment of shipping 
charges to rural localities, etc., for 
coming into the "Teens the greater 
volume of business was developed 
through this avenue. 

The representation then was princi- 





Mr. Spence presented this talk 
at the last annual American In- 
stitute of Laundering Conven- 
tion in Denver. 





pally through barber shops and men’s 
haberdashery stores, for the reason 
that service was limited primarily to 
shirts, collars and cuffs. 

The advent of World War I, cou- 
pled with the nationwide influenza 
epidemic, saw the greatest develop- 
ment of direct route distribution and 
our plant followed the trend, discon- 
tinuing all agency outlets. 


Plant history recounted 


The then attained peak was term- 
inated with the depression of the ’30’s, 
followed immediately by World War 
II. Periods in which our plant became 
antiquated were through lack of 
finances in the *30’s, wartime restric- 
tions in the ’40’s, and with volume far 
in excess of our capabilities—resulting 
in service that ranged from poor to 
terrible, with quality nonexistent and 
claims reaching unprecedented levels. 

Entering the *40’s, we were operat- 
ing 17 routes—70 percent of volume 
was domestic, 30 percent linen supply 
and commercial. ODT reduced our 
delivery service to nine routes, mag- 
nifying the general dissatisfaction of 
the public. We changed course and 
concentrated on the commercial 
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Truck load represents shirt load accumulated by one driver from ogencies in 1 %-hour run. 
This route salesman brings in $2,500-$3,000 week with 60 percent of volume in shirts, 10 
percent finished services, remainder in commercial work 


classes where less skill was required, 
coming out of the war years with a 
volume 70 percent commercial and 
only 30 percent domestic. 

Question of how to reestablish 
domestic volume? Conclusions were 
that route distribution would be ex- 
tremely costly, tedious and question- 
able as to results. 

Marketing habits arising out of the 
mass employment of housewives had 
created a whole new philosophy of 
distribution. 

Investigation of branch outlets was 
discouraging because of the high 
rentals of desirable locations and the 
great cost of staffing with competent 
personnel. 

The promotion of the companion 
services of drycleaning and laundry 
seemed to us to offer the greatest 
opportunity, so we elected to approach 
the leading exclusive drycleaning 
establishments of the city with the 
idea. 

This was accomplished with collec- 
tive meetings, in most cases luncheons 
or dinners at which we were host. 
With the aid of a strictly first-class 
advertising and public relations coun- 
selor, a well-defined and detailed pro- 
gram was presented which enabled 
us to make our initia] entrance into 
this field of distribution with 18 or 20 
of the city’s foremost exclusive dry- 
cleaners. 

A rather extensive radio advertising 
program, supported by other promo- 
tions (counter cards of miniature 
shirts, book matches, pocket and gar- 
ment hanger inserts, window decals, 
etc.) was instituted, stressing the 
theme of companion services (laun- 
dry and drycleaning), and that it was 
now conveniently available in every 
neighborhood through the neighbor- 
hood drycleaner. 

The promotion caught hold at once 
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and our representation expanded to a 
total high of 104, thereby giving us a 
mass distribution with service avail- 
able to the public in all instances for 
11 hours daily, and in many, 14 hours. 
This is better than double the hours 
we can realize from our domestic 
routemen. 

The trend in the drycleaning in- 
dustry to the installation of shirt pro- 
duction is, of course, a continuing 
threat, and certainly a factor not to be 
disregarded. To date we have lost 
eight to their own installations, and, 
as you would suppose, they are always 
the large ones who have developed 
sufficient volume to justify the capital 
outlay. These eight would easily ac- 
count for $1,500 volume, because in 
most cases they take some smaller 
outlets to help expand their own vol- 
ume. 

To meet this competition, which in 
most instances is at lower prices, we 
have exerted ourselves to improve 
packaging, service schedules, quality, 
resorting to boxes, cellophane envel- 
opes for shirts and, finally, next-day 
service wherever possible. 

Claims policy is also an important 
factor, and to report honestly, I must 
confess, requires some adjustment to 
thinking and attitudes. We shut our 
eyes, gritted our teeth and went all 
out. The policy was, “They are your 
customers; you satisfy them and your- 
self.” Total claims in 1955 were 1.23 
percent of sales, slightly higher than 
in 1954 when they were 1.14 percent 
These exceed the percentages prior to 
agency operation by less than %4 of 1 
percent. 

Despite several annual or biannual 
wage increases, we have maintained 
our prices without increase. However, 
this year in the spring we discussed 
with our agents the subject of in- 
creased costs and they agreed to a 


revised commission schedule rather 
than see a price increase. 

The old schedule had been 10 per- 
cent for volume less than $15 weekly, 
20 percent above that. The new 
schedule is: 


No commission for less than $15 
To those $15 to $30—10% 
To those $30 to $75—15% 
To those above $75—20% 


We made this move without support 
of other laundries, and as of July were 
compelled to lower the $75 step to 
$50. 

Our total number of outlets has 
dropped from the high of 104 to 72, 
but the amazing thing is that dollar 
volume has remained constant and 
gross commission allowances are re- 
duced from 2 percent to 4 percent 
based on volume variations. This cir- 
cumstance we attribute to the next- 
day-service feature—and it is one 
proving to be a most interesting ex- 
perience, At first the service was 
limited to those of our outlets exceed- 
ing $100, but now more than 70 per- 
cent of total volume is accommodated. 
That is because the peak has been 
leveled through the customer's ac- 
ceptance of the fact that he needn't 
drop off his shirts till later in the week, 
still getting them within the week. 

The motto, with respect to produc- 
tion in our plant, has become, “Pro- 
duce it, don’t store it.” 


Cost of distribution 


Now, concerning cost of this 
method of distribution. Our Teamsters 
contract recognizes and permits the 
operation of wholesale routes, which 
enables us to confine our costs, includ- 
ing commissions paid to agencies, 
within the limits generally regarded 
as acceptable for retail or domestic 
route operation. We presently have 
three such routes ranging in volume 
from a low of $1,600 to a high of 
$2,700—consistently accounting for a 
volume of $6,000 weekly. 

In concluding, let me say that we 
are completely satisfied with our ex- 
perience in this method of distribu- 
tion, and would undoubtedly follow 
the same general plan again. Our only 
contemplated change is that we are 
presently seeking means whereby we 
can divorce our drycleaning operation, 
presently representing only 5 percent 
of total volume, from the parent plant, 
placing it in a densely populated area 
where it would offer feeder possibili- 
ties. 

We will also continue to read with 
keen interest all reports on branch 
operations that are currently pub- 
lished by American Institute of Laun- 
dering and trade magazines. OO 





Giant washers at left prove Fauitless Laundry goes for modernization in a big way. Units are completely automatic. Nearest one, with capacity of 
1,000 pounds, is said to be largest in operation between St. Lovis and West Coast 


Revamped Washroom Speeds Linen Handling 


A CHANGE-OVER in Faultless Laun- 
dry’s washing machinery made this 
year is credited with improving its 
linen supply capacity by nearly 25 
percent, according to. Jack Spence, 
son of John B. Spence and general 
manager in charge of the linen supply 
department. 

A year ago the plant operated with 
13 washers consisting of five 42-by- 
84’s, five 42-by-54’s, a 42-by-72, a 
36-by-54 and a 24-by-30. Two of the 
first mentioned were replaced with 
brand-new, automatic, unloading 
washwheels — one 54-by-108-inch 
wheel and a 54-by-84-inch—with the 
following results: 

—The 1,000-pound washer and the 
750-pound washer increased produc- 
tive capacity by nearly 25 percent. 
Not all the improvement was due to 
size alone. 

—Work hours were reduced 15 per- 
cent enabling the management to use 
four men in the washroom instead of 
five as formerly required. 

—The change-over is also credited 
with reducing the plant’s total pro- 
duction payroll by 1.5 percent be- 
cause the work flows through the 
plant much more smoothly. Produc- 
tive costs amount to between 16 and 
17 percent of sales in linen supply. 

The management has gone all out 
to mechanize its operation wherever 
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By HENRY MOZDZER 


possible. All supplies are injected au- 
tomatically into the new _ washers 
through liquid lines that carry every- 
thing but starch. Soap and bleach 
lines go to every washer even though 
they are not adapted for automatic 
supply injection. But having them 
near at hand makes it convenient for 
the washman to put them in the 
wheels manually without a lot of 
wasted steps and motion. 

The automatic controls have en- 
abled the plant to gain extra washer 


capacity. “A man just cannot be on 
the spot at the exact moment a wash- 
er needs to be dumped or filled,” said 
Jack Spence, “but an automatic ma- 
chine’s routine is immediate and 
never varies.” 

Thanks to this advantage, the plant 
can gain one (and sometimes two) 
additional washer loads per day de- 
pending on the soil content of the 
items being washed. On long formu- 
las the washwheels average better 
than seven loads a day. Since the 


New tumbler takes 200-pound cake of extracted linens, fluffs and conditions them for ironing. 
Pipes at rear are insulated with fiber glass wrapped in aluminum foil which is found to be 


more durable and easy to maintain 


STARCHROOM LAUNDRY JOURNAL 





_ Wheres Shewmamship in Hos 


“> “PERFECTION” FINISHED 


f 


RED EDGE 


PD Khitted Padding 


There’s nothing like a crisp, sparkling, ‘‘Perfection” 
finished white shirt, or a beautifully finished sport 
shirt that looks better than new, to prove to your 
customers the superior quality of your service. Every 
time your presses turn out a shirt “Perfection” Fin- 
ished by RED EDGE Knitted Padding, you demon- 
strate to another customer the complete satisfaction 
your laundry provides . . . and you assure yourself of 
bigger bundles and profitable repeat business from 
a well pleased family. 

On your presses and flatwork ironers, RED EDGE 
sets the stage for flawless finish of shirts, sheets, 
tablecloths and other finished pieces. Free of wrinkles 
and scorching, with buttons, seams and hems un- 
harmed, each piece has the soft perfection of hand- 
ironed work. RED EDGE features Knitted construc- 
tion. It has the long-lived, resilient porosity that 
drinks up clouds of steam, bounces back immediately 

after every turn of the roll, every squeeze 
wt of the press. Moreover, RED EDGE is 
TAL ° ° P 
easy to change, saves dressing time in 
RED EDGE KNITTED PADDING your plant. 
ara ne alert oe Ring up the curtain on added profits by 
z 3 using RED EDGE Knitted Padding on all 
STANDARD '4" and % ‘ 
POR FLATWORK IRONERS: 1%.” ond %” your presses and flatwork ironers. Ask 
FOR PRESSES 1” tye React and Boum , your Supply House for RED EDGE today! 


DOUBLE THICK 
FOR FLATWORK IRONERS: 3 Cut and Bound 


Pad Styles. 
Cotton: Cotton Binders attached. 
Cotton: Asbestos Binders attached. 


Asbestos: Asbestos Binders attached. 


° ‘ Cf ° 
All 3 Double Thick Cut and Bound Pads ? 
ovailable WITHOUT Binders if desired. 
Single Thick Pads available in all 3 cotton- 





osbestos styles for Flatwork lroners using 
spring padding. 
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New extractors operate on pressure principle which squeezes water out of load. This solved 
vibration problem which Faultless experienced with conventional extractors in its second-story 
washroom. Note finished wearing apparel moving on overhead conveyor in background 


quality of wash is consistent from one 
load to the next, management has 
found that some of the long formulas 
can be trimmed to save a few minutes 
to take up the slack allowed for man- 
ual operations. This, too, has helped 
to increase production capacity. While 


a few minutes saved on one opera- 
tion may not mean much in itself, 
their cumulative effect begins to add 
up in the course of a work week. 
The plant enjoys another time- 
saving feature in that the new ma- 
chines are self-dumping, permitting a 


750- or 1,000-pound load to be pulled 
in no more than two or three minutes. 

Another interesting change in the 
plant’s washroom is its adoption of 
pressure-type extractors that squeeze 
the water out of the load instead of 
spinning it out. The vibration set up 
by centrifugal extractors formerly 
used created a serious problem since 
the washing area is located on the 
second floor. These were removed and 
replaced with two 200-pound-capacity 
pressure units two years ago and a 
third unit was added this year. 

Management gets five loads an hour 
out of each of these pressure units 
working with two hoists—one pulling 
and another loading. The loads are 
said to have 60 percent water reten- 
tion as they come out of the extractor 
in 200-pound cakes, 

The cakes are then lowered to the 
first or ground floor where they are 
conditioned in the plant’s new 200- 
pound-capacity, gas-fired unloading 
tumbler. 

According to Jack Spence this tum- 
bler removes about 5 pounds of wa- 
ter per minute for the first 12 minutes 
accomplishing 30 percent retention 
and making the linen just right for the 
flatwork ironer. 

Management hasn’t made all the 
changes it would like to make yet. 
But it recognizes the value of mod- 
ernization and is ever on the alert to 
improve its operation still further, 07 


Young Men’s Conference Planned 


SEVEN PROGRESSIVE young lead- 
ers in the laundry industry have been 
scheduled to speak at the American 
Institute of Laundering’s Eighth An- 
nual Young Men’s Conference. It is 
planned to add five more speakers to 
the conference program, scheduled for 
Tuesday and Wednesday, March 5 
and 6, in Haddon Hall, Atlantic City, 
New Jersey. 

Three speakers will talk during each 
of the four sessions in the two-day 
meeting. Those already scheduled to 
appear include the following: 

Jack Chin, Chin’s Laundry, Mobile, 
Alabama — “Three Laundries Under 
One Roof.” Duane Noble, Hoosier 
Cleaners and Laundry, Elkhart, In- 
diana—“Quality—How, Oh, How Do 
We Get It?” 

Frank Fite, Fite’s, Tyler, Texas— 
“Starting From Scratch.” 
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Charles M. Smith, III, Troy Laun- 
dry Company, Montgomery, Alabama 
—“Tools of Management.” 

George Y. Klinefelter, Jr., Elite 
Laundry-Dry Cleaners, Baltimore, 
Maryland—‘“Suddenly We Had To 
Move.” 

Arnold J. Smith, Robison and Smith, 
Inc., Launderers and Cleaners, Glov- 
ersville, New York — “Preventive 
Maintenance Pays Dividends.” 

G. Rolfe Scofield, Jr., Crescent Puri- 
tan Laundry, Rochester, New York— 
(Subject to be announced). 

The “free thinking” and enthusias- 
tic meeting will include a luncheon 
and banquet. All sessions will include 
time for question-and-answer periods 
as well as floor discussions. 

Often called the “pep meeting for 
the industry’s future,” the Conference 
for the “under 40” laundrymen is 


scheduled just prior to the opening of 
the National Institute of Drycleaning 
convention and exhibit. Dates coin- 
cide so that persons attending AIL 
Young Men’s Management Confer- 
ence can also attend the drycleaning 
convention and exhibit during the 
same trip to Atlantic City. 

Those planning on attending only 
the Young Men’s Conference are re- 
quested to make room reservations 
through Chalfonte-Haddon Hall, Leeds 
and Lippincott Company, Atlantic 
City, New Jersey. The registration fee 
of $25 may be sent to AIL’s Member- 
ship Department, Joliet, Illinois, by 
those wishing to make advance regis- 
trations. Laundrymen desiring to stay 
over in Atlantic City for the NID 
meeting should make _ reservations 
through the Atlantic City Convention 
Bureau, Atlantic City. OO 


STARCHROOM LAUNDRY JOURNAL 





Here's how to— 
Cut Flatwork Labor Costs - - 
- - - Speed Up Production 





Pocock’s Corner 


I have talked a 
lot in recent 
“corner” arti- 
cles about 
tightening up 
on operations 
before and on 
the ironer. But, 
efficiency in 
ironer produc- 
tion gained by 
observing these 
suggestions may be nullified by 
lack of proper planning meth- 
ods started in the washroom. If 
your plant caters to hotels or 
hospitals which send linens over 
in the morning to be washed 
and finished before noon, using 
two or three ironers on short runs 
of like character, you can stop 
wondering why those ironers 
are not making a profit. In such 
cases, your only hope is to train 
your customers. Often I have 
found institutions holding sur- 
plus stocks on the Linen Room 
shelves for no other apparent 
reason than they look nice, or 
perhaps are held for emergency 
needs, while the laundry is 
called upon to finish yesterday's 
linens for today’s use. It is im- 
possible to plan for effective 
and economical ironing produc- 
tion under such conditions. 


M. A. Pocock 


Another slowdown in effec- 
tive production may be caused 
by a delay between shakeout 
and ironing, resulting in exces- 
sive evaporation of the prepared 
work, particularly on the edges 
and tops of pieces. An exten- 
sion of a waterline to provide a 
tap near the shakeout will per- 
mit wetting of cover cloths, of a 
heavy material, into which the 
work should be rolled. Work 
prepared during the last hour or 
two and carried over, can best 
be kept moist by placing into 
metal-lined trucks and covered 
by well moistened cloths. 


WU. x4. Pocock 
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Wages have gone up, everywhere, due to the Minimum Wage Law and 
higher union-management contracts. But if yours is a laundry handling 
1,200 or more sheets and spreads per day, you can compete in this higher 
labor market and make more money than before. How? By installing a 
labor saving SAGER SHEET SPREADER. 


More Profits With a Sager 


With a SAGER “B” SPREADER, 
one operator easily performs the 
work formerly done by two or 
more hand shakers on sheets. And 
the SAGER cuts labor discontent 
and turnover. SAGER operators 
like their jobs and stay on them. 
Yes a SAGER cuts labor costs, cuts 
labor turnover and speeds produc- 
tion. You can’t afford to be without View of Sager “B” Spreader. Handles 
a SAGER SHEET SPREADER in 1200 to 3000 sheets and spreads per day 
these competitive times. A SAGER 
quickly pays for itself in labor 
saved and faster production. 
With the SAGER “B” you can 
handle up to 3,000 sheets and 
spreads per day; above that quan- 
tity you probably will need a 
SAGER “A”. 
Write today for full facts and the 
names of progressive laundries all over the world which have reduced 
their flatwork ironing costs from 40% to 60% with these labor saving 


machines. 


Please send us full facts about your labor-saving Sager Spreaders. 


M. A. Pocock 


Dept. 17 
1236 Central Ave., N. E. 
Minneapolis 13, Minnesota 


Firm 
Street 
City 
State 


Print your name 





Laundries of all sizes report... 


Outstanding Savings with 
Cascadex Washer-Extractor 


The American Cascadex Washer-Extractor is available in 
two sizes, 32”x 24” with 50-lb. dry weight capacity, and 
40”x 30” with 100-lb. dry weight capacity. Both can be 
furnished manually operated, or air operated for use with 
automatic washing control. Choice of horizontal-partition 
2-pocket cylinder, or three Y-pocket cylinder. Exclusive In- 
termediate Speed between wash and extract cyvles elimi- 
nates complicated balancing mechanism. 


Introduced into the commercial market 
only a short year ago, the Cascadex has 
found an important niche in different types 
of laundries. Enthusiastic laundries 
everywhere report major Cascadex benefits— 
especially its high hourly output in so very 
little floor space. All agree it’s a rugged 
machine that performs a reliable job. 


Combining high-quality washing and 
extracting in one compact machine gives 
real savings in labor and floor space—increases 
production. No time is lost transferring 
work from washer to a separate extractor, 
and washing cycle is reduced by elimination 
of one rinse. This means more loads are 
produced every day. A final hot rinse 

speeds drying and ironing. 


Find out how the Cascadex Washer-Extractor 
will make outstanding savings in your 
plant. Write for Catalog AB 331-702. 


The American Laundry Machinery Company « Cincinnati 12, Ohio 
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$50 per week labor savings resulted immediately after Peoples Laundry, 
Beacon, N. Y., installed two Cascadex Washer-Extractors. Owner Morris Weiss 
also reports that 100 sq. ft. of floor space was saved, supply and water consumption 
cut in half. High quality work is produced in less time due to shorter washing cycle. 


Handles small lots without losses or mixups. That's 
why Sheldon-Foster Laundry, Brooklyn, N. Y., considers 
their 32” x 24” Cascadex the most efficient machine for 
complete handling of small lots. Labor and operating time 
are saved, because with Cascadex there’s no need for 
transferring wet work from washer to extractor, or attend- 
ing two separate machines. 


You can expect more from 
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Fast service schedule of new drive-in plant builds 
real customer satisfaction. Five Cascadex Washer-Extrac- 
tors with Selectro Controls are major factor in maintain- 
ing this service at Harpers Laundry, Alexandria, Va. Ideal 
for handling small lots, these machines give greater pro- 
duction per square foot of floor space than separate 
washers and extractors of the same capacity. 








You are invited to see 


at WASHINGTON 


Laundry and Drycleaners 


A Collection of Washingtonia 


Dating Back to 1776 


For the interest and benefit of you stu- 
dents, parenis, teachers, hobbyists and ded- 
icated members of the D.A.R. here in the 
North Shore area, Washington Laundry and 
Drycleaners has acquired a collection of his- 
torical manuscripts and other papers related 
to the memorable life of George Washington. 
including an original Washington letter. 

lt is our hope that you will avail yourself 
of the opportunity of seeing this valuable 
material, which is to be permanently display- 
ed in our lobby. Everyone is welcome. 


WASTIINGITON 


| 
Laundry and Drvcleaners 


700 Washington St., Evanston 


Historical display has aitracted hundreds of viewers to Bill Katz's plant in Evanston, Illinois, creating much goodwill for laundry bearing first 
president's name. At left, collector's item: Customer inspects original document bearing Washington's signature. At right, newspaper ad of Wash- 


ingtoniana has no sales message 


George Washington Still Lives .. . 


in the hearts of his countrymen— 


and plantowner’s hobby proves it 


A BLACK-EDGED NEWSPAPER 
dated January 4, 1800, marks the 
passing of the nation’s first president. 
But the memory of George Washing- 
ton is still very much alive. This is 
evidenced by the interest in the grow- 
ing collection of Washingtoniana on 
permanent exhibit year-round in the 
call office of Washington Laundry and 
Drycleaners. The plant is located on 
Washington Street in the Chicago 
suburb of Evanston, Illinois, 

The main purpose of the collection, 
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By HARRY YEATES 


gathered during the past several years 
by plantowner William Katz, has been 
to attract attention to the name of the 
plant. One sure way to do this was to 
gather interesting letters, documents, 
books and other material about the 
first president of the United States 
and establish an identity between the 
plant and an historical figure. 

Some of the items in the plantown- 
er's collection are copies of documents 
and books by and about Washington 
and some are originals. 


Perhaps the first Congressional Rec- 
ord in this country is included in 
Mr. Katz’s exhibit—a collection of 
speeches by the President to both 
houses of Congress at the opening of 
every session and their answers, and 
the addresses to the President and his 
answers, published by act of Congress 
in 1796. 

One recent acquisition includes a 
copy of the newspaper report which 
covered Washington’s death and in- 
cludes a description of the funeral 
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BETTER WASHING...FASTER! 
with PRIME SOHP and PHOSRITE 


SUDS. . . . PRIME SOMP is scientifically built and homogenized . . . the right balance of soaps and alkalies... 
this single operation removes most of the soil, preparing the load for the scrub. 


SCRUB... .PHOSRITE “wash accelerator” joins forces with PRIME SOHP carried over from the suds... 
scrubs out deeply imbedded soil . . . prepares the load for bleaching by dissolving any lime soap 
present in the goods. 

BLEACH... Dry (HYCON) or liquid .. . you use less and get better results safely because PHOSRITE 

removes lime soap which acts as a barrier to bleach. 
This new method saves up to 15 minutes on every load... saves soap 
and bleach . . . and gives you uniformly perfect washes every time. 


Order PRIME SOHP, PHOSRITE, and HYCON from your distributor 


Beach Soap Company: Lawrence, Mass. 


129 Years Continuous Progress in Manufacturing Fine Laundry Products 


January 15, 1957 
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July 19, 1956 


Mr. William B. Katz, 
700 Washington Street 
Evanston, Illinois 


Dear Mr. Katz: 


We have your letter of July 3rd inquiring as to “wash- 
houses” or laundries, and the washing of clothes, in colonial times, 
George Washington was referring to the washing of clothes, not 
people, when he entered charges for "washing" in his expense ledgers, 


As you noticed when you visited Williamsburg, most of the 
G@welling-houses have outside laundries or wash-houses, as well as 
outside kitchens and other outbuildings, The laundries were usually 
of about the same size as the kitchens, Insurance policies of the 
late eighteenth century describe many of them; a brick-dwelling house 
on Francis Street in Williamsburg, 58 x % feet, had = in 1796, and 
Goubtless for many years prior to that dete - a wooden laundry 32 x 20 


oe D> 


"wangle... A machine for rolling and pressing linen and 
cotton clothing etce after washing; in its older form, an 
oblong rectangular wooden chest filled with stones, worked 
backwards and forwards by a rack and pinion arrange,ent (or, 
earlier, by straps wound round a roller worked by a handle), 
and resting upon two cylinders, which were thus rolled with 
great pressure over the fabric spread upon a polished table 
beneath; now consisting of two or more cylinders working one 
upon another." 


As you may have noted in The Writings of George Lens Sn 
he ordered eight pounds of Starch an « powder: ue,” as well as 
"25 lt. Crown Soap,” from Robert Cary and Company of London, for use 
at Mount Vernon, in 1759, (John C. Fitzpatrick, ed., The Writings 
of Washington, II, 331.) And later, when the Morris house was rented 
aye in Philadelphis, he wrote Tobias Lear from "Mount Vernon," 
on September 27, 1790; 


"yree orris has a Mangle (I think they are called) for 
Ironing of Clothes, which, as it is fixed in the place where 
it is commonly used she proposes to leave, and take mine. 

To this I have no objection, provided ino is equally good 
and convenient; but if I should obtain any advantage besides 
that of its being up, and ready for us I am not inclined to 
receive it." (Ibid., Vol. XXXI, page 128.) 





Plantowner’s curiosity uncovers many interesting aspects of laundering practices in Colonial 
times. Research reveals that George Washington had a ‘‘mangle"’ at Mount Vernon 





procession; a copy, although not a first 
edition of a book by a former rector of 
Mount Vernon parish, which relates 
in great detail the cherry tree incident 
in Washington’s youth; an 1839 edi- 
tion of a biography of Washington, 
which according to the plantowner 
is the first scholarly one ever pub- 
lished, and a tiny book containing 
Washington’s Farewell Address pub- 
lished in Springfield, Massachusetts, 
in 1813. 


Accounts include laundry 


Of special interest is a copy of a 
detailed public account book kept by 
Washington during the Revolutionary 
War—the book itself is on exhibit at 
Mount Vernon, The account includes 
the smallest details of the President’s 
expenditures during the war, includ- 
ing many references to laundry serv- 
ice. Some items are the repair of 
pistols stolen and recovered, money 
paid to intelligence agents, whose 
names are carefully left out, and the 
price paid for horses, Although Wash- 
ington was not paid for his services 
during the war, he nevertheless kept 
track of the expenses and later sub- 
mitted them to Congress. 


Most of the letters, books, old coins 
and regional maps which make up the 
bulk of the collection have been pur- 
chased directly by the plantowner 
from various bookdealers and auto- 
graph collectors throughout the coun- 
try. Friends who are mutually inter- 
ested in this type of hobby have also 
contributed gifts which are of interest 
to Mr. Katz, One document which in- 
cludes an original signature of the 
President was framed and is currently 
on exhibit in the call office. This item 
cost $200. The entire collection is 
valued at approximately $1,500. To 
date the plantowner has never been 
approached by anyone wanting to buy 
his collection. It is made up primarily 
of information about Washington that 





AY 
Das THE 
ORDER OF. 











Claims check features chopped-down cherry tree and in subtle way implies that anyone— including George Washington—can make a mistake 
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CABINET 
SLEEVE PRESS 


Model CS 


1... The first operation superbly finishes 
both sleeves in just one lay — automa- 
tically — in 7 to 8 seconds. * The ex- 
clusive “‘Magic-eye’’ seam indicator per- 
mits instant adjustment for any length 
sleeve ¢* Faultless finishing from cuff 
seam to shoulder seam * High velocity 
heads and fully heated bucks for fast 
drying. 


COLLAR AND 
CUFF PRESS 


Model CCW 


2... One single lay finishes both cuffs 
and collars completely with superb 
quality. Equipped with exclusive AJAX 
HIGH VELOCITY HEADS for fast drying. 
Designed for years of continuous per- 
formance. Every shirt gets an extra-fine, 
lustrous finish that your customers ap- 
preciate and recommend to others. 


CABINET BOSOM 
BODY-YOKE PRESS 
Model CBBY 


3... One lay completely finishes the 
front, back and yoke, automatically in 15 
seconds, with perfect quality * Easy to 
Load © Easy to Train New Operators * 
All Steel Construction for Dependable 
Service * Exclusive AJAX High Velocity 
Heads for Fast Drying. 





is of particular interest to Mr. Katz 
as a collector. 

Items from the collection are dis- 
played in a glass showcase in the call 
office of the plant. Maps and docu- 
ments are framed and arranged on the 
wall. A very old ‘lithograph of Wash- 
ington is also included. Pertinent in- 
formation of general interest about 
each item is typed on small cards and 
shown with the exhibit. 


Exhibit changed often 


The display is changed at least 
every two weeks. A new theme is pre- 
sented as new material is added from 
resources across the country. For in- 
stance, one group included old maps 
of the area in which Washington lived, 
another comprised some rare books 
which described facts about Washing- 
ton’s life. Charts showing various loca- 
tions of Revolutionary War battles 
were also used. 

The bulk of the collection not on 
display is kept in the plantowner’s 
private office which is located next to 
the call office. Eventually he hopes to 
move his office and turn the space 
into a miniature exhibit hall. Then he 
can have a complete display of all the 
material which he is gathering. 

Mr. Katz has run several three-col- 
umn advertisements in the local news- 
paper inviting the public to view the 
display. Also, word-of-mouth publicity 
has been increasing among call-office 
customers. After he has expanded fa- 
cilities for a larger exhibit he will con- 
centrate on more newspaper adver- 
tising to promote the hobby in the 
interest of plant prestige throughout 
the community. 


Advertising features Washington 


The Washington theme has been 
carried out in many other aspects of 
selling and promotion throughout the 
plant. A red, white and blue motif 
has been applied to all shirt boxes, 
on collar bands, hangers, and on the 
polyethylene bagging in the dryclean- 
ing department. Route trucks carry 
the portrait of Washington as part of 
the company identification. Letterhead 
stationery has recently been imprinted 
with the appropriate colors. 

As is true with every hobbyist, the 
plantowner’s natural curiosity about 
the subject has prompted him to con- 
tinue his search for unusual pieces of 
information to use in the plant dis- 
play. His search has been sparked by 
the fact that material about George 
Washington is not readily available 
in the Midwestern part of the United 
States. O10 


46 








She Loves Me... 


Valentine’s Day (February 14) 
provides an excellent opportunity 
for introducing color to call-office 
and window displays—an oppor- 
tunity which laundrymen can capi- 
talize on. 

The Metropolitan Laundry of 
Salt Lake City, Utah, uses a few 
sheets of corrugated cardboard, 
half a dozen Valentine cards and 
cutout silhouettes to highlight its 
shirt service in a shadow-box dis- 
play (illustrated), The box is kept 
lighted at night and the display 


“Charlotte's throwing invisible ink on us again!" 


is changed frequently to keep pace 
with the seasons. 

The New England Laundry 
Company of Hartford, Connecti- 
cut, takes advantage of the occa- 
sion to highlight its hand-finished 
linen service. The items are attrac- 
tively packaged with red ribbons 
and displayed in a showcase in 
the call office. Cupids, hearts and 
appropriate figures are cut out and 
glued to paper doilies to give a 
lacy, feminine touch to the display. 


or 
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"oxy mesh YellowGO 


would have saved 
uc all that 


fine and wouble P” 


Yes, mister, we mean just that. 
_» Of course, it wasn’t your fault about the red 
} sock in the load of white work. That kind of 
error happens in the best regulated laundries. 
But, what you didn’t know, is that you could 
have cleared up the stained load quickly and 
easily with a little YellowGo. 
YellowGo is the liquid titanium stripper that’s 
made specifically for removing dye stains of 


any color from any fabric. On whites you use 
it hot for fast, extra-kick action...on color 
work you use it cold to protect the original color 
while removing the fugitive stain. YellowGo is 
safe—doesn’t weaken tensile strength. It’s sure 
—does a thorough job every time. And it’s ver- 
satile—can be used in the wheel, in a bath or 


as a spotter. 

Why not order YellowGo today. Then, next 
time you have trouble with running color, 
you'll remove those dye stains in minutes — 
save productive labor time — avoid costly 
claims. 


FREE 


New ‘Shirt Launderer’s 
Spotting Guide.” Handy wall 
chart lists 19 common stains, 

shows what to use to remove them. 
For a copy write 
A. L. WILSON CHEMICAL CO. 
Kearny, N. J. 
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Laundry Leaders Show Optimism 
For Sales Prospects in ’97 


AIL directors comment on forecaster's 


predictions in last month's STARCHROOM 





Last month we published an arti- 
cle by Peter B. B. Andrews, super- 
vising economist for the firm of 
Future Sales Ratings, in which he 
predicted a record-breaking sales 
year for laundries and equipment 
manufacturers in 1957. Some of 
his predictions were: 


® Laundry sales to hit all-time 
high, increasing 3.3 percent over 
1956 
Continuing trend toward all 
kinds of cash-and-carry outlets 
Equipment sales to rise another 
7.2 percent to swell revenue by 
$2% million 


To find out how his prognostica- 
tion jibed with those of laundry- 
men in various parts of the coun- 
try we invited each of the direc- 





tors of the American Institute of 
Laundering to read and make com- 
ment on Mr. Andrews’ article tell- 
ing something of business condi- 
tions in their own districts. 

By and large, almost all agreed 
that the prospects for 1957 were 
as bright as if not brighter than 
Mr. Andrews had predicted them. 
One director confided that his own 
sales increase for 50 weeks of 1956 
was 4.1 percent. 

All agreed that the major re- 
sponsibility rested with the indi- 
vidual plantowner. That his ag- 
gressiveness was the determining 
tactor. The potential was certainly 
there to grasp but not without 
concerted planning. 

To all those who took the time 
and effort to write, we owe a debt 
of gratitude. —EpiTor 








Believes industry increase 
will exceed prediction 


I was very interested in Mr, An- 
drews’ prediction of a 3.3 percent in- 
crease in commercial laundry volume 
for 1957. I feel certain that the indus- 
tory increase will exceed this figure. 
Business for the past 60 days has not 
been up to our expectation, for this 
area, but it is due largely to the un- 
seasonably warm fall. 

FREDERIC THESMAR 

District No. 2; Alabama, 
Arkansas, Kentucky, Louisiana, 
Mississippi, Tennessee 


Diversification offers best 
means to increase volume 


I have the results of a survey form 
which was sent to all laundry owners. 
Though this AIL survey was in no 
sense a prognostication, it did indicate 
what laundryowners in general think 
about the business. I have a 22 per- 
cent return of this survey from the 
members of my district. This is in no 
sense meant to be conclusive evidence, 
but it is indicative. 

There is a pessimistic note in sev- 
eral of the reports. To these operators 
their solvency lies in their drycleaning 
business rather than in their laundry 
industry. As one operator puts it: 

“Our answer has been to sell dry- 
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cleaning. This we can do, and this is 
what feeds us and buys our caviar. . . . 
We cannot afford to promote laundry 
service when the results dollar for 
dollar just don’t compare.” 

Many of the surveys indicate that 
the family bundle is an infinitesimal 
portion of the total tonnage. Their 
salvation has been diversification, 

The home automatic washer and 
drier seem to be an inevitable part of 
increased wages and higher standard 
of living. 

A few surveys indicate that the 
price rise for laundry services has 
helped ease the financial situation in- 
dicating that there has not been much 
increase in laundry tonnage. 

My own opinion is, however, that 
family flatwork could still be a chal- 
lenge to sharp laundry salesmanship. 
The shirt laundry is definitely up in 
volume. Apparently this is a field 
which we should still hold and in- 
crease and enhance by quality work. 

I am cognizant of the increase in 
population; hence, our potential 
should be greater. However, it is far 
from being proportionate. The in- 
crease in population should help to 
achieve the predicted 3.3 percent gain 
in sales. 

The greatest potential for increased 
volume lies in the diversification of 
laundry service such as commercial 


work, linen supply, industrial rental 
service and, of course, drycleaning. 
Improved laundry machinery, im- 
proved and mechanized material hand- 
ling to beat the continually increasing 
cost of labor should help to produce 
a profit on the increased sales. 
Much of this will be done by those 
operators who have confidence in the 
industry and optimism in the future 
of our national economy. 
I for one will go along with Mr. 
Andrews. 
KENNETH E. MEYER 
District No, 6: Minnesota, 
North Dakota, South Dakota, 
Wisconsin 


Cites five good reasons for 
sales optimism in 1957 

Last year an increase in sales was 
predicted of about 2.7 percent which 
I felt was a low prediction. I fee] that 
when all the figures are in for the year 
of 1956, our industry will show a 
greater growth than was predicted. 

For the year 1957, I believe the 
estimate of 3.3 percent increase is very 
nominal, I base my conclusions on the 
following factors: 

1. As last year, I feel that our in- 
creased prices will have a great deal 
to do with our increased volume 
moneywise. 

2. I feel there will be a great influx 
of women in industry which will ne- 
cessitate more families using the pro- 
fessional laundries. 

3. Our industry will feel more re- 
sults from the use of feeder plants and 
other quick service operations. 

4. More money will be spent on 
labor-saving equipment than in the 
past several years by our industry. 

5. This will lead to a greater effort 
on the part of laundry management to 
publicize our business. 

To substantiate these points, I need 
only to point out the predictions of 
more general increases in the cost of 
supplies and labor. Naturally our 
prices will have to be raised, at least 
to partially offset these increases, In 
raising prices, we must bear in mind 
that there is a marginal factor to con- 
sider. The housewife can always go 
back to using her washing machine 
and our commercial accounts can in- 
stall laundry equipment of their own. 
The housewife competition we have 
always had with us since the inception 
of our industry, but the institutional or 
commercial customer laundry is be- 
coming a greater threat as can be seen 
by the sale of laundry machinery to 
these accounts. This all points to the 
necessity for greater diligence on our 
part for combined effort in the field 
of research for more economical ways 
for processing our work. 

Because of the added demand of 
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Customers can tell the difference 
when you use NEW PRIMARY SIZE! 


Because customers are smart 
people, they know they are 
getting special-quality, V. I. P. 
treatment when they put on 
extra-fresh, crisp shirts that feel 


like new. 


You can do this for your 
customer by doing all your 
starching with Wyandotte’s New 
Primary S1ze. Smoother finishes, 
no more rough edges on collars 
and cuffs, less wrinkling—all this 
means that your customers are 
impressed, they start telling 
others, and they come back again 


and again and again. 


Besides bringing in business, 


January 15, 1957 


New Primary SIE is a produc- 
tion booster, because shirts iron 
faster, with less sticking of 
pockets and sleeves. There’s less 
waste time smoothing out creases, 
too, because Primary Size les- 


sens after-ironing wrinkling. 


And New Primary SIZE is 
easy to use; Just add dry to the 
wheel after souring. The use-cost 
is low, and you end the time- 
consuming, bothersome chore of 


making up and cooking starch. 


Call your Wyandotte repre- 
sentative or jobber today for a 
demonstration of New Primary 


Size. No matter what you starch, 


New Primary Size will do the 
job better—from a customer's 
viewpoint and from yours. Wyan- 
dotte Chemicals Corporation, 
Wyandotte, Michigan. Also Los 
Nietos, California. Offices in 


principal cities. 


yandotte 
CHEMICALS 


J. B. FORD DIVISION 


SPECIALISTS IN 
LAUNDRY WASHING PRODUCTS 
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more people in industry, coupled with 
the increase in the cost of living, a 
greater shortage of labor will necessi- 
tate the use of more women in indus- 
try, which will have two effects on us. 
We will experience a greater labor 
shortage which in turn will mean the 
installation of more _ labor-saving 
equipment, and at the same time, 
create more demand for our service. 
As this develops, there will be a 
greater need for feeder plants and 
stores which will enable the housewife 
to drop her bundle off on her way to 
work, 
Wiii1aM H, WEAVER 
District No. 5: Idaho, 
Montana, Oregon, Washington 


Better distribution methods 
needed to keep pace with times 


I believe that the laundry industry 
dollar volume can be increased over 
3.3 percent in 1957. 

Aggressive plants in our district 
have proven that laundry volume can 
be increased by more modern methods 
of distribution, Times are changing 
at a rapid rate and we must adjust our 
methods of doing business to these 
changing times, Many diehards will be 
lost along the way, but aggressive 
operators will more than make up for 
them. 

Joun Stick, JR. 
District No. 8: Illinois, 
Indiana, Michigan, Ohio 


Influx of women in industry 
strengthens sales prospects 


I look for gross sales in the laundry 
industry to increase by about 5 per- 
cent during 1957, so I’m probably a 
bit more optimistic than your Mr. An- 
drews. 

In fact, during the first half of 1957, 
this estimate may be on the low side. 
However, in view of a possible slack- 
ening off during the latter half of ’57, 
I anticipate an over-all average for the 
year will be very close to 5 percent. 

Here’s why I feel .- good about the 
future. Last year was the best year in 
our history in terms of national em- 
ployment and the total unemployed is 
constantly decreasing. There are no 
indications that this trend will be re- 
versed in the immediate future. Con- 
sequently, with employment reaching 
new highs and more and more women 
leaving the home to enter into the 
various business fields and industry, 
they have little or no time for the 
mundane chores of running a house- 
hold. 

Chief among these, of course, is the 
weekly laundry, and if she cannot do 
it herself, the average housewife has 
no alternative other than to send the 
bundle to the family laundry. 


50 


Second, the trend in the laundry 
industry itself is conducive to acquir- 
ing more bundles from the home. 
More and more drive-ins, branches 
and neighborhood operations are 
opening, making it easier for the 
housewife to send her washables to 
the laundry. No longer does she have 
to stay at home and wait for a route- 
man, It’s now a simple matter to drop 
off the family laundry enroute to work 
and pick it up again a day or two 
later—or even the same day in many 
cases. 

Some of this increased business will 
naturally flow to the family laundry 
operator. However, this does not mean 
that the sales volume of every laundry 
is going to increase. The lion’s share 
of that increase will go to the aggres- 
sive laundryowner who merchandises 
and promotes his services, While she 
is looking for someone to do her laun- 
dry, the housewife is going to follow 
the line of least resistance and she will 
go to the firm that makes it easy for 
her. She will go to the firm that adver- 
tises quality work, honest pricing and 
good service. The laundryowner who 
advertises this to the public, and then 
makes good his claim, should have 
little difficulty in increasing his sales 
volume during 1957. 

I feel sure that we, in this great in- 
dustry on the West Coast, will have 
a banner year in 1957, both in volume 
and profitwise. 

G. Louis DopcE 
President, AIL 

District No. 4: Arizona, 
California, Nevada, Utah 


New York’s minimum wage law 
seen as threat to sales 


With a new minimum wage law 
shortly te go into effect in New York 
State I do not fee] that I can predict 
what our sales gains will be in this 
district. 

Terrific sales effort will be neces- 
sary, as always in recent years, if any 
real gain in business is to be attained. 

It is possible that the new minimum 
wage law will result in some plants 
going out of business—and I believe 
there will be mergers. 

However, the progressive, sales- 
minded plants will enjoy good busi- 
ness in 1957, I am confident, 

Victor D. DALGOUTTE 
District 9: New York State 


Booming market ever present 
for those who look for it 


I have read with interest the article 
by Peter B. B. Andrews. It is difficult 
to either agree or take issue with what 
he says. I do not believe that the pro- 
fessional laundries as we know them 
will show an over-all increase in 1957. 


Although some of them through ex- 
tended effort or consolidation may far 
outreach the 3.3 percent, there are 
others that will fall by the wayside. 
There is always a booming market if 
you go out to look for it but it seems 
that lethargy many times sets in and 
no one reaches for the market. 
There are several instances in our 
district where hard work has paid off 
and I sincerely hope as we go into 
next year, others will profit by their 
example, If Mr. Andrews’ prophecies 
held good in 56 I see no reason why 
they should not hold good in °57. 
G. Y. KLINEFELTER, SR. 
District No. 11: Delaware, 
District of Columbia, Maryland, 
New Jersey, Pennsylvania, 
Virginia, West Virginia 


Sales forecast ruled “‘in line,”’ 
cash-and-carry trend grows 


The article on “Record Breaking 
Sales Predicted for Laundry Industry 
in 1957” by Peter B. B. Andrews in 
your December issue seems to be “in 
line.” The latest Federal Reserve 
Board estimate is that retail] sales will 
increase 4 to 6 percent in 1957, in- 
cluding price increases, and laundry 
sales tend to approximate retail sales 
trends. Perhaps an increase of 3 to 4 
percent would be more realistic for 
laundries. 

The laundries that seem to show the 
most increases are those that are de- 
veloping over-the-counter sales with 
drive-ins, feeder plants and branch 
stores. It appears that this type of 
operation is drawing more work from 
the homes that has not been available 
to routes. 

Self-service laundry operations are 
becoming obsolete, with the exception 
of coin-operated plants which are be- 
ing tried in some sections of the coun- 
try. 
Neighborhood laundries are adding 
finishing equipment—shirt presses and 
flatwork ironers—to become more of 
a complete laundry operation. This 
volume is now being added to our 
total sales picture. 

Diversification is also increasing 
volume. More and more firms are go- 
ing into linen supply, industrial work 
and specialty business that is helping 
to build volume. 

Over the last few years, the laundry 
employment trend has been steadily 
increasing as the natural result of in- 
creased volume by all types of laun- 
dries. There has been nothing in the 
past nor can anything be seen in the 
immediate future to indicate this trend 
will change. 

ALBERT JOHNSON 
General Manager, AIL 
Joliet, Illinois 
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CISSELL 


GAS-FIRED 


LAUNDRY 
TUMBLERS 


WITH 
TIME 
AND 
TEMPERATURE 


CONTROL 


TIMER provides 
operation of gas 
for a pre-deter- 
mined time per- 
iod ... TEMPER- 
ATURE CON- 
TROL maintains 
temperature at 
a desired setting. 


When temperature reaches 
setting of Temperature Con- 
trol, gas is automatically cut 
off. When temperature drops 
below setting, gas is auto- 
matically turned on, When 
timer reaches zero position, 
gas is automatically cut off. 
Individual signal lights show 
operation of Timer and Tem- 
perature Control. 
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e eco TIME CONTROL 
«ee TEMPERATURE CONTROL 


THIS IS MODERN DRYING .. . the Cissell Tumbler 
does the work for you! It’s a fact — Cissell Time and Temperature 
Controls actually think for the operator. You can continue to look 
to Cissell for the engineering skill that increases your production, 


Cuts costs, saves time and assures a top-quality job. 


NOTE THESE OTHER OUTSTANDING 
CISSELL TUMBLER FEATURES: 


Double walls add strength 
. . . keep heat in! 


Large volume of air for fast 
drying 

Cissell-built Gear Reducer 
for quiet, long-life opera- 
tion 

Full-width lint drawer on 
single basket tumblers; 
large slide drawer on 
“Twin" 

Rugged, No-Sag Basket 
needs no auxiliary support 


Each basket in ‘‘Twin"’ 
tumbler has its individual 
fan motor, basket motor, 
heating unit, and controls; 
single basket tumblers have 
separate fan and basket 
motors 


Simple maintenance — all 
parts easily accessible 


ALSO AVAILABLE: Cissell Steam- 
Heated Laundry Tumblers with 
Time and Temperature Dry Alarm. 
Cissell Steam-Heated Drycieaning 
Tumblers: Single Basket 36” x 18”, 
36” x 30”, 42” x 42”, 


Consult Your Jobber 


W. M. CISSELL MPG. CO., INC. 
LOUISVILLE 1, KENTUCKY 


Pacific Coast Office: 4823 W. 
Jefferson Bivd., Los Angeles 


Foreign Distributors write Export 
Dept. — Cable Code ‘‘C/SSELL"’. 





Cordiality prevailed at capital-city dinner meeting which attracted 150 registrants 


Merged Nutmeg Groups Dine 


THE FIRST COMBINED dinner 
meeting of the Connecticut State As- 
sociation of Cleaners & Dyers, Inc., 
and the Connecticut Launderers & 
Cleaners Association, Inc., since the 


organizations merged under the ban- 
ner of the Connecticut Launderers & 
Cleaners Association, Inc., took place 
at the Statler Hotel in Hartford, No- 
vember 30. 


The informal meeting featured the 
Rev. George J. Keating of Cheshire 
as the after-dinner speaker. Arthur C. 
Stevens, head of the association, pre- 


sided. OO 


Full-Day Program in Mississippi 


FOUR OUTSTANDING SPEAKERS 
were heard by some 200 members of 
the Mississippi Laundry and Cleaning 
Association at the organization’s twen- 
tieth annual convention, held in Jack- 
son on December 2. 

Ed May of Jackson was elected 
president, succeeding Shelby Coulter 
of Prentiss. Ted Rogers of Vicksburg 
was reelected vice-president and Gor- 
don Marks secretary. 


New Mississippi officers include, left to right: 


Directors of the association are Har- 
old Graves, Jackson; B. E. Denham, 
Laurel; Fred Poitevent, Meridian; 
Charles Burgess, Brookhaven; Charles 
Sampson, Greenwood; Walter Martin, 
Jackson; F. R. Walsh, Greenville; 
Grady Jackson, Sr., Summit; C. C. 
Jones, Vicksburg, and Dudley Phelps, 
Jackson. 

C. Arthur Sullivan, Jackson attorney 
specializing in administrative law, 


spoke to the association on wage and 
hour laws and union activities. 

Others appearing on the program 
were: George H. Issacson, director of 
the American Institute of Laundering, 
on “Drive-In Laundry Operations”; 
Victor D, Oakley, Sta-Nu Corporation, 
on “Management’s Responsibilities,” 
and Judson C. Randlett, National In- 
stitute of Drycleaning, on “Finishing 
for Profits.” OO 


Gordon Marks, Walter Martin, Ted Rogers, Ed May and Charles Burgess 
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COLORADO 
Denver Fire Clay Co. 
Denv 
Thompson- Hevard Chemical Co. 
nver2 | 


CONKecTICUT 
ips) Hall Co. 


Jacksonpitle 5 
GEORGIA 


Southern States Chemical ofc 
Augusta 


ILLINOIS 
Carman-Conley, Inc. 
Chicago 12 
Standard Products Company 
Chicago 12 


INDIANA 
Drake Supply Company, Inc. 
Evansville 5 
Carman-Conley Inc. 
Indianapolis 23 
Wm. Lynn Chemical Co., Inc 
Indianapolis 2 


IOWA 
Thompson-Hayward Chemical Co. 
Carman Division 
Davenport 
Thompson-Hayward Chemical Co. 
Des Moines 15 


KANSAS 
Thompson-Hayward Chemical Co. 
Carman Division 
Wichita 2 


KENTUCKY 
Merchants Chemical Co. 
Louisville 12 


MARYLAND 
B.J. Howard Co. 
Baltimore 2 
Morris & Eckels Inc. 
Baltimore 1 


MASSACHUSETTS 
Carman-Mitchell Wing Co. 
Stoneham 80 
Wm. G. Fitzsimmons, Inc. 
Cambridge 40 
Borden & Remington Co. 
Fall River 


MICHIGAN 


The Ecclestone Chemical Co., Inc. 


Detroit 7 
P. B. Gast & Sons Co. 
Grand Rapids 4 


MINNESOTA 


Thompson-Hayward Chemical Co. 


Carman Division 
Minneapolis 4 

The Minnesota Chemical Co. 
St. Paul 4 


MISSOURI 


Thompson-Hayward Chemical Co. 


Carman Division 
Kansas City 8 

G. S. Robins & Co. 
St..Louis 2 


Thompson-Hayward Chemical Co. 


Carman Division 
St. Louis 2 


a E ; 
mercial Cheney 


Co., Anc. 


q /Frrringe sontf | 
<7 Mem York 54 


The H & W Chemicals, Inc. 
Rochester 3 

Scobell Chemical Co. 
Rochester 10 

Scobell Chemical Company 
Syracuse 


NORTH CAROLINA 
F.H. Ross & Co., Inc. 
Charlotte 1 


OHIO 
Merchants Chemical Co. 
Cincinnati 25 
Eton-Colby Chemical Co. 
Columbus 16 
Janton Company 
Columbus 15 


OKLAHOMA 
Thompson-Hayward Chemical Co. 
Carman Division 
Oklahoma City 2 
Thompson-Hayward Chemical Co. 
Carman Division 
Tulsa 3 


PENNSYLVANIA 
Wm. Barnett & Sons, Inc. 
Philadelphia 46 
James E. St. John 
Philadelphia 32 
Carman Pittsburgh Co., Inc 
Pittsburgh 24 


RHODE ISLAND 
Borden & Remington Company 
Providence 1 


SOUTH DAKOTA 
Richards-Ewing Chemical Co. 
Sioux Falls 


TENNESSEE 
Chapman Chemical Co. 
Memphis 3 
Chapman Chemical Co. 
Nashville (address corres. to Memphis) 
Chapman Chemical Co. 
Chattanooga (address corres. to 
Memphis) 


TEXAS 
Thompson-Hayward Chemical Co. of 
Texas 
Carman Division 
Houston 13 
VIRGINIA 
Morris & Eckels, Inc. 
Alexandria 
Morris & Eckels, Inc. 
Norfolk 


WISCONSIN 
Carman-Conley Inc. 
Butler 





QUALITY 


PERFORMANCE 


METSO DETERGENTS 


METSO DISTRIBUTORS 


Do you receive the helpful Question & Answer 
Data Sheets on washroom practice? Your dis- 
tributor will be glad to add your name to the 


mailing list. 


ayn 


gi 





eee 


OB SRes SY" 6R gas .paig ag agi 








PHILADELPHIA QUARTZ COMPANY 
1160 Public Ledger Building, Philadelphia 6, Pa. 


PQ Associates: Philadelphia Quartz Co. of Calif. Berkeley & Los Angeles, 
SOLUBLE si LICATES Calif., Tacoma, Wash.; National Silicates Limited, Toronto, Canada 


TRADEMARKS REG. U.S. PAT. OFF, 


METSO DETERGENTS 
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Tri-States Talk 
Things Out 


GROUP CONFERENCES bave be- 
come a regular feature of the Mary- 
land, District of Columbia and Vir- 
ginia Laundryowners’ Association 
meetings. 

The Tri-Staters break up into small 
groups and adjourn to separate rooms 





“Mark-O- 
Merit”’® 





Midwinter meeting attracts 135 to two-day session at Shoreham Hotel in Washington, D. C. 


to consider a pertinent industry prob- 
lem for two solid hours. Then during 
the closing session attended by all, a 
chairman from each group summarizes 
the sentiments expressed in these or- 


those WASH ROOM 


"TRAFFIC JAMS" 


SHAMROCK 


WASHROOM TRUCK 


Easy mobility of work loads in your washroom gives you more 


ganized bull sessions for laundrymen. 

The exchange of ideas generates 
thinking and very often provides a 
change of perspective which can be 
an important step in problem solving. 

At their last midwinter meeting 
which took place at Washington, 
D. C., December 3 and 4, the mem- 
bers tackled three problems: 


1. Maintaining Quality Under Incen- 
tives. It was generally agreed that 
quality was dependent on supervision. 
And employees could be made more 
conscious of quality if management 
adopted a policy of spot-checking or 
paid inspectors bonuses or used psy- 
chological “gold star” incentives for 
the best units. 


2. Eliminating Slow Months in Dry- 
cleaning. The groups discussing this 
problem were not too concerned by 
the lows in July and August since this 
is the normal vacation period, Addi- 
tional ‘volume could be stimulated by 
drycleaning cottons, box storage, route 
contests, etc. They were more con- 
cerned by the lows in January and 
February and pondered how to change 
people’s cleaning habits. Some felt it 
would be a good season to push bath- 
robes, sweaters, household, etc. 


3. Sales Incentives. More than one 
reporting chairman cited enthusiastic 
management as the greatest sales in- 
centive, Other aids suggested were 
proper training, supervision, and rec- 
ognition of sales personnel; quality 
work; agressive advertising; attractive 
packaging; sales contests, ete. 

The afternoon program during the 
two-day meeting was given over to 
plant visitations. Ten local plants 
opened their doors, welcoming inspec- 
tion of such points of interest as a rug 
cleaning department, boiler and heat 


production with the same equipment, same operators. Just add 
Shamrock No. 60 Washroom Trucks. You'll like their modest 
cost, too... only a fraction of the cost of metal trucks. Special 
“Vyntex” (plastic coated) duck body is waterproof, mildew- 
proof; frame is rustproof steel. Rubber drain hose gives con- 
trolled drainage; inside wood drain rack is removable. Four- 
inch steel casters on sides, 3-inch steel casters on ends for 
maximum mobility. Manufactured by MEESE, INC., Office 
and Plant, Madison, Indiana. 

SALES OFFICES: NEW YORK—F. R. Tyroler, 55 West 42nd St., PE 
6-0615; ATLANTA—W. E. Petway, 2577 E. Densley Dr., North Decatur, 
Ga., MElrose 6-3192; FORT WORTH—V. M. Hooton, 4220 Normandy 
Road, Tel. JEfferson 6-6564; WEST COAST—Petersen-Daniels, Inc., 
3311 Beverly Bidg., Montebello, Calif., RAymond 3-7003; Export Mgr. 
—R. A. Auerbach, Easton, Pa., Cable Address, ‘‘Natly."’ 


reclaimer, bagging machinery, etc. 
Each plant had some feature to dis- 
play. 

Social hours and luncheons rounded 
out the program. 

The program committee included 
John K. Witherspoon, F. Norbert 
Cannon, Joe Fuschini and Jim Moore. 

The association officers are: Albert 
G. Hofheimer, president; John Horst, 
vice-president; Gordon Bonnette, 
treasurer, and Wilmer H. Balderson, 
executive secretary.—Henry Mozdzer 
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For real BIG Savings 
Nothing Equals this 


pein he R 


73 Le ya 

a Model ‘‘J 2B , te 
AUTOMATIC —— a. — a ING 
> 5 PRESSURE 


OPERATION , 5 = aie —— 
: y at eas = y 


—— FASTER & 


COMPLETELY a BETTER 
SELF / a ' ; j EXTRACTION 


CONTAINED 


*% This NEW Method of Extraction 
Outperforms Any Centrifugal Type 


Pays for itself! Higher production... Lower initial cost... 
Lowest labor costs... Lowest power and operation costs 
...5ave on water...Save on linens... No foundations or 


bolting... Vibrationless, Noiseless. 





WRITE, WIRE OR PHONE FOR INFORMATION 


¢ 3500 TOUHY AVE., CHICAGO 45, ILL. 


EXTRACT WATER Se ee ee | WATER 





Laundry News Notes 


SELLWOOD, ORE.— Ann Peterson 
and Mary Reichhold have announced 
plans to open Mary and Ann’s Curtain 
Laundry at 4504 S. E. Milwaukie Ave. 


BOISE, IDAHO—New laundry equip- 
ment has been installed at St. Alphonsus 
Hospital in a $30,000 modernization pro- 
gram made possible through Ford Foun- 
dation grants. 


SALEM, ORE.— Expansion of the 
state penitentiary laundry so it can han- 
dle the laundry needs of the Oregon state 
hospital has been approved by the state 
board of control. 


FLINT, MICH.—Trojan Laundry has 
opened a new drive-in at Fenton Rd. 
and Markham St. 


CARTHAGE, MO.—Rolland O, Shad- 
day, who with his son, Carl, has been 
operating American Laundry and Dry 
Cleaning, 1731 Main St., has sold the 
business to Mr. and Mrs. Toy Cribbs. 


WAPAKONETA, OHIO—The expan- 
sion program at Miller's Laundry on 
Bellefontaine St. has been completed, it 
was announced by Robert Miller. 


MILWAUKEE, WIS.—Uptown Laun- 
dry and Dry Cleaning has opened a 
drive-in at N. Hopkins and W. Stark 
Sts. The unit is the seventy-third outlet 
for Adelman Associates, of which Up- 
town is an independently operated divi- 
sion, 


SEYMOUR, IND.—A modernization 
program is nearing completion at Domes- 
tic Soft Water Laundry, 425 W. Second 
St., it was announced recently by Del- 
bert Anderson, owner. 


SAGINAW, MICH.—Tiny Tot Diaper 
Service, formerly located at 919 Lapeer, 
has been moved to a new location at 
2726 Hess. Future plans to include regu- 
lar laundry services have been an- 
nounced. 


PORT CLINTON, OHIO — Carleton 
Schwan and H, C. Huston have an- 
nounced plans to open a laundry on E. 
Second St. Mr. Schwan also operates 
Swan Cleaners. 


MASCOUTAH, ILL.—Edna’s Laun- 
dry, 935 W. State, has been taken over 
by Mrs. Medford White. 


HAMTRAMCK, MICH. — White 
Eagle, Inc., laundry-drycleaning firm, 
has formally opened its customer parking 
lot, which is located next to the plant 
at 2925 Evaline. 


BARNESVILLE, OHIO—A _ $12,300 
laundry building is planned for Barnes- 
ville Hospital, it has been announced by 
the hospital board of trustees. 


CHICAGO, ILL.—Stinson Laundry, 
operated by John J. Stinson at 6188 
Northwest Hwy., recently celebrated its 
fortieth anniversary. 


CHICAGO, ILL.—A fire at Parkview 
Wet Wash Laundry Co., 1727 W. 2\st 
St., caused an estimated damage of 
$20,000. 


PORT CREDIT, ONT., CAN.—Park- 
way Automatic Laundry has been opened 
at 2 Hiawatha Parkway by George 
Hawkins. 


BLUE POINT, N. Y.—Wesley Spring- 
horn, general manager of Blue Point 
Laundry, has been appointed a district 
governor of Rotary International for the 
1956-57 fiscal year. Mr. Springhorn is 
vice-president of the Suffolk-Nassau 
Laundryowners Association, and a direc- 
tor of the New York State Laundry- 
owners Association, the Family Laundry- 
owners Association of Brooklyn, and the 
Laundry Owners Safety Group. 


MANCHESTER, N. H.—Robert W. 
Morin, president and treasurer of E & R 
Laundry and Dry Cleaning Co., has been 


appointed a member of the Manchester 
Police Commission. 


SCHENECTADY, N. Y.—Coyne In- 
dustrial Laundry, Inc., of Syracuse, has 
opened a plant at 1435 Erie Blvd., under 
the managership of William J. Connors. 


AGAWAM, MASS. — Royce Superior 
Laundry, Inc., has opened its seventh 
outlet, in the Bridge Shopping Center. 


BROOKLYN, N. Y.—A building plan 
has been filed for a one-story store at 826 
Marcy Ave. by General Linen Supply & 
Laundry Co., 553 Marcy Ave. 


NEWARK, N. J.—The newly elected 
officers of the North Jersey Institutional 
Laundry Managers Association for 1957 
are: James Shaughnessey, Elizabeth Gen- 
eral Hospital, Elizabeth, president; John 
Edenborg, Hudson County Jail, Jersey 
City, vice-president; Andrew Osinchak, 
St. Francis Hospital, Trenton, secretary, 
and Edward Barrett, Martland Center, 
Newark, treasurer. 


JERSEY CITY, N. J.— Brunswick 
Laundry has announced the promotion of 
Charles K. Solski to vice-president in 
charge of manufacturing and engineer- 
ing. Mr. Solski has been associated with 
Brunswick since 1924, first as a consult- 
ing engineer and later as plant manager 
and engineer. 


ATLANTA, GA.—M. C,. Lockwood 
has opened Lockwood’s Laundromat at 
2218 Cheshire Bridge Rd. 


COLUMBIA, KY.—Coy Downey and 
Randall Pyles have opened a launderette 
on Campbellsville St. 


COVINGTON, KY.—C. Lisle Kays, 
president of Kays Laundry, has an- 
nounced that his son, Lieut, Robert L. 
Kays, jet pilot for the U. S. Air Force for 
the last three years, is joining the firm as 
vice-president in charge of sales. 


GAINESVILLE, FLA.—A deed has 
been filed of the purchase of the Gaines- 
ville Laundry for $150,000. 


MEMPHIS, TENN.—Loeb’s Laundry- 
Cleaners, 282 Madison, plans to open its 
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SWIFT’S 


SOLAR 


Te TT Ce | 


Detergent 


WRITE FOR A TRIAL ORDER ON 
THESE SWIFT-QUALITY SOAPS: 


WHITE RIBBON (Chips or Powder). These 
are neutral soaps made from carefully 
selected tallow and are particularly rec- 
ommended for use in higher temperature 
washing operations. 


SWIFT'S COLD WATER POWDER. Built with 
carefully selected alkalies for gentle but 
effective low temperature washing. Excel- 
lent for soil removal from light colors, 
fugitive colors, rayons, and woolens. Re- 
sults in outstanding whiteness retention 
for background of printed fabrics. 


Swilt 


1O2 82 YEAR 
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SWIFT’S 


FLEXO 


Washing 
Powder 


Here’s a combination to turn loose on the tough 
soil jobs. ‘‘Break” heavy soil and grease and help 
prevent soil redeposit with Swift’s Solar regular 
liquid detergent then finish up the load with Swift’s 
Flexo washing powder. 

Mechanics’ overalls, linen supply items 
greasy wipers really respond to this combination 
of quick wetting, free-rinsirg detergent plus soap 
action. Water temperature and hardness problems 
are both “fair game’’ for the Swift partners, too. 

Write for the Solar-Flex» washing formula to- 
day. Better yet, order a trial quantity at drum 
price. You’ll agree that on the tough soil jobs... 


ONE TRIAL IS BETTER THAN A THOUSAND CLAIMS 


70 Sewe Yowe Sudustey Bottbe 


even 


SWIFT & COMPANY 


Industrial Soap Department 
4115 Packers Ave., Chicago 9, Illinois 





twelfth outlet, at Crump Blvd. and Polk, 
it was announced by William Loeb, 
treasurer. 


JACKSONVILLE, FLA.—Independent 
Laundry has opened a branch in the new 
Arlington Plaza Shopping Center at 938 
Arlington Rd., it was announced by J. T. 
Mathews, general manager. 


HICKMAN, KY.—A launderette has 
been opened on Clinton St., it was an- 
nounced. 


JACKSONVILLE, FLA.—A_ branch 
has been opened by New York Laundry 
in the Cedar Hills Shopping Center. 


EAGLE ROCK, CALIF.—Jack and 
Maxine Tuttle have given notice of in- 
tention to sell York Launderette, 4664 
York Blvd., to Louie and Lucy Kirk. 


SAN DIEGO, CALIF.—Harold and 
Marguerite Ann Snell have announced 
plans to purchase Dutch Girl La:mdro- 


mat, 1357 Law St. 





Interested in increasing your business 
with fast, automatic 25 and 50-pound 
open-end washers? Here are four 
Lever soaps which will give you a 
white, bright wash in this type of 
operation: 

LEVER FORMULA 880 — designed for 
delicate fabrics in lukewarm water. 
A built synthetic — spray-dried and 
granular — for difficult water condi- 
tions. Optical whitening agent is sta- 
ble to bleach. 

LEVER FORMULA 770 — simplifies high 
temperature washing of sturdier 





Fd 


Special Soaps for 
Automatic Washers 


fabrics. Soap, alkalies and whitener, 
scientifically balanced, are spray- 
dried to small, homogeneous beads 
which flow freely. ° 


LEVER SPUNN DIAMOND 88% AND 
92% — pure, concentrated soaps for 
building your own high-temperature 
wash formulas. 


LEVER NEPTUNE CONTROLLED — gives 
low sudsing in hard or soft water. 
Highly desirable for automatic 
washers, where excessive foam will 
slow down machine action. 


WRITE FOR SAMPLES OF THESE 


LEVER SOAPS 


Lever Brothers Company, 390 Park Avenue, New York 22, N. Y. 
Other Industrial Service Offices: Chicago ® Atlanta ® Los Angeles 








INGLEWOOD, CALIF.—John E. Berg 
has given notice of intention to sell Leon- 
ard’s Half Hour Laundry, 1532 Centi- 
nela, to Thomas and Nancy Tanaka. 


LOS ANGELES, CALIF.—Alex and 
Clara Naday have given notice of in- 
tention to sell Sun-Crest Automatic Laun- 
dry, 1438 N. Crescent Heights Blvd., to 
Saul and Sadie Weitz. 


BRECKENRIDGE, TEX. — A new 
laundry was scheduled to be opened by 
P. M. Reynolds and Royce Tasket at 823 
N. Breckenridge Ave. 


LOS ANGELES, CALIF.—Ely and 
Irving Stein are now conducting Midway 
Laundry and Cleaners, 270 N. Vermont 
Ave. 


BEAUMONT, TEX.—Shepherd Laun- 
dries has opened its third branch, at 
986 E. Virginia Ave., across the street 
from the Lamar Tech campus. W. 
Smythe Shepherd is vice-president and 
general manager of the firm. 


LOS ANGELES, CALIF.—Jean Her- 
bert has given notice of intention to sell 
Launder-Ville, 2366 Pelham Ave., to Ed- 
ward Lam, 


FREEWAY MANOR, TEX.—The lat- 
est addition to Pilgrim Laundry & Dry 
Cleaning, its eighteenth, has been opened 
at 439 Edgebrook St. 


PLEASANTON, CALIF.—George and 
Emily Lopez have purchased A & D 
Laundro-Mat from Mr. and Mrs. Travis. 


FREDONIA, KANS.—Olin Payne has 
purchased A&A Laundry, 128 N. 15th 
St., from Mrs. Homer Wilson. 


HUNTINGTON PARK, CALIF.—A 
$100,000 permit for the construction of a 
laundry at 5615 Imperial Highway has 
been issued to Bristol Laundry. 


DALLAS, TEX.—Manhattan Laundry 
has reopened in a new location in the 
Vaughn Bldg., 207 Prather. New equip- 
ment has been installed. 


DENVER, COLO.—Reliable Laundry, 
Inc., 3030 Downing, has been incorpo- 
rated by Theodore Wayne, Lawrence 
Sandler and Ben Slosky. 


TUCSON, ARIZ.—A _ fifth drive-in 
launderette has been opened by Oliver 
Drachman in the County Fair Shopping 
Center. 


VENICE, CALIF.—A new self-service 
laundry has been opened at 373 Rose 
Ave. 


COLORADO SPRINGS, COLO. — 
Sno-White Laundry and Dry Cleaners 
has been opened at Eighth St. and Colo- 
rado Ave. 
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ould not have been possible to accomplish so much 
uy uch a short time without Prosperity cooperation 
: ! LeFrance Dry lea 
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NING Mr. aides — mentee Sourn rR 
SHIRT PLANTS 11110 Avon ie! Prosperity Co saber 29, 1956 


e» Clevelan Mpany 
a, 
Dear Mr, Wisner; Ohio 
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Prosperity has the equipment, the experi- » I woula h 
‘ : with Not h in of 
ence and the follow-through personnel to y in " a. such ¢ iA ound it pesean: 
set up a plant in actual operation, and ex- . 

tend the maintenance service that keeps a 


plant in full production. 


Prosperity can COMPLETELY equip a 5 
modern, fast-service high production u ante. r operation , Pros 
plant with better balanced units for all YOUP ¢oo » ©O Show 


: Per 
operations. Very tr, ation 


ly Yours, 
Prosperity sales, service and parts offices CLEANER 


NERS 
8 of FRE: » INC, 
extend from coast to coast. ENCH-TEX STORES 


» We Pemain 


’ President 


“Prrosperiti~) \S ORGANIZED FOR COMPLETE SERVICE 


LaFrance cleaning departments are serviced by 

Prosperity 8B fully automatic Cleaning Units anci ' Each LaFrance shirt department is serviced by two Pros- 

Prosperity air-operated EZD Presses. Tie perity fully automatic 25-pound Washers, and a Prosperity 
Seis Shirt Unit including the one-lay Cabinet Sleeve Press for 

g the finest and most rapid finishing of sleeves. 

CLEANERS 





Complete 
A 


DRY CLEANING - SHIRT 


‘The PROS TY *-x 


GOOLE MEX hone AUTOMATIC PRECISION THON TOOLS for LAUNDRIES 
* ENR Pepe 
- — SYNTHETIC CLEANING 


DRIVE-IN PARKING AND ONE HOUR SERVICE INVITES CUSTOMERS crea 


Main Office and Factory, Syracuse 1, N.Y. 
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Rhapsody in Sellew 


ON A RECENT VISIT to Las Vegas, 
Nevada, I was happily surprised to 
find all the laundries and linen supply 
plants were overflowing with gadgets. 
I found a dozen in the short time I 
was there . . . and I know there were 
a lot more worth-while items I failed 
to notice. (I'll take a better look dur- 
ing my next visit which will be Febru- 
ary 14, 1957, to cover the big AIL 
Management Conference and the Cali- 
fornia and Las Vegas Laundry and 
Linen Supply Associations Roundup. ) 


4x ZFt Panel 
In Upright Basi tion 

















Hinged Truck Door 


Stuart Case, who operates the big 
Western Laundry at Las Vegas, 
showed me what he’s done to simplify 
the loading and unloading of big ham- 
pers of linen supply work from his 
largest high-bed truck. 

First he removed one of the back 
doors and put in its place a 4-by-8- 
foot panel of 34-inch plywood, hinged 
to the floor so it can be let down to 
provide a workable ramp. Both sides 
of the plywood panel are covered with 
fiber glass to give it added strength 
to support the heavy baskets. (If I re- 
call correctly, the door is held upright 
by a couple of hooks at the side of the 
truck.) True, the big plywood panel 
extends a foot or more above the 
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back end of the truck opening, but it 
has to be 8 feet long to provide a 
proper slope to the ground, The one 
conventional door even overlaps it a 
bit when the back is buttoned up... 
but it serves its purpose on the route. 


“Hopper” 


~n % Conveyor Belt 
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Limit Switoh 


Limit Switch Starts Loading 


Ollie Gardner, manager of the 
American Linen Supply Co. plant in 
Las Vegas, showed me a little time- 
saving idea he uses in the loading of 
his shake-out tumblers. Normally, a 
man pushes the big conveyor-belt 
hopper up to the position at the shake- 
out tumbler, then he turns on the start- 
ing switch of the conveyor-belt loader. 
Here, the conveyor loaders have been 
outfitted with limit switches on a 
leading edge. When the loaders are 
placed in position the limit switch 
comes in contact with the housing of 
the shake-out tumbler and starts the 
conveyor-belt immediately. 


Neoprene Holds Equipment 


Mark Gamett, of Las Vegas Laun- 
dry & Cleaners, showed me how he 
uses little 3-inch squares of a special 
neoprene material to keep his laundry 
equipment in place instead of using 
tie-down bolts in the concrete floor. 
Shirt cabinet body presses, air com- 
pressor and all have these little neo- 
prene pads under each corner to keep 
them positioned. The only piece of 
equipment that insisted on “walking” 


Neoprene 
. ») 


4 








because of the mechanical action was 
his shirt sleever, which wasn’t heavy 
enough to provide the necessary 
weight. 

The neoprene padding is called “Is- 
mode” and costs $15.60 for an 18-by- 
18-inch square. It is 5/16 inch thick, 
and is deeply grooved on both top and 
bottom in what I'd call a “reverse” 
pattern (see illustration). 
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Exhaust Stacks Lint-Traps 


The Vegas Linen Supply in Las 
Vegas, owned by Ben Page, had a 
problem with its rooftop cooling tower 
used for filtering the air coming into 
the plant. The problem was that lint 
from the tumbler exhaust stacks was 
being drawn into the cooling-tower 
filters and clogging them up. Even 
though each tumbler was equipped 
with a normally efficient lint trap at 
the tumbler there was still enough 
coming out the roof end of the ex- 
hausts to make trouble for the cooling- 
tower filter screens. 

The solution was to fit small wire- 
mesh lint traps on the roof ends of 
each tumbler exhausts to catch what 
little lint was escaping the main traps. 
Works fine. O10 
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SATINETTE —A balanced blend of wheat and corn for 
proper body and a smooth, pliable finish. Non- 
congealing. No waste. Use it hot or cold. 


ULTRA-LITE —Makes whites ultra-white. Makes 
colors ultra-bright. With each 42” x 84” wheel on a 
48-minute formula running 8 hours per day, you can 


These Keever products, 
used together, can do it increase production 6,900 Ibs. and save 18,400 gal- 


lons of water per month—222,000 gallons per year. 


and improve quality, too. 
Increased water costs are sending your profits THE KEEVER STARCH CO., Columbus 15, Ohio 


P . Corn, Wheat and Other Grain Products for Industry $i 1898 
down the drain. Stop this flood of waste by ee ee ee 


using Satinette and Ultra-Lite. 

A check-chart analysis will tell you exactly ata 
what you can save in your plant . . . how you a=) 
increase poundage . . . maintain better quality -Ponyct® 
controls. Want proof? 


Ask your Keever Sales-Service Man NW, ULTRA: LITE 


A BLEND OF WHEAT AND ay \ THE ~sciainacs ead SOUR 


(3 
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Coming in March! 


GUIDE TO SALES CONTROL 
FOR GREATER PROFITS 


National Cleaner & Dyer’s 1957 Guidebook of the Drycleaning Industry 


*“How canl... 





cut customer turnover? 





stack up bigger net profit? 





protect myself with a better inventory system? 





stop pilferage?’”’ 





If you’re faced with finding the solutions to these 
and scores of other tough problems, each vital to 
building business and income, you'll welcome 
NATIONAL CLEANER & DYER’s_ 1957 
Guidebook Issue, coming in March. 

For the first time in the industry, NATIONAL’s 
big annual volume—“Guide to Sales Control for 


Greater Profits”—-wili give you the simple, scien- 
tific methods you need to attract and hold cus- 
tomers .. . organize your systems and procedures 
to protect yourself against loss . . . train and 
check on route and store personnel . . . and keep 
records that tell you today’s and tomorrow’s profit 
story at a glance! 


In down-to-earth terms, easy to read and apply, with lots of clear work- 
ing pictures, charts and graphs, here are the chapters that will help you 
plan and operate a sound sales control program designed to produce 
highest net earnings per income dollar: 


1. SALES CONTROL as it applies to your CUSTOMERS 
@ how fo hold present customers 


@ how to get new customers 


@ how fo induce former customers to come back to you 


il. SALES CONTROL as it applies to your SALES FORCE, ROUTES AND STORES 


@ how to ensure proper cash turn-ins, eliminate theft 
how to set up a tamper-proof inventory system 
how to tighten sales slip procedures 


how to adapt identification to sound sales control 
how sales control improves deliveries and services 


ill. SALES CONTROL as it applies to you as MANAGEMENT 


@ how to gear simple accounting to sales control 
@ how sales control helps settle claims 
@ how to base advance planning on sales control 
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NATIONAL's 1957 Guidebook EXTRA: 





PRE-COVERAGE OF THE N. |. D.’s ANNUAL CONVENTION 


Program highlights, lists of exhibitors, and a practica: “sor plan of display booths 
will be in this feature designed to help you make the most of your time in Atlantic 
City, March 7 through 10 . . . and in display advertising, you'll find the equipment 
and supplies manufacturers will be exhibiting and introducing at the show. 


NATIONAL's 1957 GUIDEBOOK ISSUE WILL 
REACH YOU BEFORE THE SHOW BEGINS! 











PLUS THE INDUSTRY'S ONLY COMPLETE, STANDARD BUYERS’ GUIDE 


NATIONAL's big 1957 Guidebook brings you the only formation—where-to-do-business facts you can use day- 
buyers’ directory available to the field—more than 130 _ in, day-out for 12 solid months. 
pages—listing thousands of items of helpful buying in- 


For example, 


a 


and THE GUIDE TO SALES CONTROL FOR GREATER PROFITS! 








NATIONAL CLEANER & DYER 


ARC-ABP First in the Drycleaning Industry Since 1910 
*, 305 East 45th Street, New York 17, N. Y., OREGON 9-4000 


Business Papers Division, The Reuben H. Donnelley Corporation 
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In 1957, business is going to be bigger. Peter B. B. Andrews, 
this magazine’s authoritative forecaster, says so. 


However, to get your share of the bigger sales and profits in 1957, it will take more than a rosy outlook. 
Business won't be ‘‘up”’ unless your effort is ‘‘up’’ too. 


So, in wishing you a happy 1957, here’s what we'll be doing all through the year to help make it pros- 


perous: 


. We'll be continuing to turn out issue after 


issue of this magazine with you in mind, and 
you only, Every article will serve one or more 
of your real 1957 business needs. 


2. We'll be continuing to turn out a magazine 


that’s timely, bringing you “how to” informa- 
tion before you need it, helping you plan 
every phase of your operation well in advance. 


Well be continuing to turn out a magazine 
that’s complete, covering every step in your 
operation—from ideas and techniques through 


promotion, advertising and sales at higher 
profits. 


. We'll be continuing to turn out a magazine 


that’s national, with our editors traveling thou- 
sands of miles during the year to bring you 
the latest and best in success stories, each 
crammed with money-making ideas you can 
apply in your own shop. 


. We'll be continuing to turn out a magazine 


that helps you look to the future; one that— 
rather than reporting on today’s and yester- 
day’s news and developments—helps you pre- 
pare for tomorrow, next month, next year! 


With enough push, 1957 can be the biggest year on record, and we pledge ourselves . . . to do our part 
..in helping you make it so! 
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305 East 45th Street, New York 17, N. Y., ORegon 9-4000 


Published by the Business Papers Division of The Reuben H. Donnelley Corporation 
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Outstanding chemical resistance 
proved by industrial use... 

extra performance... 

more economy-in-use for fender cloths 





DYNEL gives rental laundries new, longer-lasting performance in fender 
blankets. Fabrics of 100% DYNEL have exceptionally high resistance to 
chemicals encountered in use, are not weakened by repeated laundering or 
dry cleaning. For longest service per dollar invested—the key factor in 
profitable rental laundry operation—specify DYNEL in your fender cloths. 
For list of manufacturers, write: 


DYNEL Union Carbide and Carbon Corporation [Wg 30 E. 42nd St., New York 17, N. Y. 
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Record production has reached 92.3 pounds POH with seven operators. Work is preconditioned in tumbler at feeder end of ironer and conveyor 
carries it to spreader operator. Sheets are run at 80 feet per minute and folded automatically 


Mechanized Flatwork Department 


Old Colony's setup produces same volume 


with half the staff formerly required 


PLANT VISITORS, even the sea- 
soned ones, are invariably fascinated 
by the flatwork operation at the Old 
Colony Laundry Co., Inc., Washing- 
ton, D. C. 

The procedure seems so simple and 
efficient that it’s almost confusing. Ac- 
cording to Gordon Bonnette, the firm’s 
secretary-treasurer, however, the one- 
ironer equipment setup can easily 
process 4,000 to 4,500 pounds of flat- 
work in an eight-hour day with six 
operators. And the plant has produced 
as much as 5,500 pounds per day over 
prolonged periods. Record production 
with seven operators has reached 92.3 
pounds per operator per hour. 

The equipment in this department 
consists of a 48-by-84-inch continu- 
ous preconditioning tumbler, a cou- 
ple of flatbelt conveyors, a spreader 
for large pieces such as sheets and 
tablecloths, an 8-roll ironer and an 
automatic folder. 

The 8-roll replaced two 120-inch 
6-roll ironers which were formerly 
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By HENRY MOZDZER 


operated by 11 to 14 girls. Now man- 
agement finds that it can do just about 
the same amount of work with one 
ironer and five to seven operators. 

The flatwork is rolled to the depart- 
ment in hampers and set in front of 
the preconditioning tumbler which is 
situated immediately to the right of 
the spreader unit. One operator sepa- 
rates the lot into large and small pieces 
and tosses the large pieces on an in- 
clined conveyor first. The conveyor 
carries them up and into the precon- 
ditioner, The small pieces go through 
last. 

When tumbling is completed the 
flatwork drops out on to a small con- 
veyor which feeds on to an 8-foot-long 
conveyor positioned right in front of 
the spreader operator. The operator 
simply picks up the work and puts it 
on the spreader which opens and 


spreads out the pieces mechanically. 

The small flatwork bypasses the 
spreader unit and goes directly to the 
feeders. 

Sheets are run through the ironer at 
70 to 80 feet per minute and folded 
automatically at the discharge end. 
Small pieces are hand-folded. 

With five operators the department 
can turn out an average of 21 flatwork 
lots a day. (Each family lot weighs 
about 150 pounds.) Six operators can 
run three lots an hour, or 24 lots a 
day. And seven operators can push 
through 27 to 28 lots. The number 
of operators involved depends on the 
volume of work to be processed. The 
setup represents an investment of 
around $40,000. 

Part of Old Colony’s flatwork pro- 
duction record must be credited to its 
preventive maintenance policy. The 
ironer is cleaned and waxed down 
every day. And the unit is given a 
general housecleaning and greasing 
once a week. (JC) 
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When All These Enemies Come Chargin’... 
Here’s How To Keep Your Profit Margin 


— 
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*K New, Improved INEX and the 


SHORT RINSE FORMULA ., COLD WATER RINSE 


In the face of rising water, sewage and labor rates...laundrymen look to maintain their margin 
of profit. One way is to use INEX and the Short Rinse Formula or Cold Water Rinse. INEX not 
only saves water... but saves labor, time and fuel... reduces overhead...increases capacity of 
your equipment, giving more pounds washed per day without adding equipment. With new, 
improved INEX you can use less for economy...and still enjoy smooth ironing and trouble-free 
results. Want to find out how INEX can benefit your operation? Call your Kohnstamm represen- 
tative now for a free trial. 


Send for free booklet, “Better Way Washing Talks.” A complete 
line of laundry and dry cleaning supplies. Nationwide service. 





H.Kohnstamm € co.,inc. 


+ NEW YORK 7, 89 PARK PLACE ALBANY - ATLANTA - BALTIMORE - BOSTON - BUFFALO - CINCINNATI 
' INDIANAPOLIS + JACKSONVILLE - KANSAS CITY, MO. - MEMPHIS 
* LOS ANGELES, (P.0. Address) 2632 E. 54 ST., MINNEAPOLIS - NEW ORLEANS - OMAHA - PHILADELPHIA 


HUNTINGTON PARK, CALIF. hg PITTSBURGH - ST LOUIS - SAN ANTONIO - SEATTLE 
FOREMOST MANUFACTURER AND DISTRIBUTOR OF QUALITY LAUNDRY AND CLEANING SUPPLIES 
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Advertising January 
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Mail September 
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Bundle Inserts November 
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The publishing of the Annual 
Index of Articles prompts us to 
consider some of the events of the 
past year and to speculate a bit on 
future prospects. 

Generally speaking, 1956 might 
be considered as the Renaissance 
of Quality Consciousness. Cer- 
tainly many laundryowners made 
a determined effort to re-evaluate 
the quality of service offered to see 
what could be done to improve it. 
While there is still much that can 
be done, the findings revealed in 
the MacIntosh Report served as a 
good starting point. 

This was also the year in which 
plantowners went all out to build 





package plants and feeder outlets 
in search of better methods of dis- 
tribution. They had quite a bit of 
success at it, too. In the year 
ahead this trend seems very likely 
to continue. And plantowners will 
show renewed interest in the 
quick-service, neighborhood laun- 
dry-type operation. Particularly, 
the unattended outlet with coin- 
operated equipment that will stay 
open 24 hours a day. 

During this past year more peo- 
ple than ever became increasingly 
aware of the water situation and 
even more concern will be paid to 
this problem in the future. 

We will continue to keep our 


readers posted by giving them on- 
the-spot coverage of events and 
trends in the laundry field, as has 
been our custom. 

During the past 12 months, 
STARCHROOM’s editorial staff has 
traveled roughly 47,000 miles—a 
distance almost equal to two trips 
around the world—visiting some 
300 plants and covering approxi- 
mately 100 meetings in practically 
every state of the union wherever 
there has been something of inter- 
est to be gathered. 

To keep going places and doing 
things with StrarcHroom, make 
sure your subscription is renewed 
well in advance. 
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Ti can “Let Off’ steam and 


step up output with the new... 


Distributed exclusively by 
The American Laundry Machinery Company 
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@ Tumbler 


If you have been blowing your top try- 
ing to break that laundry bottleneck, 
cool down and take a good look at the 
Challenge Tumbler... the tumbier that 
has been expertly engineered to make 
a fast operation of one that has always 
been a laundry bottleneck. When linen 
comes from the extractor it still has 
50% to 70% moisture retention de- 
pending on the method of extraction 
used. Here is a machine that conditions 
the entire load of laundry to the degree 
of moisture retention that will enable 
your ironers to operate at top efficiency. 
An automatic time control operates the 
machine for any pre-set length of time. 
The operator sets the dial and the 
tumbler does the rest. 


Controlled by 


aut ic “pus, 
omatic ‘ PUSh button” 
°Peration, 


And you can “let off steam” at the same time, 

for the gas or gas-oil Challenge Tumbler releases up to 
50 boiler horsepower for other uses. A steam 
operated Challenge Tumbler is also available but 

it uses only 1714 B.H.P. Safe, clean and economical, 
the Challenge Tumbler does the work of three 
ordinary tumblers. It “conditions” at the rate of 
2400 lbs. (dry weight) per hour and full dries and 
tumbles at the rate of 800 lbs. per hour. 
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thanks to Dow Sodium Orthosilicate 
That’s one customer Jim won't have to worry about losing 


Jim, our driver, had told me several times he was worried 
about losing one of his best customers, a heating con- 
tractor. Seems they were complaining about overalls and 
work shirts not being clean enough. 

Then, the other day, Jim started bragging that he hadn’t 
had a complaint for a couple of months. Said he even had 
some. compliments on the shirts. That figures, I said, 
because a couple of months ago is when we started using 
Dow Sodium Orthosilicate to build our soap. 

Jim lookedgpuzzled, so I explained how it extends washing 


power by a third or more—gets grimy work clothes clean in 
one single cycle. That’s because it neutralizes soil acids, sus- 
pends insoluble soil and prevents it from depositing again. 
Well, Jim is convinced Dow Sodium Orthosilicate is re- 
sponsible for us keeping an important customer. And I’m 
convinced it will help us get a lot of new ones. 


Write today for your copy of the new Dow Sodium Ortho- 
silicate booklet. THE Dow CHEMICAL COMPANY, Midland, 
Michigan, Department AL 601M. 


YOU CAN DEPEND ON 


January 15, 1957 
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LAUNDRY BUSINESS 


New York 


four weeks ended 


Dec. 1—5.3% more than last year 


M. R. Weiser & Co., New York 


New Jersey 


four weeks ended 


Dec. 1—5.3% more than last year 


M. R. Weiser & Co., New York 


Southeast 


Oct.—1.0% more than last year 


J. R. Wilson & Co., Atlanta 


TRENDS 


New England 
Nov. 10—8.4% more than last year 


Nov. 17—5.8% more than last year 
Nov. 24—4.7% more than last year 
Dec. 1—2.8% more than last year 


Carruthers & Co., Boston 
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NEW UNI-MAC PLANT 


The automatic UNI-MAC 
TWIN heavy-duty combina- 
tion washer-extractor 
provides the central plant 
around which this Super 
Drive-in store was recently 
built in Indianapolis. 


Progress 
with 


UNI-MAC 


The NEW 

automatic 

UNI-MAC TWIN 

Model 

400( AU) 

Washes bundles individually . - no marking, 
assorting or assembly . . . cuts labor cost . . 

eliminates customer loss-claims. 

* Washes and extracts up to 120 Ibs. per hour. 
UNI-MAC quick-service “Fluff and Fold” gets 
bundles out of the home . . . your strongest weapon 
against home washing. 

Brings in additional profitable business 
drycleaning, shirts, flatwork. 

Supplemental equipment for main plant . . 
activates branch stores. , 

¢ Exclusive high-speed, positive Jetspray ball rinsing. 
Bock direct-drive extractor . . . patented brake, 
automatic stop. No foot pedal. 

Occupies only 10 sq. ft. of floor space. 


The UNI-MAC Co. 


1917 S. Federal Highway, Ft. Lauderdale, Florida 


January 15, 1957 
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“Cuts my 
padding costs 


Ed 


by nearly 40%! 


GUARANTEED TO OUTWEAR DOUBLE-FACED FLANNEL 
OR YOUR MONEY BACK 


It's Jomac 54 Press Padding, of course—with 
premium quality built right in. Laundry owners 


everywhere use it to cut operating costs and build 
all-important repeat business. Get the name of the OM 
“54” distributor nearest you... today. Write to 


Jomac Inc., Dept. I, Philadelphia 38, Pa. 


24-K Press Padding and Jomac “33” also available a ? Ess PA D D | fs G 
‘ : Ko | 


NO BROKEN BUTTONS NO CROW’S-FEET NO WRINKLES ““Go-um easy on your bucks” 
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THE OIL SHORTAGE in the West- 
ern European countries brought about 
by the Middle East crisis drives home 
the importance of oil to industry in 
general, But this importance has made 
the application of oil as a fuel for boil- 
ers less attractive to the refinery peo- 
ple. Each advance in refinery practice 
has been toward producing more gas- 
oline and similar high-price products 
and less fuel oil out of each barrel of 
crude. 

Over and above this condition is 
the fact that the resulting fuel oil is of 
pocrer and poorer quality. With this 
fall-off in quality, corrective com- 
pounds called additives appear on the 
market. 

During the past 10 years the role of 
these fuel-oil additives has become an 

. oesiapee important boiler-room consideration. 
Fig. 1. Oil-fired units can corrode and fill up from soot and sulfur deposits. Unit pictured is One thing, however, should be said 
industrial process furnace but what it portrays goes on in your oil-fired burner right at the outset about these addi- 
tives, No additives should be consid- 
ered as a substitute for efficient oper- 
ation, The basic requirements that 
must be met on the efficiency score, so 
far as oil firing goes, are correct fuel 
temperature and proper atomizing 


How F uel-@il Additives Aid pressure with, of course, the right mix- 


ture of excess air. 


Combustion Efficiency sie aval 


The work done by an additive starts 
at the burner where combustion takes 
place. There are additives on the mar- 
ket that incorporate a combustion cat- 
alyst. This means that the hydrocar- 
bons in the fuel are burned together 
with a minute proportion of a sub- 
stance that, without altering its own 
characteristics, burns these hydrocar- 
bons more completely. 

When combustion takes place in a 
furnace, organic by-products are 
formed (such as asphaltenes) which 
tend to bind the carbon together. It is 
these by-products that combine with 
the carbon to coat burner tips and 
heating surfaces, They occur in vary- 
ing degrees in all furnaces and the 
majority of them eventually leave with 
the exhaust—as smoke. 

A fuel-oil additive containing a 
combustion catalyst reduces the for- 
mation of these combustible sub- 
stances and the potential solids in the 
exhaust gases are reduced. One of the 
most noticeable factors after additive 
treatment is that the smoke becomes 
less oily and the resulting deposit is 
less cloying. The most effective chem- 


By JOSEPH C. McCABE 


Fig. 2. Same furnace section after it had been brushed and cleaned. Note corrosion effects 
on reor wall 
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In Water 


it's often 
what you can't see 
that hurts you! 


Anyone concerned with water-using equip- 
ment is perfectly aware that you can’t see 
the dissolved minerals in ordinary water... 
the kind of water that can cause trouble and 
expense wherever it is used. This is just our 
way of reminding you that thousands of 
plants, institutions and other water users 
throughout the country are avoiding trouble 
and expense with Elgin Water Condition- 
ing equipment. 

Based upon scientific water analysis and 
a thorough study of your problem, Elgin 
will submit a complete proposal covering 
the type of water treating system which will 
give you the best and most economical 
service. This may mean simply ion-ex- 
change softened water. Or, maybe analysis 
indicates need for dealklization, neutraliza- 
tion or silica and CO» removal. At the other 
extreme, your operations may require water 
free of all minerals, alkalinity, acidity, gases 
...in short chemically pure water by means 
of deionizer equipment. 

Whatever the case may be, Elgin equip- 
ment and Elgin water treating methods, 
plus Elgin experience and skill,can solve 
your problems... with maximum efficiency 
at minimum cost. Talk over your water 
problems with the Elgin representative in 
your vicinity who can put at your disposal 
all the skill and knowledge of Elgin’s half- 
century of service. Or write us direct. 





ELGIN SOFTENER CORPORATION 


150No. Grove Avenue, Elgin, Illinois 
Representatives in Principal Cities 
In Canada: G. F. Sterne & Sons Lid., Brantford 


SOFTENERS ION EXCHANGERS FILTERS DEIONIZERS DEALKALIZERS LIME COAGULATORS DEGASITORS 
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Fig. 3. Something under 1,000 hours of operation resulted in literally fistfuls of soot buildup 


in the unit shown above 


ical element employed in a catalyst of 
this nature is copper and it has to be 
introduced in oil-soluble form. 

Allied to smoke is the problem of 
carbon deposit in the furnace itself. 
These carbon-based deposits have a 
high insulating value and even a thin 


layer considerably cuts down the 
transfer of heat. Thus, in a steam- 
producing plant such as a laundry, 
more heat (and, therefore, more fuel) 
is required to raise the same amount 
of steam. A combustion-improving 
additive can reduce deposits on heat- 
ing surfaces. At the same time a 


cleaner flame is obtained and “spark- 
ing” is less apparent. 

Although a combustion catalyst is 
the most significant means of abetting 
combustion efficiency the surface- 
active agents also have an effect, By 
reducing the surface tension of the oil 
these agents enable it to break up 
more easily, Atomization is improved. 
This means that less excess air will be 
needed in the combustion process so 
that the oil/air ratio can be adjusted 
to advantage. 

Unhappily for the manufacturers of 
additives this property (resisting atom- 


Fig. 4. Some engineers have begun experiments with moisture-laden air for combustion pur- 
pose on theory that the moisture will reduce action of sulfur gases. Above photo says it does 
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ization) is more pronounced when 
using the lighter grades of oil, When 
using a high-viscosity fuel, it is advis- 
able to make use of an additive that 
has an effective catalyst content. 

No direct saving of fuel can be 
achieved by using any additive, No 
product will immediately increase the 
CO, reading and, therefore, slash fuel 
costs. It is only from careful observa- 
tion and adjustment of the equipment 
after a period of use that benefits can 
be appreciated. 


The sulfur problem 


When discussing fuel-oil treatment, 
sulfur is invariably mentioneu. Many 
additive manufacturers have been 
quick to seize on this as a sales point 
and claim in some cases to neutralize 
sulfur. Supposing the whole of the 
additive consisted of a sulfur-neutral- 
izing agent which was put into the 
fuel oil at an average recommendation 
of 1:1,000 (one part additive to a 
thousand parts of fuel oil). The fuel 
has, say, a sulfur content of 3.5 per- 
cent so it is possible for 1,000 gallons 
of fuel to form no less than 875 
pounds or over one-third of a ton of 
sulfuric acid. It is a rash claim to sug- 
gest that this potential can be neutral- 
ized by one gallon of additive. 

But an additive can have an effect 
on sulfur, or rather on the sulfurous 
gases formed in the process of com- 
bustion, When fuel oil is burned the 
sulfur fires quickly, burns completely 
with a clear nonluminous flame to sul- 
fur dioxide (SO,) and sulfur trioxide 
(SO,). Practically all of these gases 
pass out through the stack to the outer 
air, 

On the way, however, all the ex- 
haust gases are cooled and at some 
point in the exhaust system the tem- 
perature falls below the dewpoint. It 
is here that the SO, combines with 
water vapor and sulfuric acid is 
formed. This acid is, of course, highly 
corrosive, and evidence of damage can 
often be observed in a metal stack at 
this point. 

An additive can contain an inhibitor 
in the form of oil: soluble metallic 
soaps such as zinc, barium and mag- 
nesium, which, as their oxides, are de- 
posited around the dewpoint. In time 
a protective layer of active material is 
built up and reduces the corrosion 
potential. 

Similarly, when a furnace is turned 
off for the weekend the whole unit 
cools and the sulfurous gases can cor- 
rode the metal fabric of the boiler it- 
self. This action can be minimized by 
an additive containing a noncombus- 
tible inhibitor. The effect of an addi- 
tive in this respect, is however, diffi- 
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THESE ’57 CHEVIES TURNED THE 
TOUGH ALCAN HIGHWAY INTO A TURNPIKE! 


They took the “teeth” out of North America’s 
toughest truck run in an amazing display of 
stamina and dependability! The Chevrolet 
Alcan test called for great truck components 
. . . and here they are, the same modern fea- 
tures you’ll get in your ’57 Chevy! 

Modern high-compression 6’s—a time-proved 
Chevrolet truck Thriftmaster 6 made the tortuous 


Alcan Highway test look easy . . . registered a high 
18.17 miles per gallon! 


Short-stroke V8 power—with the shortest stroke of 
any truck V8’s, new Chevy engines stand first in 
their field for efficient load-pulling! Their great 
performance in Alaska proved it. 


Safe, sure brakes now Alcan proved—in light- and 
medium-duty models, Hydrovac power brakes* 
supplied up to 85% of the braking effort! 


Unit-design cab and body construction—Chevrolet 


truck cabs and bodies remained tight and solid on 
Alean bumps, showed that they’re built to last! 


Rugged Synchro-Mesh manual transmissions—they 
displayed never-say-die durability .. . came through 
with smooth, flexible, trouble-free performance! 
Easy-going Hydra-Matic transmission*—it reduced 
driver’s work immeasurably and it saved wear on 
drive-line parts, too! 

Sturdy frames and long-leaf springs—these brawny 
chassis components proved they can take it when 
the going is roughest . . . took the Alcan’s worst 
with strength to spare! 


These Alcan-proved Task-Force 57 features and 
others like them (such as extra-heavy rear axles, 
easy-rolling Ball-Gear steering, and new, improved 
tubeless tires) are ready to tame your tough truck 
runs too! Boost your hauling profits by seeing your 
Chevrolet dealer soon! . . . Chevrolet Division of 
General Motors, Detroit 2, Michigan. 

*Optional at extra cost. 


1957 CHEVROLET TASK-FORCE TRUCKS 


PROVED ON THE ALCAN HIGHWAY...CHAMPS OF EVERY WEIGHT CLASS! J cHevnower f 
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HOW CAN YOU GET 
50% MORE FLOW 


seve promt your present Jeobite softenor? 


EAS. y Refill with Invercarb C-110 resin. Gives you up to 10 times 
more gallons per regeneration — Gives you about 50% more gallons 
per minute. Ask us for free details. 


WANT TO GO “ALL THE WAY?” 


H & T Multiport valve automatic operation saves time — saves labor 
— makes automatic efficiency. Ask us about it. Over 2,000 laundries 


use it right now. 


HUNGERFORD & TERRY, Inc. 


CLAYTON 8, NEW JERSEY 


a8 





Superior Fire Tube Steam Generators 
are completely factory assembled and 
tested. Capacities range from 20 to 600 
b.h.p. for steam or hot water heating and 
for industrial applications requiring pres- 
sures to 250 p.s.i. Built-in induced draft 
and full 5 sq. ft. of heating surface per 
b.h.p. provides efficient operation firing 
oil, gas or both. 


Write today 
for details 
in Catalog 781F 


for performance you can BA NK on 


SUPERIOR COMBUSTION INDUSTRIES INC. 
TIMES TOWER, TIMES SQUARE, NEW YORK 36, N.Y. 
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cult to judge. It must further be borne in mind that most 
components in an additive are multifunctional and perhaps 
the most pronounced effect on the sulfur content of a fuel 
is brought about by the action of the combustion catalyst. 
There is evidence showing that a fuel oil with a high 
sulfur content produces a far harder, more abrasive carbon 
deposit in the furnace. Its presence encourages the formation 
of the aforementioned by-products and it is logical that if 
these compounds are burned more completely the deposi- 
tion will be less. On many occasions it has been found that 
troubles arising from the sulfur content of the fuel are far 
more pronounced in a unit where carbon deposition is heavy. 


| Furthermore, recent research points to the fact that free 
| carbon absorbs SO,. So on all counts an additive, provided 
| it contains an efficient combustion catalyst will be helpful. 


Fuel weight affects sulfur content 


Finally, on the subject of sludge and sludge composition, 
one of the reasons that heavy fuel oil contains so much sul- 
fur is that it is concentrated in the residue. Therefore, the 
heavier the fuel oil the higher the sulfur content, Certain 
sulfur compounds in fuel oil encourage the formation of 
sludge and in addition some of these compounds are not oil- 
soluble. The dispersant properties of an additive can assist 
materially in this direction. 

Not enough is known about the precise effect of the sul- 
fur content of fuel oil in a furnace, but it is fairly certain 
that there is direct relationship between the weight of iron 
corroded and the weight of acid deposited. 

It may also be asked why the major oil companies do not 
treat their oil before delivery to the customer. The answer 
is largely a commercial one. A residual or waste product is 


| being supplied at a very fair price and the blending of 
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an additive into bulk quantities of fuel 
oil is both complicated and expensive. 
In addition to this, fuel oil is destined 
for a wide variety of uses, some of 
which require additive treatment 
while others do not. There is also the 
possibility that in certain industrial 
processes the compounds in the addi- 
tive may actually harm the product 
being manufactured. 

Thus a whole new set of problems 
would arise that could only be met by 
having large stocks of additive, non- 
additive and special additive-treated 
fuels of each commercial grade. This 
would be a costly procedure with a 
residual product and one that might 
well result in a general increase in the 
price of oil. 

An executive of one of the oil com- 
panies recently remarked, “I have no 
objection to our customers using addi- 
tives, but I wish they would first pay 
more attention to the operation of 
their units.” This view is endorsed by 
the more responsible manufacturers of 


fuel-oil additives. DO 
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Inspect Your Air Receivers 


When inspecting air receivers for 
corrosion or cracks, look out for water. 
This may come from condensation on 
compressor cylinder walls, intercooler 
or aftercooler piping, from seepage 
of cylinder head-gaskets or intercooler 
tube-sheets or the tubes themselves. 

Vibration over a period of time 
attacks the receivers’ shell plates, Inlet 
and outlet nozzles suffer, supports 
crack, welded joints leak. Vibration 
shell plate or air-receiver heads that 
corrode may cause a serious accident. 

Keep internal surfaces free from 
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| a blue-print air conditioning layout... 
| The OLDEST exclusive mfr. of 


corrosion. Scrape and brush clean. If 
oxide from pitting is found around 
nozzles, scrape off. Examine the drain 
nipple attached to the head (if verti- 
cal tank) for corrosion and wasting 
away in threads. Renew drain nipples 
every five years. External inspection 
includes piping and safety appliances, 
including the drain. Lower heads of 
vertical tanks become badly corroded. 
Also, drain piping from head to drain 
valve or cock, especially where such 
heads are buried in insulating mate- 
rial. Paint heads annually. 


Severe winter conditions create haz- 
ards in outside air receivers. Then 
drain pipes freeze and burst. Insula- 
tion and steam coils can prevent freez- 
ing of lower heads and drain piping 
(see sketch). 

Examine supports for 
cracking and settling. You can trace 
the cause of vibration in compressing 
units, and its effects. Never use old 
tanks unless inspected and cleaned. 
Never replace an oil air receiver with 
a tank constructed for a lower pres- 
sure. 


corrosion, 


Low cosT 


nT AIR CONDITIONING 
i; LAUNDRY AND DRY CLEANING PLANTS 


Mr. Harold Bender, General Man- 
ager of the Swiss Cleaners, In- 

polis, Indi , says: “I have 
seen a temperature reading in 
my plant of 120° F. at the hot 
heads, and after turning on units 
we had an 85° F. temperature 
of the air coming to the operator 
as he or she is working. That 
condition gives you the produc- 
tion that is necessary in extreme 
HOT WEATHER. A temperature 
drop of 30° F, gives you ideal 
employee relations and a much 
better QUALITY of work for hap- 
pier customers.” 





GUARANTEED AIR CONDITIONING 


COOLING PERFORMANCE GUARANTEED ON FACTORY APPROVED PLAN ... 
OR-WE WILL ACCEPT A RETURN OF THE EQUIPMENT WITHIN 30 DAYS AT 
FULL VALUE AND REFUND IN CASH. Guaranteed to SUPPLY 100% FRESH— 
VITALIZED Air—COOLED 10 deg. F to 18 deg. F BELOW the OUTSIDE air temperature 


when it is 90 deg. F. or HIGHER outside. 


Plan te install Air Conditioning 
now and BE READY for a HOT SUMMER! 


Let our engineering department make a complete survey of your needs and furnish you with 


without cost to you! 





Evaporative Coolers in the 
United States. 


BEAT THE HEAT 
DO IT NOW! 


Visit US AT BOOTH 
#778 N.1.D. CONVENTION 


GET THE FACTS TODAY! 


AIR COOLING ENGINEERING COMPANY 
P. ©. Box 744 
Evanston, Illinois 


Send me complete details on how to increase my 
plant production during hot summer months. 
Nome.. 

Compeny 

Address 

City 

DEPT. S 








from the 


ALLIED TRADES 











Savings Bonds Awarded in Velva-Soft Contest 


ARMOUR representatives present awards to four Velva-Soft Contest - 


winners. Left to right, top left: Marlin J. Callaghan, C. Burton Myers, 
R. Bill Ray. Top right: Bruce Craig, Fran Hobin, A. Rowell Fogg. Lower 
left: L. Gordon Ratezman, Willard Maier. Lower right: Fran Hobin, 


Phillip T. Frothingham 


Four commercial laundries 
won prizes for excellence in dis- 
play merchandising in the re- 
cent Velva-Soft Profitunity of a 
Lifetime contest sponsored by 
Armour and Company, Chicago, 
Ill. 

Each laundryowner was 
awarded $250 in United States 
Savings Bonds. In addition to 
the owners, customers of com- 
mercial laundries competed for 


over 200 prizes worth more than 
$10,000. 

The prize winners were C. 
Burton Myers, Lakeland Laun- 
dry and Cleaners,, Lakeland, 
Fla.; A. Rowell Fogg of Lit- 
tleton Steam Laundry, Little- 
ton, N. H.; Willard Maier of 
Great Northern Laundry, Chi- 
cago, Ill., and Phillip T. Froth- 
ingham of Globe Laundry and 
Dry Cleaning, Portland, Me. 


American Laundry Presents Suggestion Awards 


Suggestions for improving 
products and production meth- 
ods recently won cash awards 
for six employees of American 
Laundry Machinery Company’s 
Cincinnati, Ohio, plant in the 
twenty-eighth annual sugges- 
tion contest. 
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Harry W. Knox (center), 
manager of the factory, pre- 
sents award checks to, left to 
right: William Flick, fourth 
place; Charles Laudick, second 
place; Joseph Roling, third 
place, and William Dorcheff, 
first place. 


For the tenth consecutive 
year, Joseph Roling won the 
award for.entering the most 
accepted suggestions. Runner- 
up was Elmer Wlach. The most 
valuable suggestion award was 
given to Charles Hendren. 

Of the more than 1,637 sug- 
gestions contributed in the 1956 
contest, approximately 44 per- 
cent were accepted. 


New Phipps & Bird Division 


On January 1, 1957, the laun- 
dry and drycleaning department 
of Phipps & Bird, Inc., Rich- 
mond, Va., became a separate 
division of the corporation. It 
will be known as Laundry and 
Drycleaner Suppliers, Division 
of Phipps & Bird, Inc. W. Earl 
Jordan, who has been elected a 
vice-president of the firm, will 
continue as manager of this 
division. 

To accommodate the activities 
of this section, a new building 
has been purchased at 306-308 
S. Sixth St. This new location 
will provide adequate and con- 
venient space for efficient oper- 
ation, according to the an- 
nouncement. 


New Staley Facilities 


A 10-story, three-level starch 
drier building of concrete and 
steel was recently opened by 
the A. E. Staley Manufacturing 
Company in Decatur, Ill. This 
building will provide additional 
drying, blending and packing 
facilities to supply customers 
of the company with oxidized 
and modified starch. 

Designed and engineered by 
Staley Company engineers and 
technicians, the structure fea- 
tures continuous horizontal and 
vertical sections of blue, trans- 
lucent fiber glass for illumina- 
tion. 


New Lindy Pen Sales Policy 


According to Sidney Linden, 
president, the Lindy Pen Com- 
pany, Los Angeles, Calif., has 
inaugurated a new sales policy 
of accepting orders on the Lindy 
line of laundry and drycleaning 
marking pens from laundry and 
drycleaning wholesalers and dis- 
tributors for direct shipment and 
billing. 


The line includes four sepa- 
rate numbers especially devel- 
oped for the laundry and dry- 
cleaning industries. A feature of 
the Lindy Marking Pens is the 
special black ink said to be 
good for over 100,000 marks. 


New Beach Representative 


EDWARD M. HOOPER 


Edward M. Hooper has 
been named sales representative 
covering North Carolina, South 
Carolina, southwestern Virginia 
and eastern Tennessee by Beach 
Soap Company, Lawrence, Mass. 

Mr. Hooper is a graduate of 
the American Institute of Laun- 
dering and has served ‘as super- 
intendent, production manager 
and assistant manager of several 
commercial laundries. He has 
recently completed Beach’s in- 
tensive training course on com- 
mercial and institutional laun- 
dering and is fully qualified to 
render technical service on 
washroom problems. 


Obitz Joins Gibraltar 


as 


SAMUEL O. OBITZ 


Gibraltar Fabrics, Inc., Brook- 
lyn, N. Y., has announced that 
Samuel O. Obitz has joined 
its sales force as representative 
in the Middle Atlantic and Mid- 
dle Western states. Mr. Obitz 
has been in the field of indus- 
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Milwaukee’s South Side Laundry uses 


VELVA-SOF ¥ to bring in 


more business—to make ereater profits 





“Approximately 2 years ago our laundry began using Velva-Soft 
on a trial basis. Today we wouldn’t be without it. Velva-Soft 
turned out to be one of the most profitable service improvements 
we ever made. 

“Our customers like the soft feel and better appearance 
Velva-Soft gives their laundry. And we’ve also found that pro- 
moting our Velva-Soft service is an important aid in obtaining 





new business. 
“Yes, Velva-Soft is something we shout about—and often!” 


Mr. E. F. Luetzow 
South Side Laundry and Dry Cleaners 
2121 S. Kinnickinnic Ave., Milwaukee 7, Wisconsin 








Every day more professional laundries make more money 
because of Velva-Soft. And it’s easy to see why... 


Velva-Soft increases business. Housewives turn to profes- 
sional laundries for the luxurious feel of Velva-Soft treated 
towels—they’re twice as fluffy. Husbands like the way 
Velva-Soft treats shirts—there’s no irritating scratchiness. 





Velva-Soft cuts operating costs. You don’t need bluing, 
a brightener or special fabric oils. What’s more, Velva- 
Soft, because of the lubricity imparted to the fibers, makes 
it easier to pull loads from the wash wheel. 


Water extraction time is also reduced 15 to 20%. You 





© ARMOUR AND COMPANY 


save on electric bills! And shake-out time is faster .. . easier. 


Statice electricity is almost eliminated when you use 
Velva-Soft. Shirts and uniforms won’t stick to the presses 
—even those beginning to wear around the collars. And 
Velva-Soft slashes tumble drying time by 15%. You finish 
faster with no increase in the number of dryers. 


And totop it off ! Velva-Soft has tried and proved advertis- 
ing and merchandising programs ready togo towork foryou. 





If you’re missing out on the benefits and profits of 
Velva-Soft, don’t wait another day. Send for your trial 
order right now. 





MAIL THIS COUPON TODAY! 


(1) Please have representative call and explain the VELVA-SOFT 
PROFIT PACKAGE. 


(C1) Send free VELVA-SOFT booklet and price information. 


(] Please send me trial order (with a money-back guarantee) of new 
VELVA-SOFT with BLU-BRITE—125 Ib. drum @ $27.50 


Sout Diisim 


INDUSTRIAL SOAP DEPARTMENT 


January 15, 1957 


Armour Soap Division, Industrial Soap Department 
1355 West 31st Street, Chicago 9, Illinois 


Name 








Title 
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Firm 
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City 
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trial textiles for over 30 years 
as sales manager with Pitts- 
burgh Waterproof Company 
and is well known in the laun- 
dry supply business. 


Philco-Bendix 
Names Mitchell 


The appointment of H. J. 
Mitchell as manager of Philco- 
Bendix commercial laundry sales 
has been announced by Harold 
W. Schaefer, vice-president and 
general manager of the Appli- 
ance Division, Philco Corpora- 
tion, Philadelphia, Pa. 

Mr. Schaefer also stated that 
in addition to the 9- and 16- 
pound commercial Philco- 
Bendix automatic washer, the 
company is studying the market 
potential for a complete line of 
specialized commercial laundry 
equipment. 

In 1945 Mr. Mitchell joined 
the former Bendix Home Appli- 
ances, Inc., as a division man- 
ager in Cincinnati, Ohio. He 
went to South Bend, Ind., with 
the firm in 1949 and served in 
market development and sales 
training posts, In 1955 he was 
named manager of the Bendix 
Commercial Laundry Division. 


Ald Service-Sales Clinic 


Twenty-six of the newer rep- 
resentatives of Ald, Inc., Chi- 
cago, Ill., attended a seven-day 
service-sales meeting in Chi- 
cago. Frank Spangler of West- 
inghouse presented new 
merchandising ideas in, the de- 
velopment of Westinghouse 
Laundromat laundry _ stores. 
Special meetings were devoted 
to discussions of the growth of 
coin-operated unattended laun- 
dry stores, with illustrations of 
how present operators are now 
operating a second and third 
store in their spare time. 

Lee Bond of A. O. Smith 
spoke on the theory of water 
heating, while Pat McDonald of 
the Bruner Corporation empha- 
sized the necessity of proper 
water conditioning. Other dem- 
onstrations were devoted to new 
types of driers, extractors and 
shirt finishing equipment. 

Among the Ald men attend- 
ing the meeting were William 
Rogers, Carl Sands, James De 
La Fuente, Randall Purcell, 
Michael Coleman, Arthur Spol- 
tore, Gordon Houser, Benjamin 
Hannig, Alvin Gruman, John 
Quail, William Zack, Art Peck- 
ham, Joseph Papp, William 
Beddow, John Wise, Ernest 
Lawrence, John Anderson, John 
Giles, Jim Clower, Bob Good- 
man, Dale Coburn, Ed Leahy, 
Hal Weddington, Warren 
Wright, J. Smith and Art Wil- 
son, 
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Wiegand Becomes New Ajax Sales Supervisor 


Nicholas L. Strike, general 
manager of Ajax Pressing Ma- 
chine Company, Salt Lake City, 
Utah, has announced the ap- 
pointment of Paul T. Wiegand 
as sales supervisor for the area 
consisting of the New England 
states, upstate New York, north- 
ern Ohio, eastern Michigan and 
eastern Canada. 

Mr. Wiegand will coordinate 
the activities of all Ajax dealers 
and distributors in that area, 
supervise the sales and service, 
and direct an expanded field 
service program which is being 


introduced to the industry. 
Headquarters has been estab- 
lished at 47 Radcliffe Rd., 
Buffalo 14, N. Y. 

Mr. Wiegand began his laun- 
dry machinery selling career in 
1927, serving the Eastern area 
for a leading manufacturer. In 
1946 he organized his own firm 
and became president of Wie- 
gand Laundry Machinery Com- 
pany. After joining Ajax on 
November 1, Mr. Wiegand com- 
pleted a month’s intensive 
course. 

In photo Mr. Strike (right) 
welcomes Mr. Wiegand. 


Wyandotte Plans “Quality Plus’’ Service 


At the recent annual district 
sales managers conference of 
the J. B. Ford Division, Wyan- 
dotte Chemicals Corporation, 
Wyandotte, Mich., the execu- 
tives shown above scheduled a 
series of field and home office 
instructional sessions for Wyan- 


dotte representatives throughout 
the year known as “Quality 
Plus” training. Wyandotte states 
that customers thus will contin- 
ue to be assured of capable tech- 
nical assistance with their clean- 


ing, washing and_ germicidal 
operations, This will be supple- 


Kohnstamm Western Salesmen Convene 


The Western Division of H. 
Kohnstamm & Co., Inc., New 
York, N. Y., held a three-day 
sales convention at the Hotel 
Moraine On-the Lake, in High- 
land Park, Ill. 

The meeting was attended by 
all sales representatives in the 
division, which covers Ohio on 
the east to Colorado on the 
west; Minnesota on the north 


and Texas on the south, Of the 
32 salesmen present, the aver- 
age service length was 19% 
years. 

Ed Kahn, general sales man- 
ager of the Western Division, 
conducted the meeting, assisted 
by Bob Carroll and Butler 
Webster, district sales managers, 
Phil Deegan, chemist in charge 
of Chicago laboratory, Warren 
Malik, assistant sales manager. 


mented by the use of simple 
testing and control devices 
based on modern scientific ad- 
vances available for chemical 
application. Information con- 
cerning these new Wyandotte 
Chemicals productions aids will 
be released during the year. 

Shown left to right are: Fred 
Tholen, sales manager; Don 
Anderson, director, technical 
service department; Dick An- 
derson, assistant to W. B. Ap- 
pleby, manager Laundry & Tex- 
tile Department; Mr. Appleby; 
Ford Ballantyne, Jr., a Wyan- 
dotte vice-president and gen- 
eral manager of the J. B. Ford 
Division. 


“Second Honeymoon” 
Contest 


Because of the success of its 
1956 “Second Honeymoon” con- 
test, Signal Chemical Mfg. Co., 
Inc., has decided to sponsor 
another this year and to make 
this an annual promotion. Laun- 
dry plants using the company’s 
product, Sanex Mothproofing, 
will be supplied with a com- 
plete contest promotion kit and 
will participate in the promo- 
tion at no extra charge. 

Contest rules permit all per- 
sons 18 years of age or over to 
enter the contest by registering 
at a Sanex drycleaner. Winners 
will be decided by a drawing. 
First prize is an all-expense- 
paid trip for two to anywhere 
in free Europe, second prize a 
trip for two to Havana, Cuba, 
and third prize a trip for two to 
Palm Beach, Fla. 

Complete information on Sa- 
nex Mothproofing and the “Sec- 
ond Honeymoon” promotion 
may be obtained from the man- 
ufacturer, Signal Chemical Mfg. 
Co., Inc., 5020 Richmond Rd., 
Bedford, Ohio. 


Executives from the firm’s 
New York office—L. J. Woolf, 
president, and R, A. Phair, 
vice-president in charge of re- 
search and manufacturing—also 
participated in the convention. 

Pictured above at the meeting 
are: Left to right, front row: 
J. W. Hannan, W. C. Malik, 
P. J. Deegan, C. B. Webster, 
R, A. Phair, E. Kahn, R. E. 
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MISSING 
HALF? X 
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Too many half-hour laundry op- 
erators are missing half of their 
profits by not having a rugged, 
versatile, commercial-sized 
washer. ALDWASH Washers 
have allowed thousands of laun- 
dry store operators like you to 
increase their services, flexibility 
and volume by doing the big 
items, too. 

With an Aldwash, you can do 
ALL laundry items. You can 
beautifully launder shag rugs, 
draperies, blankets, bedspreads, 
linens, big family washes... you 
can contract launder factory and 
school uniforms, work clothes, 
towels, linens, wiping cloths, fab- 
ric work in process, etc. You can 
competitively launder and pro- 
vide service to restaurants, hotels, 
motels, institutions, resorts, 
camps, hospitals and off.ces. You 
can professionally dye dresses, 
coats, suits, slipcovers, uraperies, 
rugs, linens and uniforms. 

ALD can help you finance a 
new 25 lb. or 50 lb. Aldwash 
Washer. Don’t be satisfied with 
the profits of half a business. Get 
your full share. 


Wire, write or phone for 
full details. 
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ALDWASYH , 


or 


ALD, INC. 


3549 N. Clark St., Chicago 13, IIl. 

8208 Chancellor Row, Dallas, Texas 

7402 Sunset Blvd., Los Angeles 46, Calif. 

1355 Market St., San Francisco, Calif. 

The Prudential Bldg., Room 1704, Jacksonville 7, Fla. 

ALD New York, Inc., 511 W. Coldspring Lane, Baltimore 10, Md. 
ALD New York, Inc., 10-32 47th Road, Long Island City 1, N.Y. 








These helpful booklets 
Can Show YOU HOW To: 


» Solve special problems 
> Train new help 


» Make more money 


“How To Clean Cotton Rugs” 
. “Manual for Training Silk Finishers” . . 


. “The Laundry Primer” 
ABC’s of washroom operation 


“Storage for the Drycleaner"’ 


. “Guide to Plant Layout” 
making the drycleaning plant more efficient 


“How To Train Finishing and Folding 
Operators in the Laundry” 


. “Manual for Training Wool Finishers” . . . 
the complete job on all types of garments 


. “Guide to Construction and Remodel- 
ing of Drycleaning Plants” 


- “How To Build a Greater Demand for 
Your Professional Laundry Services” 


. “Advertising That Builds and Holds 
Laundry Business” 


“Fur Book” 


complete textbook on cleaning, repairing 
and remodeling furs. 


. “Legal Decisions for the Drycleaner” .... 2.00 


To order, check number and mail coupon. 
Special rates on quantities quoted on request. 


S-1 
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Carroll, R. W. Justin, F. Brown- 
stone, E. Nichols, H. S. Davis, 
A. Stutler. 

Second row: E, C. Guderian, 
J. H. Schumacher, W. Brown- 
lee, T. E. Lavin, W. Broman, 
J. R. Niemeyer, E. W. Mayer, 
C. V. Kruger, J. Dierks, M. B. 
Long, E. Armbrust. 

Back row: C. N. Snell, A. L. 
Safstrom, J. C. Kreml, U. B. 
Jackson, J. Burroughs, J. Fry, 
W. Utley, H. B. Nettum, W. D. 
France and G. Klein. 


Freeman Represents Parker 


HAL FREEMAN 


Hal Freeman has joined the 
sales and engineering staff of 
the Sid E. Parker Boiler Com- 
pany, Inc., Los Angeles, Calif. 
Mr. Freeman, whose territory 
will cover south Los Angeles, 
Long Beach and other beach ci- 
ties, will specialize in the dry- 
cleaning and laundry field. 


Fabry Joins Forse 


KEN FABRY 


Forse Corporation, Anderson, 
Ind., has appointed Ken Fabry 
as assistant district manager, 
Chicago sales area. Announce- 
ment of the assignment came 
from Sales Manager Ray Solo- 
mon as the firm neared _ its 
twenty-eighth year of operation. 


Mr. Fabry is a graduate of 
Cornell University. He served 
in Chicago as a service repre- 
sentative for Otis Elevator Co. 
before joining Bellwood Laun- 
dromat in Bellwood, Ill., as 
manager, a post he held for over 
five years. 


New Olin Mathieson 
Facilities 

Facilities for water shipments 
of chlorine and caustic soda 
from Olin Mathieson Chemical 
Corporation’s plant at McIntosh, 
Ala., were completed last 
month, according to a report 
from the company. Located on 
the Tombigbee River, the plant 
will ship by six specially de- 
signed welded steel barges to 
points on the inland waterway, 
Gulf Coast and Eastern Sea- 
board, including the company’s 
new terminal facilities at Bruns- 
wick, Ga. Three of the barges 
are equipped to carry liquid 
caustic and three liquid chlo- 
rine. An expansion program 
which will double the capacity 
of the McIntosh plant is ex- 
pected to be completed in Jan- 
uary. 

Olin Mathieson’s main office 
is located in Baltimore, Md. 


Troy Moves Chicago Office 


Troy Laundry Machinery, Di- 
vision of American Machine and 
Metals, Inc., East Moline, IIL, 
has announced a new address 
for its Chicago office facilities at 
600 S. Michigan Ave., effective 
January 28, 1957. 

Repair parts and repair serv- 
ice for the Greater Chicago area 
will also be available from the 
above office. J. F. Behrmann, 
representative, is in charge of 
all sales and service for this dis- 
trict. 


Hercules Acquires Huron 


Hercules Powder Company, 
Wilmington, Del, has an- 
nounced completion of all de- 
tails involved in its acquisition 
of The Huron Milling Company, 
Harbor Beach, Mich. 

Negotiations for the acquisi- 
tion of Huron were first an- 
nounced by Hercules Septem- 
ber 26, 1956, pending approval 
of Huron stockholders, which 
was granted October 30. 

The Michigan plant will be 
operated as The Huron Mill- 
ing Division of Hercules’ Vir- 
ginia Cellulose Department. 

Edward C. Crum, general 
manager of the department, said 
that Robert M. Farr, former 
president of The Huron Milling 
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Company, will retire but will 
be available to Hercules in an 
advisory capacity. Carl S. 
Smith, formerly vice-president 
in charge of manufacturing and 
research for Huron, will be 
plant manager at Huron. 

Charles A. Grant will be in 
charge of sales for the new di- 
vision. Mr. Grant, who joined 
Hercules in June 1942, had a 
variety of supervisory experi- 
ences before being appointed 
manager of chemical cotton 
sales in July of 1955, Glenn 
H. Freeman and P. S. Shumard 
will be sales managers under 
Mr. Grant. 

Huron Milling has a staff of 
more than 500 persons. 


NEW PRODUCTS 


Lewis National Clinic 


A laundry and drycleaning | 
recently. held in | 
Boston by Lewis National Corp., | 


clinic was 


Dorchester, Mass. The affair 


was attended by over 1,800 | 


plantowners and their employ- 


ees. The clinic featured demon- | 


strations of various manufac- 


turers’ machinery. 


AND LITERATURE 


Continued from page 6 


into three sections: advertising, 
production and accounting. 

Part 1 contains advertising 
suggestions for the plantowner. 
It discusses newspaper, direct 
mail, radio, TV, display and 
other types of advertising in- 
cluding neighborhood contests 
and pocket inserts. 

Part 2 discusses in full de- 
tail methods currently in use 
in professional plants all over 
the country for in-plant produc- 
tion. Topics covered are types 
of order forms, marking sys- 
tems, marking tags, production 
routines, assembling, etc. 

Part 3 is a handy outline of 
a simple one-book system meth- 
od that can be used by any 
plantowner or his outside ac- 
countant. It ties in with the 
classifications of accounts set 
up by the National Institute of 
Drycleaning. 

The manual is available free 
of charge to all plantowners us- 
ing the Victone Process. Read- 
ers are invited to write for more 
information to the Vic Cleaning 
Machine Company, 1313 Haw- 
thorne Ave., Minneapolis 3, 
Minn. 


New Cleaver-Brooks 
Brochure 


A new bulletin, AD-158, 
which describes the first low- 
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pressure air-atomizing burner of | 
its type, has been announced by | 
the Hev-E-Oil Burner Division | 
of the Cleaver-Brooks Company. | 

Designed to burn residual oil | 
at low pressure, the new AM8E | 
burner is rated at 90 gallons per 
hour. High-quality components | 
which include the latest type of | 
combustion controls are stand- | 
ard equipment on this burner. | 


The controls are said to offer 
complete protection under all 
conditions. 

For a copy of this bulletin, 


write to Cleaver-Brooks Com- | 
pany, 326 E. Keefe Ave., Mil- | 


waukee 12, Wis. 


Bock Improves Extractor 


Gyro-balancing, an improved | 


motor and three-point suspen- 


sion system are the “ExtrAction” | 
features that have been added | 


to the Bock M-100 Extractor. 


In the new gyro-balancing there | 
is a smaller center-post in the | 
basket, free of drive pins or | 
wearing parts. The gyro-balanc- | 


ing ball has a replaceable in- 
sert that minimizes the need for 


lubrication and provides better | 


balancing, Bock states. 
The single-phase 


similar to those of a three-phase 





improved 
motor is so constructed that its | 
performance characteristics are | 


with TINGUE, BROWN WOVEN & 
KNITTED NYLON NETS 


When you purchase Tingue, Brown 
Nylon Nets, you have the widest pos- 
sible choice of types, colors and sizes 
...you can pick out a selection that 
exactly fits the requirements of your 
own business. 


There is likewise & price to fit every 
purse ...and with each Tingue, 
Brown Net you get an extra bonus of 
durability. Write, wire or phone for 
full details. 


TINGUE, BROWN & CO. 


1765 CARTER AVENUE + NEW YORK 57. N. Y. 
$07 BISHOP STREET. N.W. * ATLANTA, GA. + ATwood 3864 
1227 WABASH AVENUE + CHICAGO 5. ILL. + HaArrison 7-0083 
723 E, WASHINGTON BLVD. + LOS ANGELES, CAL. + Richmond 9-6023 


Specialists for over 50 years in the production of mechanical laundry products 
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CYpress 39-8800 





exclusive on C/L washers! 


J-YEAR GUA 


on the amazi 


EVERTITE cylin 


door lock... jus one of the), 
many exclusive features backed by ss 


2 


Here is the only single handle 
door control that gives you maximum sealing 
pressure when you need it—when the 
cylinder door is closed! And — it w a 
loosen under the heaviest pounding. Op 
or shuts with split-second action 
solutely foolproof . . . and gua 


Write, wire, phone for the full 4 story today! 


CUMMINGS - LANDAU 
Laundry Machinery Co., Inc. 





FOR QUICK-SERVICE PLANTS 
Key-Tag’s Model A-15 


FLAG CHECKING 


aS 
le 


© faster handling 

@ no “human error” 

@ use “green” labor 
FLEXIBLE—FITS YOUR PRESENT SYSTEM 


WRITE TODAY FOR FREE FOLDER 


KEY-TAG CHECKING SYSTEM CO. 


6505 HOUGH AVE., CLEVELAND 3, OHIO 











BULLDOG 


Metal Press Pads 


LINE 


X. $. SMITH ... 





motor, the manufacturer claims. 


| It contains a heavier bottom 
| bearing; shorter, heavier shaft; 


NTEE 


a heavier commutator; larger 
motor brushes; and no short- 
circuiting device—all of which 
contribute to longer motorbrush 
life. The motor runs cooler even 
with more frequent starts per 
hour. 

The three-point suspension 
system provides better balanc- 
ing even under adverse condi- 
tions, the company claims. 

Bock is also offering Models 
200 and 200-A Fluid Drive Ex- 


| tractors in the same (25 pounds 
| dry weight) capacity as the 
| Model M-100. For further infor- 
| mation write to the Bock Laun- 


dry Machine Company, Toledo 
Factories Bldg., Toledo 2, Ohio. 


Purkett Improves Tumbler 


Several new improvements in 


| the Purkett Pre-Drying Condi- 


tioning Tumbler, illustrated 
above, have been announced by 
the Purkett Manufacturing Com- 
pany, Joplin, Mo. 

Vent hoses have been relo- 
cated in the newly designed 
doors to conserve floor space. 
An automatic door latch holds 


| doors tightly shut, causing the 


heat and lint to escape through 
the vent hoses thereby eliminat- 


| ing it from the workroom; they 
| automatically release as the cyl- 


inder swings to dump position. 
An improved type of coupling 


| on the cylinder drive is said to 
| reduce maintenance costs and 
| down time for repairs. 


Larger cylinder-drive Seal- 
master bearings and larger shafts 
provide more strength for the 


| machine. A four-belt drive has 
_ replaced the three-belt one to 
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eliminate slippage and absorb 
more shock. An _ orifice - type 
Schaub Draintrol and strainer 
provides positive condensate re- 
moval, 


Speedy Bag Packager 


A new bag opening and load- 
ing machine has been patented 
by Manuel L. Ruderman, presi- 
dent of Errich International 
Corporation, 5 E. 35th St., New 
York. The device will be mar- 
keted under the trade name, 
“Speedy Bag Packager.” 

The machine is said to load 
almost any size or shape of 
package quickly and efficiently. 
The inventor points out its per- 
tinence to the growing trend 
toward use of polyethylene 
packaging for laundered shirts. 

The Speedy Bag Packager 
opens and loads all types of 
bags, but has special applica- 
tion to bags that are affected 
by static electricity or tackiness. 
In addition to flush-cut poly- 
ethylene bags, it will also han- 
dle paper bags and lip bags. 

Self-contained and portable, 
the packagers are made in sev- 
eral different models, including 
Model 91R-i2 for the laundry 
industry. 


Improved Air-Release Valves 


bet 


An improved line of heavy- 
duty air-release valves (air traps 
or air vents) has been intro- 
duced by the V. D. Anderson 
Company. These valves are au- 
tomatic and continuous in op- 
eration and release air as fast 
as it accumulates, the manufac- 
turer states. They are normally 
installed at the high points of a 
piping system where air pockets 
naturally form. 

Of heavy-duty construction, 
Anderson air-release valves have 
body and head of special cast- 
iron metal. Inside is a rustproof 
heavy-gauge copper float, which 
actuates a valve and seat made 
of corrosion-resistant bronze. 

Among the applications of 
these valves are venting air 
from hot-water heating systems 
and on chilled water-cooling 
and air-conditioning systems. 

For complete information 
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write for Bulletin 856 to the 
V. D. Anderson Company, Divi- 
sion of International Basic 
Economy Corporation, 1935 W. 
96th St., Cleveland 2, Ohio. 


Multiport Valve Bulletin 


Bulletin V-4 illustrating and 
describing the Hungerford & 
Terry poppet-type multiport 
valve was recently published. 
This valve is built for manually 
or automatically operated zeo- 
lite water softeners, filters or 
other water-treating equipment. 

For a copy of this booklet 
write to Hungerford & Terry, 
Inc., 226 Atlantic Ave., Clay- 
ton, N. J. 


Hi Lene Upholstery Cleaner 


Hi Lene, a new, improved 
deodorized upholstery dryclean- 
er, has been presented by 
Charles Schaub, technical di- 
rector of Coastal Chemical Cor- 
poration. According to Mr. 
Schaub, Hi Lene is safe for all 
delicate and fragile fabrics in- 
cluding frieze, brocatelle, da- 
mask, antique satin, boucle, 
repps, velvet, tapestry, and mo- 
hair, to which it adds sheen. 
Because the product contains 
no water, it can be used safely 
even on materials that normally 
have a tendency to run, and it 
is also said to eliminate the 
“washed-out” look associated 
with wetcleaning. 

Another feature of Hi Lene 
is its low toxicity as well as 
ease of use. The manufacturer 
suggests thorough vacuuming of 
the fabric and saturation with 
Hi Lene. A natural sponge or 
white brush should be used for 
this step. The material is then 


brushed with a tampico uphol- | 
stery brush, and with the help 
of a turkish towel loosened soil 
is removed. The fabric is then 
allowed to dry. 

A free sample is available | 
upon request to Coastal Chemi- 
cal Corporation, Garfield, N. J. 


Flatwork Bulletin Released 


Laundrymen looking for help- 
ful hints on how to get optimum 
performance and peak produc- 
tivity from their ironers may be 
interested in a concise, factual 
discussion of “flatwork rolling” 
which appears in the current is- 
sue of the Diamond Washroom 
Digest, quarterly technical serv- 
ice bulletin published by Dia- 
mond Alkali Company. 

Written by Dan Cook of Dia- 
mond’s Silicate- Detergent -Cal 
cium Division, this 24-page bul- 
letin points out the basic cause 
of rolling, explains the factors 
influencing friction, tells why 
equipment alignment is essen- 
tial and outlines the require- 
ments of an adequate steam 
supply. 

Also discussed are the im- 
portance of the return system, 
the effects of rough and warped 
chests upon ironing efficiency 
and production rate, and how 
rolls and padding fit into the 
over-all picture. Still other topics 
treated include static electricity, 
extraction, conditioning, wash- 
ing methods, etc. 


Copies of this brochure are | 
available on request to Diamond | 
Alkali Company, Silicate-Deter- | 


gent-Calcium Division, 300 
Union Commerce Building, 
Cleveland 14, Ohio. Ask for 
Volume 4, Number 2 of the 
Diamond Washroom Digest. 


Convention Calendar 


Se 
Minnesota Institute of Laundering and Cleaning 
Nicollet Hotel 


Minneapolis, Minnesota 
January 19-20, 1957 


National Institute of Rug Cleaning 
Roosevelt Hotel 
New Orleans, Louisiana 
January 19-22, 1957 


Canadian Research Institute of Launderers and 
Cleaners 
Chateau Laurier Hotel 
Ottawa, Ontario, Canada 
January 21-22, 1957 


New Jersey Laundry & Cleaning Institute 
Essex House 
Newark, New Jersey 
January 26, 1957 


January 15, 1957 


Continued on page 90 
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Black permanent indelible ink will not 
wash out, dry out, bleach out. 


Especially developed for marking all types of 

fabrics, laundry and dry cleaning. . . for 

home, school, college, camp, hospital, ‘hotel 

. for i and prof: H 

use, etc. Giant ink supply in pre-tested Ke 

6” brass cartridge meets Gov't Spec. id 
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100,000 marks. 
Lindy... 
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UNCONDITIONALLY GUARANTEED 
NATIONALLY ADVERTISED 


manufactured by 
THE LINDY PEN CO., INC. 


Los Angeles 16, California 
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THERE’S 2¢* MORE 
IN THE BANK!" 
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CAMPBELL BOX & Mecke COMEA a 
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BOCK 


Bock Model M-100 now featuring 


‘ EXTRA crion| 


See your dealer for details. 
Models available in 10, 15, 
25, 50 lb. capacity. 


BOCK LAUNDRY MACHINE CO. 


Toledo 2, Ohio 














G Sometimes, it’s murder! Yet, 
AV} the SIMCO “Midget” guarantees to 
eliminate all static from laundry room 
machinery ... completely, safely, and 
at low cost. Write for information. 
fl: SIMCO ¢ ompany 

9 


20 Walnut Street, Lansdale, Pa. 





Continued from page 89 


South Carolina Association of Launderers and Cleaners 
Fort Sumter Hotel 
Charleston, South Carolina 
February 22-23 


A.I.L. Young Men’s Conference 
Haddon Hall Hotel 
Atlantic City, New Jersey 
March 5-6, 1957 


National Institute of Drycleaning 
Atlantic City, New Jersey 
March 7-10, 1957 


New England Linen Supply Association 
Hotel Biltmore 
Providence, Rhode Island 
March 8-9, 1957 


Harold James Betar, 40, co-owner of Iberia Steam Laun- 
dry, New Iberia, Louisiana, died recently. Mr. Betar was asso- 
ciated with his brother, Richard, and mother in operation of the 
laundry. He was active since 1948 as a pilot in the U. S. Air 
Force Civil Air Patrol with the rank of major, a member of the 
aviation committee of the Chamber of Commerce and a Mason. 
Surviving are his wife and daughter. 





The world’s finest 
temporary marking machine 


A complete ond proven system to give you greatest economy, 
ACCURACY and speed in every laundry operation 
Polymark Division 


PINNACLE PRODUCTS corp. 


Write for brochure and 
name of distributor 
nearest you. 


188 Tarrytown Rd., Elmsford, N. Y. 
1515 Gardena Ave., Glendale, Calif. 


Canada: Simmonds Products of Canada, Ltd. 5800 Monkland Ave., Montreal 
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Louis Deil, 67, president of the Watertown (Wisconsin) Steam 
Laundry, died recently, Mr. Deil was a former owner of the 
Greenfield Avenue Laundry in West Allis, and later built and 
operated the East Side Laundry in Waukesha. He is survived 
by his wife and two daughters. 


Morris Fetman, 58, president of Stevens Wet Wash Laundry, 
Inc., Chicago, Illinois, died recently. Mr. Fetman operated the 
laundry with his two sons, Oscar and William. Also surviving is 
his wife. 


Helen Eva Landau, mother of LCATA President Morris Lan- 
dau, died in New York City on December 2. Mrs. Landau was 
the widow of the late Charles Landau. Other survivors besides 
Morris include a daughter, Henrietta, and two sons, Jacob, who 
is associated with Consolidated Laundries in New York, and 
Fred. 


William C. Matlack, 89, former president and chairman of 
the board of the Morey-LaRue Laundry Co., Elizabeth, New 
Jersey, died recently. Mr. Matlack was associated with the laun- 
dry for about 30 years, retiring as a director a few years ago. He 
was treasurer for some time before becoming its president. He 
was a charter member and former grand knight of Elizabeth 
Council 253, K. of C., and a past state deputy of the K. of C. 
Surviving are two daughters and two sons. 


Bernard A. Ruwe, 76, president of Superior Towel and Linen 
Service, Cincinnati, Ohio, died recently. Mr. Ruwe was active 
in the towel supply business in Cincinnati for over 53 years, He is 
survived by five daughters and two sons. 


Esther Sarisky, part owner of Garden City Launderers & 
Cleaners, Inc., Chicago, Illinois, died recently. Mrs. Sarisky is 
survived by four daughters, seven grandchildren and two great- 
grandchildren. 


Hubert J. Smith, 54, vice-president and general manager of 
Miami (Florida) Laundry Company, died recently, Mr. Smith 
was a member of Mahi Shrine and the Executive Club, Survivors 
include his wife, daughter and mother. 


Rayburn Samuel Sweet, 60, retired operator of Peerless 
Laundry, Winnipeg, Manitoba, Canada, died recently. Mr. Sweet 
was a member of Vancouver Central Lions Club, Ancient Land- 
mark No. 3 F&AM, Shrine at Winnipeg, Scottish Rite and Royal 
Order of Scotland. He is survived by his wife and two daughters, 


Jay Upton, 73, former owner-operator of Upton’s Laundry, 
Dunedin, Florida, died recently. Active in civic affairs, Mr. Upton 
was a former city commissioner in Dunedin and past president 
of the Dunedin Chamber of Commerce. Survivors are his wife, 
a daughter and a son. 
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CLASSIFIED DEPARTMENT 





10¢ a word for the first insertion and 8¢ a word for each subsequent, consecutive insertion of the same ad. Advertisements set in capitals 
or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 
insertion of same ad. Minimum charge $1.00 (new or repeat). Capitals or bold face type—double these rates. 
Ads including full payment must be in our hands by the first of the month. Payment should 
accompany all orders. Add cost of 5 words if answers are to come to a box number to be 
forwarded by us. Rates are net: not commissionable. 


Mail your box number replies to STARCHROOM LAUNDRY JOURNAL, 305 East 45th St., New York 17, N. Y. 








MACHINERY FOR SALE 





TROY and AMERICAN LATE-TYPE 6-ROLL 120’ STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6618-4 


WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30 x 30”, 36x54”, 42x72” and 
44 x 84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 


30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality production machines. Very reasonably priced. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6767-4 











8-ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW MA- 
CHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 313 
Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


AMERICAN 4-ROLL 100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE-SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, N. Y. 

9318-4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3-, 6- or 9-COMPARTMENT 
STAINLESS-STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Machin- 
ery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN. 36” x 30” HUEBSCH AND AMERICAN 
OPEN END TUMBLERS. GAS AND STEAM HEATED. CUMMINGS-LAN- 
DAU | dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 
597-4 

















40” AMERICAN OPEN TOP EXTRACTORS WITH AUTOMATIC BRAKE 
RELEASE. 40” HOFFMAN EXTRACTOR WITH EXPLOSION PROOF MO- 
TOR. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., 
Brooklyn 6, N. Y. 598-4 


MONEL METAL WASHERS, AMERICAN CASCADE, 1 COMPARTMENT, 
1 DOOR, MOTOR-DRIVEN, 30 x 48”, 30x30”, 24x36”, 24x24”, RE- 
BUILT LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 305 
Ten Eyck St., Brooklyn 6, N. Y. 693-4 


60” AMERICAN ZEPHYR, HOFFMAN AMICO AND TOLHURST CENTER 
SLUNG OPEN TOP EXTRACTORS WITH COPPER AND STAINLESS STEEL 
BASKETS, CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y: 600-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EVergreen 9-6585, has late type Sec-O-Matic synthetic unit 
with solvent saver—Mercury—140F unit—60 lb. automatic stainless perk 
unit—10 lb. Columbia unit. 1165-4 


IMPERIAL LAUNDRY MACHINERY CO., 121 Greenpoint Ave., Brooklyn 
22, N. Y. EV. 9-6585, has available laundry and drycleaning equipment 
from several modern plants, some used only 3 years. Prices reasonable 
and terms extended. Write for our availability list without obligation. 

1166-4 

















IMPERIAL Laundry Machinery Co., 121 Greenpoint Ave., Brooklyn, N. Y. 
Ev-9-6585, has large stock of new and rebuilt equipment on floor ready 
for inspection, reasonable prices and terms, one year guarantee. 
Individual machines or complete plants for laundry, synthetic and 
petroleum drycleaning furnished. List the machines you have for sale 
with us. 1167-4 





ASHER ironers 48 x 120, 32 x 120. Rebuilt, big stock, terms. Baehr Laun- 
dry Machine Company, 29 Calumet Street, Newark 5, N. J. 2940-4 





FOR SALE: i—American 120” flatwork ironer, 2-roll chest-type ribbon 
return feed varidrive motor and tachometer. 1—American 8-roll chest- 
type 100” with automajic folder. 1—-American Norwood 42 x 54” stain- 
less-steel, 2-pocket, motor-driven washer. CHICAGO USED & NEW 
LAUNDRY EQUIPMENT CO., 3128 West Lake Street, Chicago 12, Ill. 
NEvada 8-7764. 1342-4 
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AIR-DRIVEN PRESSES: Forse 54” square-buck linen supply press; Forse 
53” tapered garment press; Forse mushroom presses. Very reasonably 
priced. Chicago Used & New Laundry Equipment Co., 3128 West Lake 
St., Chicago 12, Ill. NEvada 8-8849. 891-4 





AMERICAN and TROY 5-ROLL 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6766-4 


TWINRAPID ROTARY PRESS UNIT, consisting of: 51” TAPERED AS 
WELL AS MUSHROOM PRESSES. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1118-4 








CUMMINGS-LANDAU NOW MAKING QUICK DELIVERIES OF NEW 
ALL-WELDED STAINLESS-STEEL CYLINDERS. REPLACE YOUR WORN 
CYLINDERS WITH CUMMINGS-LANDAU STAINLESS-STEEL CYLINDERS 
WITH OUR PINCH- AND FOOL-PROOF DOORS AND ELIMINATE YOUR 
TEARING COMPLAINTS. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9706-4 





Five 42 x 84” AMERICAN MASTER CASCADE DOUBLE END-DRIVEN 
MONEL WASHERS with 2-compartment, 2-door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 





HIGH-SPEED EXTRACTORS, AMERICAN 17” MONEX 15” and 17” 
BOCK 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 





SURPLUS EQUIPMENT of FINE LAUNDRY & DRYCLEANING MACHIN- 
ERY from SEVERAL PLANTS AND INSTITUTIONS. ACT FAST FOR BAR- 
GAINS! American 8-roll 120” FLATWORK IRONER; American 6-roll 120” 
FLATWORK IRONEP, 42 x 84” American Norwood Cascade MONEL 
WASHERS, 2 pockets; 42 x 96”, 3 pockets, 42 x 96”, 8 pockets; 30 x 30” 
American Cascade MONEL WASHEFS; 24 x 36” American Cascade 
MONEL WASHERS; American 54” NOTRUX EXTRACTOR, 3 sets of 
MONEL CONTAINERS; American 48” MONEL OPEN-TOP EXTRACTORS; 
30” copper starch EXTRACTOR, all direct motor-driven, AC 220 volt, 
3 phase, 60 cycle. And a NUMBER of OTHER ITEMS too numerous to 
mention in this issue. WRITE, WIRE OR ‘PHONE: Sole liquidator: WIL- 
LIAMS LAUNDRY MACHINERY, 37-37 9th St., Long Island City 1, N. Y., 
STILLWELL 6-6666. 790-4 


MODEL 75 AMERICAN VACUUM STILL, COMPLETE WITH MOTOR- 
DRIVEN PUMP. 6—NATIONAL HAND AND POWER MARKING MA- 
CHINES. CUMMINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck 
St., Brooklyn 6, N. Y. 984-4 








30” EXTRA DEEP AMERICAN or TROY EXTRACTORS, with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 315 Ten 
Eyck Street, Brooklyn 6, N. Y. 4753-4 





40” TROY and TOLHURST, direct motor-driven and belt-driven ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4755-4 





AMERICAN 120”, 12-ROLL IRONER, THOROUGHLY REBUILT; IN NEW 
MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. CUM- 


MINGS-LANDAU Laundry Machinery Co., 305 Ten Eyck St., Brooklyn 6, 
N. Y. 647-4 





AMERICAN TILTOR 4-GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 


313 Ten Eyck Street, 
9014-4 


CUMMINGS-LANDAU Laundry Machinery Co., 
Brooklyn 6, N. Y. 


FOR SALE—Brand-new 36 x 36” Troy and American all-wood, one- 
pocket, direct-motor-driven washer. Price F.O.B. Chicago $687. Chicago 
Used & New Laundry Equipment Co., 3128 W. Lake Street, Chicago 12, 
Illinois. 1306-4 
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MACHINERY FOR SALE (Cont'd) 





9 Huebsch or American Zone-Air open-end tumblers, AC 220 volt, 3 
phase, 60 cycle, practically new. Available, immediate sale. Special price 
$225 each. ADDRESS, Box 792, STARCHROOM LAUNDRY JOURNAL. -4 


48” ‘VIERSEN ‘HIGH-SPEED and 48” TOLHURST, DIRECT MOTOR- 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS- 
LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N. Y. 4855-4 


24x 120” RETURN-FEED SUPER IRONER, MOTOR-DRIVEN. PRICED 
RIGHT. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
St., Brooklyn 6, N. Y. 9725-4 


GASWAY IRONER, LATEST TYPE GAS HEATED CYLINDER 18 x 100”, 
MOTOR DRIVEN, COMPLETE WITH AUTOMATIC CONTROLS. EXCEL- 
LENT MECHANICAL CONDITION. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 1075-4 


AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 315 Ten Eyck 
Street, Brooklyn 6, N. Y. 6868-4 


HUEBSCH 25” COMBINATION HANDKERCHIEF AND NAPKIN IRONERS 
COMPLETE WITH FLUFFER AND TABLE, 4 CISSELL MASTER HOSIERY 
DRYERS, LIKE NEW. CUMMINGS-LANDAU Laundry Machinery Co., 
305 Ten Eyck Street, Brooklyn 6, N. Y. 9943-4 


PROSPERITY POWER CIRCLE AND UNIPRESS LATEST TYPE 4-GIRL 
SHIRT UNIT FOR COMPLETE MACHINE FINISHED SHIRTS. CUMMINGS- 
LANDAU Laundry Machinery Co., 305 Ten Eyck Street, Brooklyn 6, N. Y. 

9952-4 


60# PANTEX-PERK DRYCLEANING UNIT, two years old, excellent con- 
dition. Talley Laundry Machinery Co., Greensboro, N. C 1275-4 


PROSPERITY 38” P. C. WEARING APPAREL PRESSES, a real bargain. 
Talley Laundry Machinery Co., Greensboro, N. C. 1276-4 


UNIPRESS TWO-GIRL SHIRT UNIT, rebuilt. Talley Laundry Machinery 
Co., Greensboro, N. C. 1277-4 


30x30 AMERICAN STAINLESS-STEEL WASHERS, excellent condition. 
Talley Laundry Machinery Co., Greensboro, N. C. 1278-4 


36 x 30 HUEBSCH GAS-FIRED TUMBLERS, like new. Talley Laundry Ma- 
chinery Co., Greensboro, N. C. 1279-4 


HOFFMAN X MODEL PRESSES, factory rebuilt. Talley Laundry Machin- 
ery Co., Greensboro, N. C. 1280-4 


COMPLETE STOCK OF REBUILT GUARANTEED LAUNDRY AND DRY- 
CLEANING MACHINERY. Talley Laundry Machinery Co., Greensboro, 
N. C. 1281-4 
2-ROLL 100”, 110” and 120” AMERICAN AND CL RETURN-FEED IRON- 
ERS. MECHANICALLY EQUAL TO NEW. CUMMINGS-LANDAU Laun- 
dry Machinery Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 735-4 


PROSPERITY POWER CIRCLE 2 GIRL SHIRT UNIT CONSISTING OF THE 
FOLLOWING PRESSES:—COLLAR AND CUFF, BOSOM, YOKE AND 
TWO LAY SLEEVE PRESS. CUMMINGS-LANDAU Laundry Machinery 
Co., 305 Ten Eyck St., Brooklyn 6, N. Y. 9942-4 


16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6914-4 





















































20” HUEBSCH HANDKERCHIEF IRONERS with fluffers, like new. Talley 
Laundry Machinery Co., Greensboro, N. C. 1267-4 


36 x 54 AMERICAN CASCADE WASHER, Mone! metal, 2-pocket, 2-door, 


rebuilt and guaranteed. Talley Laundry Machinery Co., Greensboro, 
N. C. 1268-4 


PROSPERITY TWO-GIRL SHIRT UNITS, rebuilt and guaranteed. Talley 
Laundry Machinery Co., Greensboro, N. C. 1269-4 


42 x 96 AMERICAN WASHER, 4-pocket, 4-door, Monel metal, rebuilt and 
guaranteed. Talley Laundry Machinery Co., Greensboro, N. C. 1270-4 


SIX-ROLL AMERICAN 120” IRONER, rebuilt and guaranteed, like new. 
Talley Laundry Machinery Co., » N.C. 1271-4 


48” AMERICAN OPEN-TOP EXTRACTOR, in excellent condition. Talley 
Laundry Machinery Co., Greensboro, N. C 1272-4 


36x54 BUTLER DRYCLEANING WASHER, streamlined, motor-driven, 
all-metal. Talley Laundry Machinery Co., Greensboro, N. C. 1265-4 




















92 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN- 
TOP MOTOR-DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 





Wood cylinders and shells, replacements; any size, with new brass 
hinges and stainless-steel trim; also new wood washers, ILLINOIS LAUN- 
DRY MACHINERY MFG. CO., INC., 3124 W. Lake St., Chicago 12, Illi- 
nois. Nevada 2-2621. 188-4 





42x54 AMERICAN NORWOOD CASCADE WASHER, Monel metal, 2- 
pocket, 2-door. Talley Laundry Machinery Co., Greensboro, N.C. 1266-4 





IMPERIAL LAUNDRY MACHINERY COMPANY, 121 Greenpoint Ave., 
Bréoklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942; American &-roll ironer; American 6-roll ironer; 
Ellis 54x 120” 9-pocket stainless washer; American Cascade 42 x 84” 
washer; Troy 42x72” washer; American Tiltor shirt unit; Prosperity 
4-girl unit and coat presses; Hoffman 42 x 90” tumbler; Huebsch 36 x 30” 
tumblers; Hoffman and American 48” and 60” extractors for laundries 
or cleaners; Hoffman 140F unit used two months; American 30 x 48” 
petroleum unit with filter, still, etc., brand-new, Prosperity synthetic 
cleaning unit; DDZ 60-pound synthetic unit; Columbia synthetic unit. 

1164-4 





METAL WASHERS: 1 American Cascade 44 x 120”, 4-pocket, Monel, 
PRACTICALLY NEW. 4 Hoffman 42 x 96”, 3-pecket, Monel, recondi- 
tioned. All 220/440 volt. Bargain prices. GARDNER MACHINERY CORPO- 
RATION, Box 10001, Charlotte, N. C. 1321-4 
FLATWORK IRONERS: 1 American Standard Streamline 6-roll, 110” 
variable-speed drive. Excellent condition. 1 Watts Super 36 x 120”, hori- 
zontal, 2-cylinder, variable control. 1 Zephyr 24 x 100” cylinder, 2-girl 
ironer. GARDNER MACHINERY COm., Box 10001, Charlotte, N. C. 1322-4 











EXTRACTORS: 48” and 60” open-top, motor-driven, American, Hoffman, 
Troy, Ellis Drier, Zephyr, and Tolhurst Super-X, stainless-steel basket. 
GARDNER MACHINERY CORP., Box 10001, Charlotte, N. C. 1323-4 





26-inch extractor, and one 
Whisler’s Laundry, 
1416-4 


One 25-lb. Prosperity Automatic washer, 
16-lb. Bendix washer that was used three months. 
531 Broadway, Hanover, ws, 





42 x 84” Jensen—stainless steel Saintes 2 ianidi 2 diiiie rebuilt and 
guesemteod. Talley doundry Moshinery Co., Grosnmbere, N.C. 1417-4 


One complete Prosperity two-girl standard shirt unit. This unit 
is in excellent mechanical condition and offered subject to prior sale for 
$1,100. ADDRESS, Box 1407, STARCHROOM LAUNDRY JOURNAL. -4 


For sale: 


AIRWAY DRYER. Factory rebuilt, ready for quick shipment. Two 20-lb. 
compartments, exhaust hood; motor-driven, 220-60-3 AC, Ideal for fast, 
fluffy drying of bath towels, diapers and other soft work. The American 
Laundry Mochinery Co., Cincinnati 12, Ohio. 1390-4 





AMERICAN TILTOR SHIRT UNIT. RR Tiltor front press, Super- 
Zarmo body and sleeve presses. Super-Zarmoette collar and cuff presses, 
sleeve conditioner, Tiltor folder, collar form, two racks and work box. 
In topnotch operating condition, and greatly reduced in price. The 
American Laundry Mochinery Co., Cincinnati 12, Ohio. 1391-4 





For sale: ‘One used two-girl standard pudnaiialiie air-operated shirt unit, 
$1,100. We also offer a used Forse Master 75 SL sleever for $250, and a 
used Forse 20-MF automatic shirt folding machine for $250. Harold Steg- 
miller, Moline, Uitincis. 1422-4 





For sale: One used Forse 75- SL I Double Snstet Sleever and one used 
Forse 20-MF Master shirt folding machine. Will accept $250 apiece for 
each mochine. Harold Stogmilier, Moline, Illinois. 1413-4 





HEUBSCH TUMBLERS ($75 & UP)}—42 x 84 MONEL METAL WASHERS— 
48-INCH TOLHURST EXTRACTOR (OPEN-TOP) — SCALES — DANDUX 
CANVAS BASKETS—PERMUTIT WATER SOFTENER—250 SETS KEY TAGS 
(GOOD CONDITION)—HEUBSCH AUTOMATIC VALVES—4-GIRL SHIRT 
UNITS—BODY CLOTHES UNITS. APPLY S. BIEL, 60 WEST 3rd STREET, 
BATORNE, N. J., FEDERAL 9-4168-—-EVEMINGS FEDERAL 9-8569. 1421-4 
ATTENTION DRYCLEANERS! TWO PROSPERITY 8A DRYCLEANING 
UNITS FOR SALE AT REAL SAVINGS, TWO YEARS OLD. IN EXCELLENT 
COMDEEION. SSNS EMPIRE LAUNDEY, sox 71, + CLARRIBURG, w. J. VA. 1410-4 








Ten sheititioa aki air-driven o-girl shirt units, pasendbibonad and inataiiade 
$1,000 each. GARDNER MACHINERY CORP., Box 10001, Charlotte, N. C. 
1412-4 
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MACHINERY FOR SALE (Cont'd) 





CARDING WIRE 









One Prosperity 40” extractor—perfect condition. Two large stainless-steel 
truck tubs and one Huebsch hankie ironer. Whisler’s Laundry, 531 
1325-4 


Broadway, Hanover, Pa. 












42 x 84” Troy and Smith-Drum Monel washers, 2-pockets, 2-doors. Ma- 
chines running in a local hospital, can be inspected. SPECIAL PRICE 
$1,995 each. Washers motor-driven, guaranteed in good running con- 
dition. Excellent buy. WILLIAMS LAUNDRY MACHINERY CO., INC., 
37-37 9th Street, Long Island City 1, N. Y. STillwell 6-6666. 872-4 













Eight late model 42” Butler drycleaning presses; 2 Butler toppers, like 
new. 1 new Hoffman X pants legger. Very special prices. GARDNER 
1370-4 





MACHINERY CORP., Box 10001, Charlotte, N. C. 


PRICED FOR FAST SALE—1 American 8-roll 120” flatwork ironer—$3,300. 
1 B and E 6-roll 110” flatwork ironer—$2,300. RISLEY’S LAUNDRY, 
PLEASANTVILLE, NEW JERSEY. 1404-4 


















1—24 x 36 American Raytex washer, stainless steel (rebuilt one year 
ago). 1—American 4-girl Tiltor shirt unit, complete. 1—American #102 
Trumatic folder. 1—8-hole windwhip, dries 8 garments. 2—Fantom Master 
Marking machines (6 months old), complete with Lang listers, lamps and 
booths. 1—Lang listing machine. DANIA RIVERSIDE LAUNDRY & LINEN 
SUPPLY, 303 North Federal Highway, Dania, Florida. 1378-4 


FORSE AUTOMATIC SLEEVER IN GOOD CONDITION. $250 F. O. B. 
CUMBERLAND, MARYLAND. CRYSTAL LAUNDRY, BOX 427. 1375-4 






















For sale: One 250 EZD Prosperity air-operated press. 5 years old. A-1 
condition. SOUTH HAVEN LAUNDRY, INC., 330 Kalamazoo St., South 
Haven, Mich. 1403-4 













Detrex 2-bath Monarch cleaning unit complete with still, Hydro-extrac- 
tor, Synth-O-Saver, 42 x 64 Zephyr DC motor-driven washer, Model Z-3, 
Mercury 140° F unit, 5,000 Hoffman filter, two 5,000 g.p.h. Butler filters, 
36 x 54 motor-driven late model American Buckeye DC washer, 40” ex- 
tractor, 3,200 g.p.h. Butler filter, 200 g.p.h. Butler still, Perk synthetic 
unit, 36 x 64 American Buckeye washer—motor-driven, several 36 x 30 
late model drycleaning tumblers. Write BENSON EQUIPMENT CO., 1059 
Main St., Wheeling, W. Va. 1423-4 





















MACHINERY WANTED 


SCHRAMM DOUBLE BRUSHER WANTED, 220 volt, 3 phase, 60 cycle. 
The Amy Company, 10321 Jasper Ave., Cleveland 11, Ohio. 1145-3 


WANTED: MONEL OR STAINLESS-STEEL CYLINDERS OR COMPLETE 
WASHERS; ANY SIZE, ANY CONDITION. WILL PAY TOP PRICES. 
WRITE, WIRE OR CALL—ALL PURPOSE PLASTICS, INC., 650 39th AVE. 
N.E., MEMPHIS 21, TENN. PHONE SUNSET 8-3866. 1319-3 


WANTED, MONEL METAL WASHERS, all sizes, and any other laundry 
equipment. Interested in buying entire plants for export, highest prices 
paid. ADDRESS, Box 874, STARCHROOM LAUNDRY JOURNAL. 3 




































54”, 50” and 48” Notrux extractors; 8- and 6-roll American or Troy 
ironers. Highest prices paid! ADDRESS, Box 1414, STARCHROOM LAUN- 
DRY JOURNAL. -3 


















POWER PLANT EQUIPMENT FOR SALE 


BOILERS FOR SALE: 1—Cleaver Brooks 125 H.P. oil fired #5 oil wifi 
new tubes; 1—New Steammaster 40 H.P. water tube oil-fired; 1—Used 
100 H.P. Cleaver Brooks 125 W. P. oil-fired #3 oil. Priced very reason- 
ably. Chicago Used & New Laundry Equipment Co., 3128 W. Lake St., 
Chicago, Ill. 711-36 




















BOILERS—HIGH PRESSURE: We carry a large selection of ASME Na- 
tional Board high pressure boilers—gas, oil, coal fired—ranging from 
i 10 to 1,000 hp.; each guaranteed to excellent condition, sales sheet and 
complete data sent upon request. WABASH POWER EQUIPMENT COM- 
1245-36 







PANY, 31 E. Congress, Chicago, Illinois. 











REPAIRS — PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS; GEARS ALL SIZES. Expert service 
men. Full line of Asher ironers rebuilt by men who know how. 
BAEHR LAUNDRY MACHINE CO., 29 Calumet Street, Newark 5, N. J. 

1228-37 


INSTALLATION REBUILDING AND REPAIRS ON ALL TYPES OF LAUN- 
DRY AND DRYCLEANING EQUIPMENT, SAFETY DEVICES FOR ALL 
EXTRACTORS, INSTALLATION OF RECLAIMERS, HEAT EXCHANGERS 
AND BOILER SYSTEMS, HIGH-PRESSURE STEAM FITTING OF ALL TYPES. 
A. F. MACRINI, 383 East 143 Street, New York 54, N. Y. 1393-37 
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CARDING WIRE: For curtain and blanket stretchers. G. W. ROBINSON 
CO., 36 Pleasant Street, Watertown, Mass. 3240-38 











SUEDE AND LEATHER SERVICE 





Wholesale leather and suede cleaning, redyeing, refinishing. Hun- 
dreds of satisfied customers in every state. Open account. Try our 
exclusive DAVOTEX process. You will become a regular customer. 
C. ©. D. CLEANING & DYEING CO., 1430 Harrison St., Davenport, 
Iowa. 654-13 












BUSINESS SERVICE 


DOUBLE YOUR INCOME from your newspaper advertising by using our 
low-cost “CLEANER TOONS” and verses. For FREE proofs write: LILLY 
CARTOONS, Box 167, Long Beach, California. 1392-10 











MERCHANDISE FOR SALE 


MANUFACTURER SELLING OUT SURPLUS 24 x 35 NYLON LAUNDRY 
NETS, $13.50 PER DOZEN, FINEST QUALITY, SUPPLY LIMITED. L. S. 
SUPPLY COMPANY, 168 TRENTON AVENUE, WHITE PLAINS, NEW 
YORK. 1350-45 











LAUNDRIES and CLEANING PLANTS FOR SALE 


Central Florida—Complete laundry, drycleaning and rug shampooing 
plant, over $40,000 gross business. Price $39,500 with real estate. AD- 
DRESS, Box 1149, STARCHROOM LAUNDRY JOURNAL. +2 











Complete smal] laundry in center of fast-growing Virginia town for sale. 
Wish to retire. Room for expansion and drycleaning. ADDRESS, Box 
1201, STARCHROOM LAUNDRY JOURNAL. -2 





MODERN LAUNDRY AND DRYCLEANING PLANT in fastest-growing 
section of Southern California. Annual gross $320,000, shows 40% in- 
crease over last year. Profits above average. Health and desire to retire 
reason for selling. Will sell all or lease buildings. Terms. $85,000 down 
will handle. ADDRESS, Box 1363, STARCHROOM LAUNDRY JOURNAL. 

-2 





PROFITABLE LINEN SUPPLY & FAMILY WORK PLANT at sacrifice price, 
due to owner's illness. 3 routes. Grossing over $100,000 yearly. Present 
equipment can do double this volume. Only $25,000 cash needed to 
handle. Upper N. Y. State. ADDRESS, Box 1401, STARCHROOM LAUN- 
DRY JOURNAL. 2 


FOR SALE: LAUNDRY AND DRYCLEANING PLANT IN FAST-GROWING 
MICHIGAN RESORT TOWN. MOST MODERN EQUIPMENT. NOW DO- 
ING AIR FORCE WORK. 2 ROUTES, 2 STORES. ADDRESS, Box 1293, 
STARCHROOM LAUNDRY JOURNAL. -2 








Southern Oklahoma—Complete laundry and drycleaning plant, now do- 
ing Air Force work. Will gross $95,000 this year, price $50,000 for equip- 
ment. Lease building. ADDRESS, Box 1415, STARCHROOM LAUNDRY 
JOURNAL. -2 


OVER $300,000 PER YEAR IN ONE OF THE COUNTRY’S FASTEST-EX- 
PANDING CITIES. IF YOU HAVE THE EXPERIENCE AND FINANCIAL 
BACKING, HERE IS A “‘ONCE IN A LIFETIME’ PROPOSITION. ONE 
OWNER ILL, PARTNER HAS OTHER INTERESTS. ADDRESS, 30x 1411, 
STARCHROOM LAUNDRY JOURNAL. -2 
ONE OF SOUTHERN NEW ENGLAND'S most modern laundry-cleaning 
plants. Annual sales over $200,000. Above-average profits. Latest equip- 
ment, excellent location, experienced staff. ADDRESS, Box 1409, STARCH- 
ROOM LAUNDRY JOURNAL. -2 








NOTICE TO ADVERTISERS 


In order to maintain a regular publication 
schedule, all classified advertisements must be 
received no later than the Ist of the month 
in which the advertisement is to appear. 


























PROFESSIONAL NOTICES 


CARRUTHERS’ BULLETIN—the statistical Bulletin for the laundry and 
cleaning industries—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$15 annually—check in advance 
1 yr. $13.50, 2 yrs. $25. John Carruthers & Co., Inc., 909 Little Building, 
Boston—a statistical organization affiliated with John Carruthers & Com- 
pany, Accountants and Management Consultants, Boston, Hartford and 
Washington, 201-27 











HELP WANTED 


PROGRESSIVE MANAGER, for New England's most modern plant, who 
has proven ability in laundry, cleaning and sales. Salary commensurate 
with your ability, $8,000 up. J. A. Baggott, Country Club, Inc., Warren, 
Rhode Island. 1332-7 








Man to take charge of production of finishing department of medium- 
sized laundry situated in Midwest. ADDRESS, Box 1353, STARCHROOM 
LAUNDRY JOURNAL. 7 


COME SOUTH—Permanent future for experienced plant manager of in- 
dustrial uniform rental service in Atlanta, Ga. 30 years in business. Salary 
no object if you qualify. Write all qualifications. ADDRESS, Box 1418, 
STARCHROOM LAUNDRY JOURNAL. -7 


PLANT SUPERINTENDENT with managerial potential for laundry and 
drycleaning plant doing in excess of $400,000 per year in Missouri. Sal- 
ary and performance bonus would put earnings in five figures. Good 
future is assured for man of genuine ability as our plant has all of the 
latest automatic equipment. ADDRESS, Box 1419, STARCHROOM LAUN- 
DRY JOURNAL. 7 


INDUSTRIAL LAUNDRY in Midwest has opening for experienced laun- 
dry man as day-shift supervisor. This is a real opportunity to become pro- 
duction manager in a large installation. The pay is good, the conditions 
right. Your reply will be held confidential. ADDRESS, Box 1373, 
STARCHROOM LAUNDRY JOURNAL. 7 


MANAGER FOR INDUSTRIAL LAUNDRY. If you are managerial material 
and have had experience operating a linen supply, we have a real oppor- 
tunity for you in this fast-growing organization. NATIONAL INDUSTRIAL 
LAUNDRIES, 1100 Sherman Avenue, Elizabeth, N. J. 1406-7 




















SITUATIONS WANTED 


Today, more than ever before, our industry needs management men who 
know the difference between profit and loss. Sales, methods, production, 
costs, quality, and a fine employer-employee relationship are all desper- 
ately needed. These are my qualifications. Due to climatic conditions 
affecting our young son, must relocate. Age 40. Only reputable plants 
with permanent position reply. ADDRESS, Box 1399, STARCHROOM 
LAUNDRY JOURNAL. 5 
LINEN SUPPLY AND LAUNDRY MANAGER. Twenty years of successful 
background in this industry. Working knowledge of sales promotions, 
plant production, wage incentives, plant maintenance and layout, per- 
sonnel and labor relations. Tops in references. Salary and bonus ON 
GUARANTEED RESULTS. ADDRESS, Box 1398, STARCHROOM LAUNDRY 
JOURNAL. 5 


Laundry plant manager or superintendent with 20 years experience de- 
sires position with laundry located in Midwest. Experienced in all phases 
of the laundry business. Can furnish top references. Better than 10 years 
with last employer. ADDRESS, Box 1408, STARCHROOM LAUNDRY 
JOURNAL. 5 

















SALESMEN-DISTRIBUTORS WANTED 


SALES OPPORTUNITY WITH THE NATIONAL MARKING MACHINE Co. 
We have an excellent opportunity for an aggressive salesman, age 
30-40, who is familiar with laundry and drycleaning plant procedure. 
Drawing account, commission, plus automobile and expenses. Territory 
in Ohio, Kentucky and West Virginia. If qualified and interested, please 
write or call collect—-THE NATIONAL MARKING MACHINE CO., 4026 
Cherry St., Cincinnati 23, Ohio. 1420-14 








Salesmen wanted for New York's leading household drycleaning com- 
pany specializing in drapery cleaning, rug cleaning, carpet shampooing 
on premises, and flameproofing. Quality House Furniture Cleaners, Inc., 
312 E. 102nd St., New York 29, N. Y. 1016-14 





Sell laundry and drycleaning machinery and supplies on commission 
basis—guaranteed salary and expenses. Liberal commissions. Live in 
Charlotte, N. C. Applicants must have background in laundries and 
cleaning plants. Write giving last 15 years resume. Replies will be con- 
fidential. ADDRESS, Box 1345, STARCHROOM LAUNDRY JOURNAL, -14 


94 


THE 
MARK 
RECORD 
SHEET 


is a great check against 
inaccurate marking. 
Records the marks used 
in all bundles; 

permits location of lot 
for all marks. 


Used for years by hundreds of 
laundries 


* 


Prevents duplication of marks; 
Avoids mixup of garments; 
Aids and simplifies sorting; 
Used in any marking system; 
Precludes thievery. 


* 


PRICE per thousand....... $7.50 
5,000 or more, per thousand 6.50 


* 


SAMPLES FREE(AII shipments C.O.D. 
unless check accompanies order.) 


STARCHROOM 
LAUNDRY JOURNAL 


305 East 45th Street, New York 17, N. Y. 


STARCHROOM LAUNDRY JOURNAL 
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New Fields To Sell 


To the Editor: 

In March of this year I purchased 
the City Laundry in Ladysmith, Wis- 
consin, and would appreciate any in- 
formation relative to the linen and 
rental supply customs and procedures. 

Can you supply me with a list or 
suggest a service for cotton goods 
companies manufacturing industrial 
uniforms and linen supplies? 

CuarLEs G, BRUKA 
City Laundry 
Ladysmith, Wisconsin 


To the Editor: 

We are looking into the overall 
rental business, Can you help us in 
any way with any information? 

Max J. PACKER 
Independent Laundry 
Fall River, Mass. 


We are forwarding your requests 
to manufacturers who serve this field. 
You should be hearing from them 
shortly. —Eprror 


Roll Pressure Query 


To the Editor: 

I have a question on flatwork iron- 
ers which I hope you will answer. 
Here it is: Is it necessary to reset the 
roll pressure on the ironer each time 
it is repadded? 

G. H., Cincinnati 


We are told that any attempt to re- 
set roll pressure by persons not en- 
tirely familiar with this work could 
throw the machine out of whack. Pres- 
sure adjustments are made when the 
ironer is installed and should be con- 
sidered permanent. If one or two rolls 
are not functioning properly, concen- 
trate your attention on repadding 
them first. If this doesn’t do the trick, 
contact the machinery house from 
which the unit was purchased. 

—EDITOR 


Spare That Tree 


To the Editor: 

As well as being a laundry superin- 
tendent I am intensely interested in 
the water conservation program, While 
we do not have a local water problem 
there are those among us who would 
give away our forest lands and wet 
lands if they were not checked. 
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I wonder if I might have an addi- 
tional copy of the SrarcHRooM Laun- 
DRY JOURNAL containing the article 
dealing with the water problem, as I 
would like to draw your article to the 
attention of some of the conservation- 
conscious people who are at present 
staging a fight to prevent logging off 
the city’s watershed for the sake of a 
few timber dollars. 

I feel fortunate in having had the 
opportunity of listening to speakers 
from Virginia and South Carolina. 
They have discussed this problem 
thoroughly by means of “Audubon 
Screen Tours.” 

Your article merely confirms the 
findings of these eminent men. 

J. G. SHEPHERD 
St. Joseph’s Hospital 
Victoria, B. C., Can. 


Laundering for Industry 


To the Editor: 

Any articles or information you may 
have concerning industria] laundering 
would be greatly appreciated. 

T. J. D., Chicago 


See story on industrial laundering in 
our next issue.—EDIToR 


Hands Across the Sea 


To the Editor: 

May I inform you that I have re- 
tired from the post of director of 
British Launderer’s Research Associa- 
tion which I held for over 20 years 
and am building up a practice as an 
independent consultant in the fields 
of detergency, textiles and chemical 
engineering—in all of which I have 
had long experience. 

My services are already being util- 
ized in a consultative capacity by 
well-known companies and individu- 
als in this country and I am also re- 
ceiving suggestions from overseas. 

I am anxious to maintain the friend- 





Let’s Hear From You... 


We welcome your inquiries, your 
views about every phase of the laun- 
dry industry, your problems and your 
solutions to problems. Address letters 
to: 
The Editor 
Starchroom Laundry Journal 
305 East 45th Street 
New York 17, N. Y. 











ly relationship which I have enjoyed 

with you and your associates in the 

past and should be happy to be of 

service to you if there is any prob- 

lem on which I could be of assistance 

or any information which I may be 
able to supply. 

F, Courtney Harwoop 

Roefield, Felden Lane 

Boxmoor, Herts., England 


Behind the Wall 


To the Editor: 

We are seeking some supplementary 
materials to use in our Laundry 
Classes. Those obtained would be for 
examination purposes only, and would 
be returned after examining. 

Below is the list of pamphlets that 
I would like to examine: 

1. Manual for Training Silk Finish- 
ers. 

2. The Laundry Primer. 

3. How To Train Finishing and 
Folding Operators. 

4, Manual for Training Wool Fin- 
ishers. 

If you have any recommendations 
on other materials or textbooks that 
might be of assistance, please notify 
us. 

F, L. ScHisLer 
Director of Education 
Ohio State Reformatory 
Mansfield, Ohio 


Needs Work Forms 


To the Editor: 

I noticed your ad for a Mark Rec- 
ord Sheet in the October issue of 
STARCHROOM LAUNDRY JOURNAL, 
Would you please send me a sample 
of this sheet. Also, several months 
ago I believe you advertised a pro- 
duction control sheet. I would be in- 
terested in seeing a sample of that, 
also. 

My father and I have only been in 
the laundry business a little over a 
year and we are always looking for 
aids of this sort to help us. Anything 
else that you might suggest would 
be greatly appreciated. 

Rosert C, MurPuy 
York Sanitary Family Laundry 
York, Pa. 


We are forwarding information we 
think you will find useful—Eprror 
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"You are known by the Companies you seve” 
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THESE letterheads represent some of | 
the leading laundries throughout the 
United States, now operating with 


* ELLIS makes the largest 
and most complete line of 
Unloading Type All-Metal 


Washers with manual, semi- 





greatly increased production 
economy through the use of 
ELLIS Unloading Type 


Pneumatically Controlled 





automatic or full automatic 


Control. 


The saving in man-hours through 





All-Metal Washers. 


Write us for further 





details. 


the use of ELLIS full automatic 
operation with Central Supply Sys- 
tem results in economies that pay 
back the cost of an ELLIS installa- 
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ELLIS 42 x 84 
Full Automatic Un- 
loading Type Open- 
Pocket All-Metal 
Washer in dumping 
position. 





Information on ELLIS 
Full Automatic Washers 
sent on request. 


RIER G. 


1 244 NORTH CRAWFORD AVENUE 


Cir A ead CHICAGO ETS 


Mr. George W. Kriegh, Pacific Coast Representative of The Ellis Drier Co., Pasadena, Cal. 





Save that fuel! 


Cowles be 


ESCOLLOID ~ ° » 


is a valuable fuel-saver in your laundry. 


ESCOLLOID on the break loosens the soil — even very heavy soil. 
One suds with either neutral or built soap. A carry-over suds with no supplies at all. 
Then bleach moderately. Your load is thoroughly washed and about half-rinsed. 
No need for more hot water. Start right in with cold rinses. 


ESCOLLOID saves time — saves hot water — saves fuel. And the work is beautiful, 


Cc H E M ICA L co M PA N Vv sid Let your Cowles Technical 


Man help you set up one 
of these fuel-saving 
ESCOLLOID Cold-Rinse 
Formulas in your laundry. 
You'll turn out better 
work — faster, more 





7016 Euclid Ave. * Cleveland 3, Ohio 


economically, with less 
hot water. 
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